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‘THe THREE PATTERNS shown above are Etruscan, Fairfax, | Matching hollow ware is also made by the Master Crafts- 
and Dolly Madison. Dolly Madison is the beautiful, new men. Be sure you have a generous showing of each of these 
Gorham pattern that has met with remarkable success. _ patterns for the big bride season, just ahead. 
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Silverware Reflects Originality and 
Beauty in New 1 able Arrangements 


By Ima Thompson 


(Continued from the issue of April 25) 


forms are so closely related that it is almost impossi- 
ble to consider one without the other nowadays. This 
spring the latest offerings from the leading silver houses 
are giving this factor full value and period patterns are 
suggested for dining rooms of like era, modernistic de- 
signs for the new type in woodwork and furniture, pictur- 
esque patterns in silverware for the informal room, and 
the stateliest of elaborate patterns for the banquet room. 
According to many of the 
noted silverware designers, 
it is this feature which has 
been uppermost in their 
minds while planning the 
new designs, contours and 
original pieces. They have 
followed the lead of the in- 
terior decorator in the ma- 
jority of cases, but some- 
times they have been able 
to suggest the interior deco- 
rations for dining rooms in 
new houses or the re-decora- 
tion of rooms as a setting 
for their original designs in 
silverware. Whichever the 
case, the effect has been the 
same, and the flatware as 
well as the hollow pieces and 
the silverware used in an 
ornamental manner has been 
planned only after a wide 
and inclusive study of all 
the arts, architecture, sculp- 
ture and painting of interior 
decoration in particular. 
Among the period designs, 
those following the Dutch, 
the early English, the Span- 
ish, Colonial and Georgian 
and the Empire styles have 


[ims are decoration and table service designs and 





A well set table for afternoon tea 


become specially popular this spring. The modernistic 


‘note is seen in two types of silverware, the extreme style 


and the simplified form carrying out geometric lines in a 
conservative manner. The third type, the informal inter- 
pretative patterns in silverware, use flower and tree forms 
which are repeated in textile patterns for draperies, wall 
papers and linens. 

Perhaps a description of some of this spring’s most 
original artistic table services will be the best way in 
which to _ illustrate’ this 
modish phase in the use of 
fine silver. Here, for in- 
stance, is a room showing 
the Dutch influence. Its 
woodwork is in deep brown, 
waxed walnut making the 
high base-board, the floor 
and the exposed rafters of 
the ceiling. One of those 
quaint open-shelf sideboards 
takes up almost. the entire 
end of this room. The table 
is a broad rectangle and the 
chairs have high flat backs 
with the typical open spac- 
ings for their decorations. 
The hangings and _ uphol- 
stery are in tones of grass- 
green and robin’s egg blue, 
a combination which gives 
an effect of shimmering 
water to the handsome dam- 
ask curtains. 


cJ~ HE linen used in this 

dining room keeps to the 
light blue tone for the day- 
time, but takes on the deep 
yellow hue for the dinner 
table. The flatware is mono- 
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grammed with one of the new raised carvings. In contour 
it is distinctly of the peasant type, with a flat surface to 
the handles and a borderless edge to all of the pieces. This 
service includes two styles in center pieces, one a high 
branched flower holder for formal use and a low bowl for 
the lunch table. The candlesticks likewise come in 
two forms, high standing candlesticks for formal 
use and the newer shortened base. 


N the first illustration is shown a well-set tea 
table prepared for the care of guests at a formal 
afternoon tea. This first picture shows a splendid 
lace cloth as the ground upon which is set a hand- 
some and generous sized tea tray holding the hot 
water kettle, tea pot, sugar and creamer and waste 
bowl, with high-stemmed compote and cake dish to 
match the tea-set pattern. As we see it here these 
pieces are placed correctly on the tray, the kettle 
‘and the teapot to the right of the pourer, and the 
smaller pieces set to the left and back on the tray. 
An after-dinner coffee service is shown in the 
second illustration, a breakfast table for two in the 
third illustration, and a luncheon service is illus- 
trated in the fourth picture. Blending with the 
informal atmosphere given by the colorful porcelain 
and the color-bordered tablecloth, the silverware 
for the breakfast set keeps to the simplified plain 
surface and graceful lines of the Colonial silver 
type. A greater degree of elaboration characterizes 
the silver in the fifth illustration, carrying out the 
dignified style of the whole table. 

Two examples in the harmonizing of modernistic silver- 
ware and a dining room in the modern manner have just 
been completed. One is a daring and artistic arrange- 
ment in black and red for a room that is a combination 
breakfast room and a room as well for dinners and lunch- 
eons en famille. The silver service repeats the red note 
in the handles of its flatware, the base for the centerpiece 
and the bases as well for salt and pepper casters, candle- 
sticks and compote dishes. Red porcelain makes the lin- 
ings for bouillon cups, after-dinner coffee cups, grapefruit 
service and finger-bowls. The room itself is furnished in 
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silk, and the centerpiece above the ivory white tablecloth 
holds Oriental poppies made most cleverly from colored 
glass. 

Far more dignified and extremely beautiful is the second 
dining room on the modernistic order. The coloring here 











Suggestions for the selection of an after-dinner coffee service 


is beige in two tones, and seal-brown for emphasis. The 
lines of the woodwork, the furniture and the silverware 
keep most severely to the skyscraper contour. Flat 
columns, tiered bases, cubes for finishes on chair tops and 
silverware handles are used to carry out in detail the gen- 
eral effect of the whole room. The centerpiece is a tall 
tiered vase of highly polished silver. 


SIDLACK and silver make another combination that is 
striking but in its patterned design not at all on the 
modern order. The black for this flatware is inlaid in a 
pattern after the work of the old Italian silversmiths. It 
is inlaid in a fine line in the silver handles, in the 


ap scis 








Color in the porcelain and table cloth combined with dainty silverware 


give informal note to this lunch table 


wicker and Chinese lacquered furniture in brilliant red. 
The curtains are red taffeta with black facings. The large 
rug is black, the chairs are upholstered in black corded 
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with petal-like indentations. 


borders for dishes and bowls, and decorates the 
base of the accompanying candlesticks. 

Glass flowers and real ferns set in a silver 
jardiniere upon a round mirror for a base is one 
of the innovations in spring table decorations. The 
silver of the flower holder pattern is repeated in 
individual nut bowls at each place and in the larger 
bowls for bon-bons, sugar, preserves and mayon- 
naise. Another handsome centerpiece is extremely 
tall, matched with low, but very large, candlesticks 
to hold-the largest sized candles, and holding such 
flowers as iris, lilies or long frond ferns for the 
centerpiece. Contrasted with this there is an ex- 
tremely large bowl fluted at the sides and finished 
with a curved-in rim. This bowl is especially de- 
signed for holding freesias and tulips and, set at 
the center of a round table, it is particularly 
artistic. 

Incidental pieces in silverware are often the 
means by which a designer may test out and intro- 
duce an original and telling mode of decoration, 
and among these pieces some exquisite designs are 
shown this spring. An unusual bowl, octagonal in 
shape, is finished at the intersection of the angles 
There are square feet of 








black composition and a removable black lining and flower 
holder for the center of the bowl, a feature that is repeated 
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in other sets in a number of colored compositions. 

An openwork border is used on a new stem compote. 
This dish is finished in a flat polished surface with tri- 
angular openings, cut out of the wide flat border. Alter- 
nating with these openings are small three-cornered inlays 
of black enamel. The enamelling is repeated in four 





Dignity and richness in silver and linen 


triangles on the base and a line of the black runs up the 
stem in four narrow lines. 


ICTURE frames of the easel type with square, oblong 
or oval frames swing from side brackets which pivot on 
upright arms from an ornamental silver base. Some of 
these are engine-turned with a decoration at the four cor- 
ners of the square frame or making a border completely 
around the oval shapes. The engine turning is repeated on 
the base and on the upright arms for these ornamented 
easel frames, but with a frame of plain polished or frosted 
finish the base is stepped up in the modern manner. With 
this modern type the uprights on either side repeat the note 
in square shaped columns with tiered cubes for finals. 

Cups and trophies make a distinct group in them- 
selves, and this spring especially they warrant de- 
tailed study. It is often through these handsome 
silver pieces that new modes are instigated after 
the manner of the incidental silver ornaments, and 
they are well worth watching. Among the new 
designs are many revivals of well known classic 
forms with original details added to enhance their 
beauty. Others take the modernistic note and adapt 
it to a more conventional style, while keeping the 
simplified forms of the modern manner. Full round 
figures modeled from the silver are used to finish 
many of the new trophy cups and sports prizes, 
while others have characteristic details cut in high 
relief on the silver surface or traced with incised 
lines and sometimes a thin line of color on the silver 
ground. 

Cups, bowls, trays and vases are among the 
single-piece prizes in silver, but it is so often now 
that a more elaborate trophy is required, the de- 
signers are offering original patterns in after- 
dinner coffee sets, cocktail sets and outfits for the 
smoker. 

It is the extra silver pieces which make all the 
difference between a meager table setting and a 
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full handsome service. So with a reception room, music 
room, and library, it is the silver vases, trays, picture 
frames and smokers’ things which help so much to put 
the finishing touch to the well-furnished room. 

Silver, perhaps brings through its shining surface the 
emphasis of light and gleam to any room. Neither bronze 
nor porcelain has precisely this attribute. Silver, 
on the other hand, may be relied upon to light up 
a dark corner through its reflections and to repeat 
high color notes in small replicas on its shining 
surface. 

For each room of the house there are these 
special pieces, giving definite character through ~ 
their choice and completing the picture. In the 
dining room beside the table service there will be 
pieces on the sideboard and other selection of sil- 
ver for the extra shelves used now in all the mod- 
ern dining rooms, and still other pieces of smaller 
size for placing in the glass cabinet. 


N the sideboard of the well-appointed dining 

room will stand the silver pieces which are 
not in use on the table. These will be chosen with 
care for only their decorative value will give them 
such a high place as a position on this important 
piece of furniture, the great sideboard in the for- 
mal dining room. The candelabra, when not in 
use, will stand at either end well back on the side- 
board. The largest fruit bowl or table center 
piece will also be included in this arrangement of 
silverware, taking the most important position, the 
central piece on the sideboard. 

Behind this fruit bowl, or centerpiece, there will 
stand the handsomest tray. This may be the tray used 
with the silver service for tea time, or it may be a tray 
for the after dinner coffee service, or for beverage serv- 
ing. Smaller pieces may also be placed on the side- 
board, but to have them look their best they should be 
grouped and not scattered over the surface of the table. 
Small compote dishes, baskets for salted nuts and bon- 
bon dishes are appropriate for this use. 

On the wall shelves and in the china cabinet in the 
dining room, small trays and flat dishes are placed 
against the back of the shelves behind low bowls and 
(Continued on page 69) 





Silver service plates and individual nut dishes add splendor to this 


dinner service 
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Proposed Bill Seeks to Modify the Lottery Law 


in the Interest of Business 


mailing in certain cases of newspapers and 

other publications containing matter concern- 
ing lotteries, gift enterprises, etc., is proposed in a 
bill introduced in the House by Representative Mc- 
Millan, of South Carolina. Severe penalties now at- 
tach to depositing in the mail any publication carry- 
ing news or advertising matter of this sort. Under 
Representative McMillan’s bill newspapers and other 
publications would be mailable under the following 
conditions: 

1. If the newspaper, circular, pamphlet or pub- 
lication is conveyed and delivered by mail wholly 
within a state; 

2. If the matter published is in respect of a lot- 
tery, gift enterprise, or scheme of any kind offer- 
ing prizes dependent in whole or in part upon lot 
or chance, which is conducted by a bona fide busi- 
ness owned or operated by an individual, partner- 
ship, association, or corporation, or conducted by 
a bona fide religious or charitable organization, 
and is incidental to the promotion of that business 
and is not a business in itself; and 

3. If the sending, transportation, and delivery 
of such newspaper, circular, pamphlet, or publica- 
tion is lawful under the laws of such state. 

Should this bill pass it would open the columns of 
THE JEWELERS’ CIRCULAR and other business papers 


A maling in of the lottery law to permit the 
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to some notes of package sales, gift and guessing 
contests, and other business getting schemes which 
today may not be published because they involve an 
element of chance in determining the winners there- 
of. Until it is passed or the law is amended in a 
similar way we must adhere to our policy of saying 
nothing about such methods no matter how effective 
they have proved to be. 





Is This an Attempt to Use the “Big Stick’? 


LETTER of solicitation sent out by Ralph 
Roessler, chairman of the Membership Cam- 
paign Committee of The Retail Jewelry Trade 

Association, to a large number of wholesalers of the 
country under date of April 17, has caused an un- 
usual amount of comment and criticism owing to the 
fact that it has created the impression that the in- 
fluence of the Elgin National Watch Co., is being used 
in an attempt to force certain wholesalers and their 
traveling salesmen into this new organization. Mr. 
Roessler may not have intended to convey such an im- 
pression by his letter, but the impression prevails 
none the less, particularly among those who are con- 
versant with the rather delicate situation that exists 
between certain jobbers and the Elgin concern which 
has cut off its list of distributors a large number with 
whose actions the company is not satisfied. 

Mr. Roessler’s letter of solicitation to wholesalers 
is printed below, the clauses which many of the 
recipients took to indicate they must join this associa- 
tion in order to keep in good standing with the Elgin 
concern being printed in bold type. 

Marion, Ind., April 17, 1929. 

Gent'emer : 

It has been my pleasure, the last few weeks, to be with 
Mr. Robert Barton, sales manager of the Elgin National 
Watch Company, many times. I should say that Mr. Bar- 
ton, next to Mr. Doyle and myself, is the most enthusiastic 
man for the new Doyle Association Plan, and the Jewelry 
Institute of America, and is very desirous of seeing it in 
action just as soon as possible. 

We have discussed the membership drive that is now in 
progress in the Retail Division, and he readily agrees with 
me in the plan of action which I have set up. 

To put over a drive of a national character in the short 
time we have to do it will require every possible contact 
that we can get with the retail jeweler. The plan must be 
sold from store to store. It cannot be done by letter, but 
must be thoroughly done by personal contact. We hope to 
create this contact through the medium of the traveling 
representatives of the houses that are really interested in 
the new association and the Jewelry Institute of America. 

I hope to have 500 traveling men on my sales staff. 
If this is possible, and each will accept a very small quota 
of only ten memberships each, we can put the drive over. 

Upon Mr. Barton’s recommendation, I am asking you to 
join in this plan. I want the wholehearted support of 
your house and your salesmen. It is just as vital to the 
wholesaler as it is to the retailer, and increased his dis- 
tribution, automatically reflects beneficially to the whole- 
saler and the manufacturer. 

Will you be good enough to send me at once a list of 
the men on the road representing your house? I want to 
write each individually to give them a lay-out of the plan, 
sales, information, cards, and all working material neces- 
sary, but please understand that the most essential thing 
is to know that the houses back of these men are enthused 
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over the plan so that they will urge their traveling men 
to make an effort to put over the job assigned to them. 


Please be good enough to give me the names of these 
men at the very earliest opportunity, for I am building up 
a very wonderful sales organization. 

Assuring you of my appreciation, and particularly the 
appreciation of Mr. Barton, who has suggested your name 
to me, I am, 

Sincerely yours, 
(Signed) Ralph Roessler, 
RR:HE Chairman Membership Campaign. 


The indignation of many of the wholesalers who re- 
ceived the letter was pronounced, some of them feel- 
ing it was a hint to force 
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Should this become a law, it will be no longer im- 
possible to prosecute receivers of stolen goods because 
of the trouble of getting witnesses to the place of 
prosecution or of bringing the prosecution in a local- 
ity in which it can be properly prepared and pushed. 
The new law is not intended, in any way, to affect 
the laws of the various states as they exist, today, 
nor to provide for a second prosecution should a con- 
viction be obtained under such laws. But should it go 
into effect, however, it is believed that it will stop a 
large number of loop-holes that have made the 
prosecution for the crime 





them into the association 
by conveying the idea they 
should do this if they 
wished to continue to get 
Elgin watches without 
trouble. It naturally 
brought protests to the 
Elgin National Watch 
Company, but nothing has 
yet come from this com- 
pany to show that the let- 
ter was sent with its ap- 
proval or otherwise. 





Hitting the “Fence” 
with a Federal Law 


HERE is considerable 
[interest in the jew- 

elry trade in the bill 
introduced into the pres- 
ent session of Congress 
by Representative La- 
Guardia, of New York, 
forbidding the shipment 
or receipt of stolen prop- 
erty in inter-state com- 
merce, because it is be- 


New York. 





Advice from an Expert 


- | Sterling Silver drive should stir up 

considerable additional interest in the 
minds of the buying public. 
take every advantage of it and the manufac- 


turers can help materially. 


“If manufacturers who know silverware thor- 
oughly would use their trade paper advertising 
more freely and in it give educational talks on 
‘sterling’ they would be helping the jewelers 
to sell more and enable them to talk more in- 
telligently to their customers about this fascinat- 


ing ware.’—E. M. Currier, Currier & Roby, 


of receiving stolen goods 
practically a farce for 
many years back, and will 
give a real opportunity to 
strike at the professional 
receiver or “fence” in a 
most effective way. It is 
for this reason that the 
bill has the earnest sup- 
port of prominent men in 
the business world and 
particularly in the jewelry 
trade which has suffered 
so much from the opera- 
tions of the “fence.” 


Retailers should 





Department of Justice 
to Investigate Group 
Buying Methods 


N investigation to de- 
A termine whether 
group buying 
methods used by retail 
merchants are in violation 
of the Sherman Anti- 
Trust Act has been under- 








lieved that if passed ‘the 

bill will remedy a condition which heretofore has 
given the “fence” or receiver of stolen goods an ex- 
cellent opportunity to escape prosecution. The text 
of this bill was published in full in the last issue of 
THE JEWELERS’ CIRCULAR. It brings under Federal 
jurisdiction anyone who shall send or transport (or 
even attempt to send or transport), or receive any 
stolen property through the mails, or by shipment in 
inter-state or foreign commerce, knowing the same 
to have been stolen. 

But the bill goes further inasmuch as it puts upon 
the shipper or receiver the necessity of making rea- 
sonable inquiry as to the origin of goods so shipped 
or transported where the surrounding circumstances 
are at all suspicious. In other words, it puts the 
sender or receiver of stolen’ property in a position 
where he can no longer simply escape responsibility 
for the source of the goods. Still another important 
part of the act lies in the fact that prosecution for an 
offence under it may be conducted in any district in 
or through which the property or thing of value has 
been transported or in which any of the acts for- 
bidden by the law may have occurred. 


taken by the Department 
of Justice. Attorney-General Mitchell has assigned 
Walter L. Rice as special assistant to the Attorney- 
General, to direct the inquiry, which is in the hands 
of special agents of the Anti-Trust Division of the 
Department. The Department’s agents are center- 
ing their attention at present on a survey of the na- 
ture and extent of group buying activities in the New 
York area. 

It is understood that the investigation was insti- 
tuted as a result of representations made by certain 
manufacturers who allege that group buying by dis- 
tributors has had a harmful effect on their business. 
It is understood that their specific complaint is that 
by reason of group buying they are not given an 
equal opportunity with others to present their mer- 
chandise. 

Legal proceedings are not contemplated at present. 
Persons identified with group buying simply are be- 
ing called into conference to ascertain, whether the 
systems now being used by merchants throughout the 
country are objectionable or are to be encouraged by 
the Government, said Mr. Rice. 

(Continued on page 95) 
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Some fine examples 
of coffee pots by 
English silversmiths 
of the 18th century 
which are at present 
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on exhibition in the 

Pennsylvania Mu- 

seum, Memorial 

Hall, Philadelphia, 
Pa. 


Courtesy of Pennsylvania Museum, Memorial Hall, Philadelphia 





Silversmiths of Long Ago 


‘Sterling Silver Showing’ Centers Attention on Fine Silver Exhibits in Philadelphia Art 
Museum and at Memorial Hall 


N connection with ‘Sterling Silver Showing,’ many 

Philadelphia jewelers have called attention of their 

patrons who are lovers of fine silver to the unusually 
fine collection on display at both the new $30,000,000 Art 
Museum on the Parkway and at Memorial Hall in Fair- 
mount Park in which are outstanding specimens of the 
work of early American silversmiths as well as English 
craftsmen of centuries ago. 

The Memorial Hall collection is one of the finest and 
largest in the country. In it are specimens of the work 
of Paul Revere, whose fame as a silversmith has been over- 
shadowed by his achievements as a patriot in the Revolu- 
tion, especially by his famous ride to warn the colonists 
of the British march on Lexington and Concord. The work 
of Francis Richardson, Philip Syng, Joseph Richardson, 
William Haverstick, Williamson and other famous Phila- 
delphia silversmiths of the Colonial period are shown in 
both the new Museum and in Memorial Hall. While many 
of the finest pieces are loaned, a majority on view are the 
property of the museums. 

One of the most notable pieces in the Parkway museum 
is a salt cellar made by Paul Revere and which was con- 
tended for at a sale not long ago by the Philadelphia mu- 
seum and the Metrepolitan Museum of Art, New York. 
Philadelphia won the piece at a high price, outbidding the 
Metropolitan. The piece is on display in one of the famous 
period rooms in the new museum and has been admired by 
many jewelers and hundreds of lovers of fine craftsman- 
ship. 

These period rooms, by the way, are a notable feature 
of the new Art Museum, which stands in a commanding 
position at the head of the Parkway and resembles a 
Grecian temple. In these rooms the furniture, paintings 
and hangings of certain periods of American, English and 
French history are reproduced with the genuine pieces of 
those times. In every case, when possible, examples of 


the fine silver work of those days are placed appropriately 
in the rooms, thus making a fine sequence. 


NE of the finest pieces in the collection, shown in the 

American room of the Revolutionary period, is a tank- 
ard by Francis Richardson of Philadelphia, who died in 
1739 after having established his fame throughout the 
Colonies as a master craftsman in silver. Another beauti- 
ful little piece of Richardson’s work is a dainty “patch 
box,” the vanity case of the flappers of those days. It is 
beautifully engraved and artistic in design. 

Another dainty bit of work in silver is a three-legged 
cream pitcher, the work of Ghiselen of Philadelphia in 
1750. In the same case is a porringer by Paul Revere, 
bearing his initials in a cartouche. Philip Syng, Jr., is 
represented by a silver tankard, showing artistic concep- 
tion and execution. Lancaster, Pa., also had its silver- 
smiths of those days and a beautifully modeled small 
salver is the work of Charles Hall. It was made about 
1765 and attracts much attention by its graceful lines. A 
silver saucepan by Joseph Richardson of this city also 
draws admiration. . 

Coffee pots of Colonial days were favorite vehicles of 
expression by silversmiths and the museum has a large 
number on view, including many made by famous London 
silversmiths. One of the most elaborate in design and 
finish is by Richard Gurney and Thomas Cook and was 
made in 1759. It is elaborately carved and chased as is the 
ebony handle. The spout is a rather wide one. This is 
shown in a room taken bodily from Wrightinton Hall, 
Lancashire, England, and transported to the museum, as a 
period room of the England of that day. A dainty little 
piece of work is a silver tea caddy bearing no maker’s 
name, but a London hallmark of 1712. It is elaborately 


(Continued on page 69) 
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“Diamonds Remounted in Your Presence” 
Dana Bushong Company 
“YOUR JEWELERS ” 
Fort Madison, lowa 
This firm celebrated its Adjoining is the invi- 
Third Anniversary in a tation to the theater 
very novel manner party given to patrons 
a9 
Dear Friend and Customer: 
eee Spring is here once again. With it, we are starting our 
dine fourth successful year in business. We appreciate the business you 
oe and your friends have given us, and ask that you celebrate this 
Pearls event with us. 
tans We are giving a theatre party, which we want all our The 80 1 0 is t 3 were 
The firm entertained Bracelet customers and friends to attend. There are no catches or charges what- adorned with jewels 
3000 friends and pa- Watches soever. Just a night of entertainment and laughter---FREE. that flashed brilliantly 
trons at a theater party a The enclosed invitation will admit yourself and friend. behind the footlights. 
in the local theater a If additional are needed, call at our store and we will gladly give 
Pei them to you. Everything's free. 
Set Rings Remember the date--April 13th--at 2:30 P. M., 7:30 P. M. 
Fad and 9:00 P. M. Come early as all our friends and customers will be 
—— there, and you may miss the best seats. This special show will be for 
= one night only, and you cannot buy a seat. The Strand Theatre is ours 
1847 for the day, and the amusement is yours. 
Rages Do not fail to get your souvenir as you enter. The affair was a 
Invitations were mailed _ We have selected a very new picture, a real comedy, marked success and 
early and were taken at Ps besides many other added attractions. Be on hand early. gave the enterprising 
the door 80 that the m- ta Hoping you will appreciate our efforts in putting on a jeweler much favorable 
vited —. due at- A . real entertainment, we remain publicity 
Clocks Yours truly, 
= DANA BUSHONG COMPANY 
Sheaffer's ‘Your Jewelers'' 
Lifetime 
Pens 
Pencils 
Skrip 














Gives Patrons a Theater Party 


Towa Jeweler’s Clever Merchandising Plan 


N Friday, April 13, 1928, the Dana Bushong Co., Fort 

Madison, Iowa, celebrated their third anniversary 

by entertaining some 3000 friends and patrons at 
the finest theater in the city. This, their fourth event, 
was as successful as it was original. 

Although their day and date apparently defied the fates, 
nothing untoward happened to mar the event save a mist- 
like rain which set in during mid-morning, turning into a 
lively patter prior to the matineé hour. 

Rain, however, did not affect the attendance, as approxi- 
mately 600 were regretfully turned away from the first 
night show. 

Invitations, together with letters of explanation, had 
been mailed early during the week and were taken at the 
door in order to avoid having patrons and friends crowded 
out by uninvited guests. 

Mr. Bushong had purchased the theater outright for the 
day, and no person, however anxious, could buy a ticket 
for any of the three shows. The feature picture shown 
was W. C. Fields’ latest release “Two Flaming Youths.” 
It was preceded by an excellent short comedy. Added to 
these attractions were two soloists, an orchestra and an 
organist, all exemplary of the city’s best talent. 


Otto Lieberman, long associated with the Stein & Ell- 
bogen Co., and also president of the Bluebird Diamond 
Syndicate, came out from Chicago purposely for the event 
and pronounced it one of the best he had ever attended. 

The soloists were appropriately adorned with jewels, 
whose scintillating flash flirted brightly with the spot- 
lights. 

The organist, Mrs. Elizabeth Soechtig, composed a 
“Bluebird Song,” words and music, and by following those 
methods adopted by Paul Ash and others, soon had the 
several audiences singing lustily to their host, Mr. Bus- 
hong. The orchestra later played the air in a clever 
orchestration, and this writer heard the catchy little tune 
whistled upon the. streets the following morning. 


LTOGETHER, Mr. Bushong’s theater party was a 
decided success. It cost the company approximately 
twice the amount that one full page of local newspaper 
advertising would have cost. A similar event in localities 
where higher advertising rates prevail would probably 
cost less. 
But, after all, was it only a stunt? 
(Continued on page 52) 
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Gives Patrons a Theater Party 


(Continued from page 51) 


The Dana Bushong Co. believes not. The Saturday fol- 
lowing they sold more diamonds than they had sold in the 
three months since Christmas, and they obtained a won- 
derful line-up on prospective customers. They continued 
their anniversary for a full week with an especial showing 
of diamonds and the new costume jewelry. 

However, the event had not been planned to directly 
stimulate sales. It was a component part of this com- 
pany’s untiring efforts to cultivate and maintatin a great 
spirit of good-will among their friends and patrons. 

“When you consid- 
er,” said Mr. Bushong, 
“that our second year’s 
business made a gross 
gain of 33 1/3 per cent 
over the first year and 
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Dana Bushoug Company requests the presence of 


belief in our merchandise and service. I had arrived at 
the conclusion that there were two things customarily 
followed by the jewelry trade which did not pay: price- 
cutting and sales. Everybody is therefore now on the same 
buying level within our store. We have learned that cut- 
ting prices is a sad experience. 


‘6 HE sales-idea, however, is less easily dispensed 

with. Nothing else, apparently, so easily relieves 
various merchandising exigencies such as changing style 
trends, overstocking, 
etc. While I still can 
see the necessity for 
an occasional sale, I 
heartily dislike them, 
particularly as pertains 
to price reductions on 
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and friend at their 





that the third year 
made 100 per cent over 
the second, you can 
readily see that the 
management of such a 
business must be more 
or less evolutionary. 
You develop as you 
succeed. Ideas change 

but we now have an 
ideal before us that we believe we can cling to for the re- 
mainder of our lives. We want to merit and maintain the 
confidence and good-will of our buying public. 

“Any earnest, conscientious beginner will instinctively 
work toward some goal, almost without being aware of it. 
That, it seems, has been our way. 

“In 1925 we purchased a store in which a reliable jewelry 
business had been maintained for sixty-five years. Our 
location is one of the oldest landmarks of the present up- 
town modern business district, and with it we naturally 
acquired a valuable commercial heritage. 


66 UR First Event was a sale in order to clear our old 
stock in readiness for new. 

“T had been in ‘jewelry’ twelve years before I purchased 
my own business. Always observant of others’ methods 
and policies, and ever anxious to learn, I believed that I 
had acquired many good ideas and a background of thor- 
ough business training. This praise I owe those who once 
employed me. But I had not been in business for myself 
long before I discovered that all merchants are divided 
into two classes: those who strike a stride similar to that 
their predecessors had followed—or those who force them- 
selves to think constructively along new lines in merchan- 
dising. I aspired to belong to the latter class and set my 
ambitions toward that goal. 

“Yet I was still reaching tentatively toward those poli- 
cies worth building into our business. To close our first 
year we staged a Watch Anniversary, giving a watch to 
the person who estimated nearest the correct number of 
hours the smallest watch on display would run. This 
brought hundreds into our store to register, and they 
often remained to buy. 

“At the end of our second year our desired policies were 
becoming more strongly knit and more workable. I could 
see, for instance, that everything we did in a business 
sense was lost unless it bred within the public mind confi- 
dence in our own personal integrity and honesty, and a like 


13th, 1928, celebrating their Fourth Anniversary. 
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The invitation sent out by Bushong Co., Fort Madison, Iowa 


standardized merchan- 


Theatre Party at the Strand Theatre, Friday, April dise. In order to evade 


this feature, for our 
Second Anniversary 
Sale I formulated a 
plan whereby I could 
maintain the price of 
such merchandise and 
still clear small, imma- 
terial items that we wished to replace with new merchan- 
dise. 

“In brief, the plan was this: with every purchase regu- 
larly made at $5, a customer could purchase any $2 article 
for $1. Through varying gradations of similar ratio-ad- 
justments it reached the point where, with any $100 arti- 
cle purchased at the regular price, any $25 article could 
be had for $1. In reality, I was giving anywhere from 14 
to 20 per cent reduction, but only with such merchandise 
as I particularly desired to clear. 

“Traveling men who happened in during this, our Third 
Event, spread the idea over their territories and several 
jewelers wrote direct to us asking for the complete plan 
which they used with good success. 

“Novel though many of our merchandising ideas were, 
we knew they were purely advertising features. We had 
now reached the point in our business development where 
we could see plainly that the public confidence which we 
justly coveted could not be better builded than to merit 
the good-will of the people. 


‘6 CCORDINGLY, we began to devise methods 
whereby we could build this very thing into our 

business—eventually deciding that nothing would serve 

us better than a timely participation in civic activities. 

“Please do not misunderstand me. What we have done 
in this direction has not been done with selfish purpose. 
After my marriage to her who is now the company of the 
Dana Bushong Co., and to whose untiring assistance much 
of our success, as you know, is due, we were located at 
Fort Wayne, Ind., for a period of six months. 

“However, homesickness forced us to return to Fort 
Madison. Therefore we knew that it was a genuine love 
for the place which prompted our desire to merit and build 
its good-will into our business. 

“In carrying out this policy we have presented a num- 
ber of individual medals and several club or group trophies. 
But probably our best effort in this direction, at least in 
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point of appreciation received, was the trophy we re- 
cently presented to the Santa Fe apprentices, the B. A. E. 
Club of this city, which won the Line Basketball Tourna- 
ment at Cleburne, Tex., and emerged victoriously from 
the great game with the New York Central Champions, 
which took place in this city on Saturday, March 10, 
thereby winning the beautiful trophy we had offered to 
the victor. The prize offered was much appreciated. 
“We had been appointed 
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an attempt. My source of sale is the Iowa State Peniten- 
tiary located on the outskirts of this city. I previously 
ascertain how many watches the men there will use and 
at what price desired. In this way I can allow better 
prices on my trades. We have found that this selling 

plan has worked out very successfully. 
“So far I have said little about our direct sales effort. 
We ever stress quality, beauty, service, value, and in 
clocks and watches, accur- 


official Santa Fe Watch 
Inspectors for the Fort 
Madison up-town district 
on Oct. 1, 1926, but until 
this opportunity arose we 
had been unable to con- 
ceive any adequate way of 


Traveling men spread the news of this firm’s anniver- 
sary sales and several jewelers have written direct to the 
firm asking for complete plans, which they have always 
used with much success. As a rule special prices are given 
to customers at these sales. Reductions are given only on 
merchandise, according to the owner, which he particu- 


acy, rather than price. 
For we realize that no 
matter how much good- 
will we are able to culti- 
vate it profits us nothing 
unless we can keep that 
good-will. through our 
merchandise and service. 


showing the Santa Fe larly desires to clear. 
official body and their em- 
ployees at large our very 


real appreciation. 


66 HIS trophy was presented at a huge banquet given 
in honor of the apprentices which immediately fol- 
lowed their last-named victory. 

“We had not expected sales results therefrom since our 
gift had been offered purely through civic spirit and grate- 
fulness. But as a matter of fact it did produce business. 
The sale of several watches is directly traceable thereto, 
and many Santa Fe employees or members of their families 
who had never been within our store before’ have since 
called to buy. The official Santa Fe has also extended us 
many courtesies and shown its appreciation in other de- 
lightful ways. 

“Another good-will campaign recently staged was an ad- 
vertisement wherein we offered to replace crystals with un- 
breakable ones free of charge—no strings attached. The 
response to this advertisement was overwhelming. The 
first Saturday we ran out of crystals but refeatured the 
stunt a week later. We did a rush business these two 
days, for many people who received something for nothing 
feel grateful and therewith make some purchase which 
they have had in mind for a future date. 


‘6 E outline and plan our work at least three months 

in advance. We do not trust to luck that some stunt 
conceived over night will work out properly if we employ 
it the following day or so. We think about it, discuss its 
possibilities and its ill-features, and after we are sure 
it is as fool-proof as we can make it we file it away to use 
at whenever time will best serve our purpose. 

“We have used many purely advertising stunts; Santa, 
for instance, asleep in the window and waking up to 
good-naturedly distribute 
sacks of candies. This 
minor affair greatly stim- 
ulated our Christmas 


When appointed official Santa Fe watch inspectors of 
the Fourth Madison uptown district the Dana Bushong 


“We have learned two 

things: First, that it pays 

handsomely to carry standardized merchandise. Second, 

we limit our buying to two or three firms. In this way we 

secure better service and more favors, nor are we so 
tempted to overstock. 

“Although our city is less than 15,000 in population, 
I soon saw the necessity for a sound-proof diamond room 
and had one built in the rear of the store. A lot of fellows 
don’t like to have a friend happen in when they are looking 
at diamonds, for they usually hear something similar to 
this, accompanied by a hearty slap upon the shoulder, ‘I 
see you’re done for,’ or ‘I see it’s all over, fellow.’ It was 
to avoid having our prospects walk out on us after such 
a sally that we prepared our diamond room, in which 
place we show all diamonds and fine watches. 

“However, this room is an added asset in another capac- 
ity. Under the adage that we save the best until the last, 
I have purposely refrained from mentioning the one thing 
that has boomed our business more than anything else, 
and that is credit selling. 


‘6 T the beginning of our third year I adopted this 
method because I had taught myself to think 
constructively along new lines of good merchandising. I 
followed the best advice I could obtain from trade jour- 
nals. The credit business we did during our first year’s 
Credit Retailing was as large as our first year’s total vol- 
ume. Figuring per cents as given, anyone can see that 
one-third of my third year’s volume was credit business. 
During this time I lost less than one-half of 1 per cent, al- 
though some creditors were slow but eventually made good. 
We seemingly make no enmity by forcing collections; the 
ones we let go are the ones who pass us up thereafter. 
“I do not advertise my credit business promiscuously. 
I accept credit only on 
items of $25 up, and that 
only on_ merchandise 
which will be practically 
as good value if I am 


Eve trade, for otherwise 
there would have been 
none. 

“Nor are we _ neglect- 
ful in attention to our 


Co. showed its appreciation by presenting a trophy at a 
banquet given in honor of the apprentices. The trophy 
was presented to the successful basketball team comprised 
of Santa Fe employees. This manifestation of good will 
operated forcibly as a builder of business and good will. 


forced to reclaim it. 

To avoid loss I have a 
form which my customer 
fills out before he is taken 
into the diamond room, 





silent salesman—the dis- 
play window. We en- 
deavor at all times to keep our window clean and attractive, 
featuring within it as varied displays as is consistent with 
good taste. When there is some particular reason for at- 
tracting attention to our window, we place some moving 
object there. We ordinarily link up any holiday or civic 
celebration with our window display. 

“We recently successfully featured a “Trade-In Watch 
Week.’ I always have an output for watches before such 


where he will be shown 
our merchandise. However, this paper is laid upon the 
ledge of our wall cabinets, and while I am showing mer- 
chandise someone verifies the references given. When I 
return for another tray of jewelry, if I have received an 
O.K., I complete the sale if possible. If the references 
warn us, I request a down payment higher than I believe 
can be met, or refuse to consider the sale at all, according 
to the urgency of our warning.” 
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Mothers Day Displays 


A Profitable Selling 


HE gift business arising from the celebration of 

Mothers’ Day is founded upon sentiment. The 

wise jeweler will make this sentiment the keynote 
of all his publicity. 

Sixteen years ago a resolution was passed in the United 
States Senate and House of Representatives dedicating 
the second Sunday in May “to the memory of the best 
mother in the 


Event for the Jeweler 


All I have done or have hopes to do, 
I owe, dear mother of mine, to you.” 

A great many advertisements have been written with 
this sentiment as a foundation and a great many more 
will be written this year, and in the years to come. It 
is a privilege for the jeweler to awaken filial love in 


mother’s offspring, and to create in many hearts a de- 
sire to honor 


mother with a gift 





world—Your 


that lasts. 





Mother.”” Mothers’ 
Day has developed 


We cannot for- 





rapidly into an in- 
stitution that is 
far reaching in its 
effect upon the 
business of the 
jeweler. 

The jeweler ] 
should saturate 
his mind with the 
sentiment ex- 
pressed upon 
former Mothers’ | 
Days in order to 
put himself into | 
the proper frame 
of mind to pre- 
pare his publicity 
this year. For that 
reason a few quo- 
tations are given 
here: 

“Mothers’ Day 
is an annual vol- 
untary tribute in 
recognition of the 
great service to 
mankind which she has unstintingly rendered. 

“Therefore, let each of us remember her in an ac- 
ceptable manner through some distinct act of kindness.” 

“Mother Love—ever constant, everlasting! Through 
the years it grows in tenderness, in loyalty and under- 
standing. It is the perfect love, worthy a gift that may 
be treasured from generation to generation.” 

“Mothers’ Day should be EVERY day, really—but next 
Sunday has been set aside as one day, at least, when 
boys and girls of all ages shall turn their thoughts for 
a little while from the ordinary humdrum of life—to 


think of ‘Mother.’ ”’ 
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bit of heaven he has not yet forgotten. The 

man whose days and hours are crowded with the de- 
mands of business and daily living has set aside Mothers’ 
Day to convince her that man has not forgotten what 
the baby knew.” 

“All that I am or have hopes to be, 

Everything good that has come to me, 

All of the joy I have ever known, 


| geterr is the whole world to the baby, and a 


A Suggestion for a Mothers’ Day Display 





get the words of 
John Wanamaker, 
the great mer- 





chant: 
“My first love 
2 Re | a was my mother, 





and my first home 
was in her heart. 
My first bed was 


~ <—F 
7 | | | upon her bosom. 
via | Leaning little 





I learned my first 
prayer. 

“A bright lamp 
she lit in my soul 
that never goes 
out, though the 
q winds and waves 
of fourscore years 
have swept over 
me. 
“That light she 
kindled still sheds 
a helpful glow 
over days and 


| arms on her knees, 
| 




















ways with many changes.” 

It will also be helpful to quote some of the advertise- 
ments of other years, so that jewelers may have a guide 
to their present day efforts in writing effective sentimen- 
tal copy for their public announcements. 

“Doesn’t Mother Deserve Gifts that Last?” 


66 VERY Mother’s son and daughter will agree that 
she does! There are many appropriate gifts for 

the modern mother. The best among them all are the 

gifts that last—gifts as enduring as Mother’s love.” 

“Mother is ever thoughtful of others—show your 
thoughtfulness of her. Make the day an especially 
memorable one by giving her a gift that lasts.” 

“So futile the words in her praise! So difficult to tell 
her the things we would say. And yet, in one gift goes 
all the love—the appreciation—all the things you would 
say to her—and she understands.” 

“Your Gift to Mother—Next Sunday! 

“The Miracle in Mother Love is the fact that it never, 
never changes. And the most graceful gift you can pos- 
sibly bestow is one which, by its character, suggests 





Keep your advertising and your window displays timely and interesting 
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that wonderful quality so very worthy of appreciation. 
“A gem-set ornament—a piece of gold jewelry—a 
sterling vase—gifts as enduring as a mother’s love.” 


ITH these examples before him the jeweler will 

find it an easy matter to fill his advertisements 
with the sentiments that will awaken a desire to give 
Mother the best gifts of all—those found in the jewelry 
store. 

Besides the individual advertisements of jewelers it 
is customary in some places for jewelers to cooperate 
in Mothers’ Day publicity. Larger space is taken than 
the individual can afford alone. The fact that many 
combine to feature the sentiment of the occasion creates 
in many minds the thought that the sentiment is not 
merely of a commercial character. One of the coopera- 
tive advertisements remembered read as follows: 

“Buy a Jewelry Gift for ‘The Best Mother That Ever 
Lived.’ 

“No greater institution was ever dedicated to the finer 
instincts of a people than the observation of a national 
Mothers’ Day. It is a symbol of that appreciation of un- 
selfish sacrifice and eternal devotion to a trust that al- 
ways thrills the American heart. 

“And in the calendar of nationally recognized days it 
should stand in the van. Washington, Lincoln and 
other grand men of our history subordinated their lives to 
the love of a nation. Countless thousands of mothers 
since the dawn of the first century have uncomplainingly 
served, even to that last dying breath, the love of home 
and humanity—the very essence for which the nation 


stands.” 


T HE cooperation of jewelers in featuring gifts that 
last for Mothers’ Day is desirable in every commu- 
nity. It is effective in reaching a public the individual 
cannot come in contact with through his own advertise- 
ments. 

Newspapers in most places now feature a page of 
Mothers’ Day announcements under a suitable heading, 
often accompanied with many beautiful sentiments suit- 
able for the occasion. Jewelers who cannot afford to 
advertise regularly in the newspapers can often see 
their way clear to use this service. Their advertise- 
ments, though small, appear with others, equally small, 


THE JEWELERS’ CIRCULAR 55 


forming a page of great interest to the entire number of 
readers. These small advertisements are not over- 
shadowed by larger ones, losing their chance to be seen 
and read. 

One phase of the publicity of Mothers’ Day that every 
jeweler should make use of is the window display. There 
is no symbol so appropriate for these displays as a pic- 
ture of Mother—herself. It may be an idealized mother, 
it may be a composite mother, but every individual will 
find in that picture something that will remind him of 
his own mother. 


N the illustration we suggest a background setting 

that is easily made, and that will not prove too cost- 
ly for the average jeweler. It is along the latest mod- 
erne art design, and may be made as colorful as the 
jeweler desires. The triangular panel is easily made 
of wall board. It may be painted by a local sign artist, 
or the jeweler may produce the design by pasting tri- 
angles of colored papers to the wall board. Gold and 
purple will be an appropriate combination of colors, al- 
though others may be selected to suit individual tastes. 
If it is desired the setting may be “built up” of different 
triangles, giving a depth to the decoration. The indi- 
vidual triangles should, in this case, be constructed and 
finished separately. A panel of wall board the size of 
the whole decoration will form the foundation upon 
which the overlapping triangles may be attached. 

The essential portion of the decoration is the picture 
of Mother. Such pictures, in black and white, and in 
colors may be procured from picture departments, or 
even cut from the pages of women’s publications, from 
magazine covers, and from other sources. 

The arrangement of the platforms or steps in a dis- 
play of this character may be made to suit individual 
tastes, although the background makes the pyramid form 
desirable and appropriate. 


INDOW showcards with appropriate sentiments 
should be used in the windows and inside the 
store. They give the store the proper atmosphere and 
help in clinching sales through the sentiments con- 
tained in their texts. 
Mothers’ Day—the jeweler’s opportunity! 


Returned Goods Problem Beg Studred 


By W. Foos 


ECOGNITION has been given by the Department of 
Commerce to the perplexing problems constantly 
confronting merchants in the return of merchandise. A 
study of returned goods has been initiated by the Do- 
mestic Commerce Division of the Department with the 
assistance of a Baltimore group utilizing reports from 16 
stores in that. city. Each of these stores handles different 
lines of merchandise. 
Reasons for the return of goods will be analyzed with 
a view to establishing responsibility for the returns. If 
so much can be accomplished it is hoped that the conditions 
disclosed will indicate how remedial measures can be ap- 
plied. Other objectives of the study include determination 
of the number of cash, charge and instalment sales, the 
value of goods returned, time elapsing between the pur- 


chase and return of goods, and the condition of goods 
returned—whether salable as new or at reduced prices, or 
in need of repairs. 

An interesting commentary on Christmas gift buying, 
which is of particular moment to jewelry stores, is pre- 
sented in a comparison of the percentage of returns re- 
ported by 13 Baltimore stores in December and January. 
The median value of returned goods increased from 12.1 
per cent in December to 19 per cent in January. The 
highest percentage of returns reported for December was 
22.8 and the lowest 7.9 per cent. In January one firm re- 
ported goods returned to the value of 26.8 per cent of 
gross sales, while the figure for the store having the 
smallest percentage of returns on Christmas business was 
10 per cent. 
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Merchandising for Profit 


Article IV—Building Volume 


By Ernest A. Burrill, Chairman 
Plan and Scope Committee, National Advertising Fund of the N.S. R. A., and Educational Adviser, National Shoe 
Retailers Association 


(Continued from issue of March 28) 


turn (1) the situation in which the jewelry store 

finds itself today, (2) the broad question of operat- 
ing costs, and (3) the problem of gross profit and turn- 
over. In this, the fourth in the series, we shall concen- 
trate attention upon the area for jewelry sales in gen- 
eral, the ratio of expenditures for jewelry to the family 
income and the opportunities for building volume in- 
crease. It would be easier perhaps 


[: the three articles preceding we have discussed in 


retail institutions, are too often engrossed in one or two 
limited phases of their business, such as installment 
sales, consigned merchandise, or seasonal trade, and 
overlook giving reasonable consideration to the big pic- 
ture in all its phases, which is reasonably well reflected 
in the two sets of figures given herewith. 

Just what are the important differences existing in 
the first set of figures as against the second? Here 

they are, in condensed form. 

Sea First, the movement of $3,000 





to fill this final chapter with a lot 
of general statistical information, 
but it will be the writer’s effort io 
avoid this insofar as possible, and 
continue to deal with these general 
facts, but again reduced to a 
“graspable” unit, namely, this same 
$4,000 average store which has been 
the background from the beginning. 

As with practically every other 
industry the two great “desirables” 
are increased volume of sales and 
improved turnover of stock. It 
may, therefore, be helpful at the 
outset to outline, in two simple sets 
of figures, the condition in which 
the jewelry store finds itself today 
as to operation and inventory, and 
parallel these figures with a fair and 


EAUTIFUL 





terpretation in 








Always Desired 


jewelry, 
stones and artistic designing and 
coloring always have and always will 
continue to fascinate maniknd. And 
the atmosphere of sentiment, of gift, 
the glorious preciousness and perma- 
nency of gold are factors belonging 
to the jewelry industry which prac- 
tically no other commodity enjoys. 
And in addition to this the field of 
utility has a thousand forms of in- 
silverware for 
home and for the person. 


more merchandise ($32,000 cost of 
sales to $35,000). 

Second, 1 per cent better gross 
profit on the whole volume (41.6 in- 
stead of 40.7). 

Third, no increase in the expense 
budget, but a revision of some of 
the amounts, so that economies of 

perhaps $1,000 in all will provide 
$1,000 for sales promotional effort, 
in addition to the normal amount. 
This might increase the normal ad- 
vertising budget from $1,800 to 
| $2,800. 


precious 





Fourth, an increase in the net 
profit from $1,000 to $4,000. 

Fifth, a reduction of stock from 
$35,000 to $28,000. 

Sixth, an increase in net worth 


the 





reasonable readjusted condition 
which would reflect satisfactory 
rate of earnings, both as to percentage of sales and capi- 
tal invested. 

Therefore, in the first column is shown this general 
condition as its exists, and in the second column the 
ideal, or improved, or “budget” condition. One reflects 
just what has been accomplished. The other what should 
be attained. 

Again, may the writer confess frankly how compara- 
tively easy it is to sit in a warm room with an easy run- 
ning typewriter and ' 


from $20,000 to $24,000 (this being 
the operating gain shown in column 2. 

Seventh, a reduction of indebtedness from $27,000 
to $16,000, which is a combination of (1) the stock re- 
duction of $7,000, and (2) the net gain for the new year 
of $4,000. 


EALING with the stock reduction first, it is far 
D easier to create an overstock than to correct it. 
In the shoe business the writer has consistently preached 

the policy of “fewer 
sizes.” 
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by carrying charges and depreciations from the mer- 
chandise that is a year or two years old and still 
stays on the shelves. 

To put the program in budget form on a year’s 
basis, to reduce stock from $35,000 to $28,000 in a 
year, means that the incoming merchandise must be 
$7,000 less than the outgoing merchandise. To com- 
plete this statement into a budget, here are the fig- 
ures: 





Stock on hand at beginning of year........ $35,000 
Total amount which can be bought............ 28,000 

ee ay are rae ee ere $63,000 
Total ebles at coat PriICE... 2... 2. cece cccnceses 35,000 
Stock on hand at end of year...............4.. 28,000 


A budget for a year is a necessary thought, but the 
plan of action should be condensed into a six months’ 
period or even a three months’ period in some depart- 


ments. On a six months’ basis the figures would be: 
Stock on hand at beginning of year........ $35,000 
Total amount of six months’ buying.......... 14,000 
Ec aes vated ere dade aoe xia een wees $49,000 
Total sales at cost, six months................ 17,500 
Balance on hand six months hence............. 31,500 


Whenever inventory is taken it should be done by 
several departments and also the sales should be grouped 
by those same departments. Thus by putting the fig- 
ures on stock against the figures on sales, then we have 
departmentized turnover, the first step toward stock 
reduction. Groups which show more than $1 in stock 
for each $1 of annual sales should be brought to read- 
justment or discontinued. With no intention to cripple 
variety and individuality in merchandise, more attention 
must be paid to velocity of sales. 


INALLY, we have come to the old and ever present 

problem of doing more business, getting more cus- 
tomers and increasing volume in general. Before get- 
ting into that we must again put forth a few condensed 
figures which have a strong bearing on this whole mat- 
ter. 
' There are no figures available which tell exactly what 
is the annual consumption of jewelry in the United 
States in a year’s time. Unlike the staple commodities 
of life, jewelry trade is “fickle,”” sometimes up and some- 
times down. There are no figures to distinguish be- 
tween the rather difficult to define areas of low-priced 
jewelry and high-priced or quality jewelry. Nor is it 
possible to fix quotas, as what should be an average 
jewelry consumption by an average family. The prod- 
ucts of the jewelry industry do not lend themselves to such 
analyses. Nor does a study of the various classes of 
incomes mean a designation of those who can afford 
to and should buy jewelry. Many times better jewelry 
sales are made to people of modest incomes than to the 
really rich. Still another analysis which the jewelry in- 
dustry must keep in mind, it seems, namely, the different 
areas and different method of sales approach between 
the strictly luxury or ornamental jewelry and the ser- 
vice or utility merchandise. 


IRST let us again refer to the United States Cham- 

ber of Commerce survey of eleven cities and show 
how the retail store dollar was divided into twelve im- 
portant classifications: 


meee POtRE GRIOS. |... 5 cc acc. $4,224,109,100 100 % 
Food 1,204,096,400 28.5% 


SPCCCBPSCSCCOC CHC HEO 4640048 O06 O 


THE JEWELERS’ 


CIRCULAR 57 


EE 265-55 oo oh media aa om 1,026,073,200 24.3% 
Automobiles and accessories.... 511,254,100 12.1% 
Furniture and housefurnishings.. 415,769,100 9.8% 
Building materials ............. 211,362,400 5.0% 
Drugs and toilet goods.......... 140,651,400 3.3% 
2 rere 84,945,300 2.1% 
Hardware, tools and machinery. . 84,039,500 2.0% 
Jewelry and silverware......... 71,434,700 1.7% 
Cigars, cigarettes and tobacco... 71,221,800 1.7% 
Office supplies and equipment.... 60,784,900 1.4% 
Musical instruments and radio.. 60,104,400 1.4% 
All other merchandise........... 282,371,900 6.6% 


These figures show “for what kind” of merchandise 
the retail dollar was spent. These next figures show “in 
what kind of stores” these things were bought: 


Te I oo ck divscoaneves $4,224,109,100 

In department stores. .-......... 616,000,000 14.6% 
In grocery and delicatessen.... 488,000,000 11.5% 
In auto and accessory stores... 357,000,000 8.4% 
In boot and shoe stores......... 91,000,000 2.1% 
ee rr 56,000,000 1.3% 


These are only six out of a total of forty-six different 
kinds of stores, and lest one might gather from the 
above that jewelry stores were at the bottom of the list, 
there are twenty-five other kinds of stores which show 
a percentage of total retail volume of less than 1.3 per 
cent. 

But the important point to be gained from the jewelry 
industry from these two sets of figures is this, and it is 
a very important point. From the first it will be seen 
that jewelry and silverware sales constitute 1.7 per cent 
of the total retail dollar. However, only 1.3 per cent 
of this jewelry share is spent in jewelry stores. The 
other 0.4 per cent is spent for jewelry in department 
stores, clothing stores, variety stores, etc. 


O make this figure even more clear, the analysis 

for these eleven cities shows that there are a total 
of 1370 jewelry stores which do a combined volume of 
$56,863,200. However, the total number of places where 
jewelry may be bought is 2048 and the total volume for 
jewelry is $71,434,700. Which means that in these cities 
jewelry may be bought in 678 places other than jewelry 
stores, and further means that about $15,000,000 of 
jewelry is sold outside of jewelry stores. 

Coming back to earth for a minute to our $54,000 store, 
no doubt the first thought will be “if the jewelry store 
could only do all the jewelry business everything would 
be lovely.” If this happened that would mean that our 
average jewelry store would increase its sales about 22 
per cent, and presto! our $54,000 jewelry store becomes 
a $65,000 jewelry store. But wait a minute. Suppose 
the stationery store takes away your engraved station- 
ery business, the cigar store your cigarette lighters, the 
leather specialty shops your purses and so on. Lunches 
are served in drug stores and jewelry will be sold in 
clothing and department stores just as long as people 
are people and merchants are merchants. 

There are just three ways in which this $54,000 jewelry 
store of ours will be able to increase its volume. 

First, more new customers in the store. 

Second, more merchandise to the same customers. 

Third, added types of merchandise. 

There is undoubtedly a very large amount of jewelry 
sold in other stores which could be sold better and more 
intelligently in jewelry stores. The jewelry store must 
prove its case on that point. Again, there is undoubted- 
ly a lack of “suggestive” or “creative” salesmanship in 

(Continued on page 58) 
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year: Merchandising for Profit 


(Continued from page 57) 


jewelry stores, just as is true in other stores. And, 
again, the entire jewelry industry must designate and 
prove “use” of jewelry and silverware if it hopes to 
draw away some of that retail dollar which is now be- 
ing spent for other commodities. 


T is not the purpose of this article to attempt to 
suggest the kind of selling talk or advertising argu- 
ment which will prove these points. It is simply to 
point out clearly this highly competitive situation for 
the retail dollar to emphasize that there are other ave- 
nues to create profit than merely by increased sales, 


and furthermore, that those items of “internal competi-. 


tion” and inefficiencies, wastes and losses which now 
exist are the first to be corrected. Then with a well- 
defined study of how each individual store can prove 
“use” and “value” and to whom that “use” and “value” 
may be proved, it is for each store to face its next year’s 
operation program with a courageous advertising budget. 

That a jewelry store, especially a high grade store, is 
always marked by an atmosphere of dignity and refine- 
ment goes with the industry. But that is no reason 
why there should exist, as is a fact in some stores, a 
rather aristocratic atmosphere, which almost seems to 
say that there are certain codes of ethics which have al- 
ways bound the jewelry store and always must. 


Quick and sudden changes are taking place in every 
industry, in its methods of production and in distribu- 
tion as well. It was only a short time ago that it was 
undignified for either banks or churches to be aggres- 
sive in advertising. All that is changed. 


N a nation as rich as is America, where the whole 

fabric of dress and entertainment and living among 
the people of more than moderate incomes is distinctly 
colored with luxury, there would seem to be plenty of 
potential area for decorative and service jewelry and 
silverwaré. That this demand will change its form is 
to be expected. The battle between price jewelry and 
quality jewelry always has and always will exist. The 
jewelry industry has not as yet had to face that extreme- 
ly disturbing element in some other industries, namely, 
the growth of the chain store. 

Beautiful jewelry, precious stones and artistic de- 
signing and coloring always have and always will con- 
tinue to fascinate mankind. And the atmosphere of 
sentiment, of gift, the glorious preciousness and perma- 
nency of gold are factors belonging to the jewelry in- 
dustry which practically no other commodity enjoys. 
And in addition to this the field of utility has a thou- 
sand forms of interpretation in silverware for the home 
and for the person. 





LV inning Sales Through a Corner WV mdow 


By G. 


CORNER window that has been devoted for 
if years to the showing of “specials” and very 
little else is regarded by the Matthewson-Pelz 
Jewelry Co., Marshall, Tex., as its best watched window. 

People watch it because it always contains something 
offered at an unusually good price—the very thing, per- 
haps, that scores of people in town have had in mind, 
but hitherto have never quite decided to purchase. The 
fact that it appears in this particular window, which 
the whole countryside has come to know by this time, is 
the one persuader needed to prompt such “lookers” to 
step inside the store and buy. 

The average woman, the business girl,—is interested 
in costume jewelry that’s good looking and that can be 
bought for little money. She is going to get it some- 
where and might buy it, of course, at the department 
store or a dozen other places in town. But why should 
all this business go elsewhere, asks the Matthewson- 
Pelz Co.? Instead, costume jewelry is featured attrac- 
tively at $1.39 in the company’s “special” window and 
a lot of it is sold. 


«ams week the offering may be glassware—at a 
price; and nine or ten barrelsful are quickly 
disposed of at $1.00 per piece to people who had not 
realized they needed glassware at all until they saw it 
offered as a Matthewson-Pelz “special.” 


S. T. 


The week after the company’s special incitement to 
spend may take the form of candlesticks, a pair of 
shakers for the home dining table—or almost anything 
else within the range of the jewelry and giftwares fields. 

What about the profit on “specials” of this kind? 
Well, it is not very large. That is not to be expected. 
But they serve a four-fold purpose and do so most ef- 
fectively, in the opinion of H. E. Pelz, head of the busi- 
ness, who has developed this plan systematically and 
watched its results. The case for the “specials” can be 
summarized about like this: 

They pay their way with a small margin of profit and 
quick turnover. 

They bring many people in to the store from a dis- 
tance as well as from in town, who in this ‘way get ac- 
quainted, have a chance to see the stock in general and 
quite often make other purchases besides the special. 

The sale of desirable “specials” at bargain prices in 
the way it is done by Matthewson-Pelz, has not had the 
effect of “cheapening” the store in public estimation, 
but does help to forestall any impression of its being 
high priced or ultra-exclusive. 

The “specials” advertise the business better, perhaps, 
than any other means the firm has tried, giving direct 
returns that can be seen and rung up on the N. C. R— 
with no “copy” to write and no space rates or position 
to bother about! 
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ADVERTISING 





Getting Heard in The Din of (ompetition 


WHOLE news- 

paper page in 
the Lincoln Star was 
recently devoted ex- 
clusively to retail 
jewelry advertising 
and to. interesting 
facts about jewelry 
and diamonds. This 
plan did much _ to 
make the public 
jewelry store con- 
scious and was effec- 
tive in influencing the 
public to buy more 
jewelry from a jewel- 
er, who is supposed 
to be an expert in 
his line and to be able 
to advise and inform 
his patrons to their 
advantage as well as 
his own. 

The announcement 
shown was _ received 
from Walter J. Gard- 
ner, publicity man- 
ager of the Lincoln 
Jewelers Guild, Lin- 
coln, Neb. and a 
member of the firm 
of Fred Gardner & 
Son, of that city. In 
his letter Mr. Gard- 
ner says: “I am in- 
closing the first of a 
series of monthly, all 
on one page adver- 
tisements sponsored 
by the Lincoln, 
Omaha and Council 
Bluffs jewelers for 
your inspection and 
would appreciate any 
comments you would 
care to make on the 
same. We plan to 
run these monthly 
and have a birthstone 


By Robert F. Nattan 
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How jewelers of Lincoln, Omaha and Council Bluffs, Neb., emphasize jewelry 


story featured sup- 
porting the general 
idea of the month 
(April, Diamonds; 
May, Graduation; 
June, Weddings, etc.) 
and small news items 
or style stories. Do 
you like the idea?” 
Mr. Gardner and 
associates are to be 
congratulated for 
their enterprise as 
this is an excellent 
form of advertising 
and one which will 
undoubtedly be effec- 
tive in keeping the 
sale of jewelry in 
jewelry trade chan- 
nels. The individual 
ads used all on one 
page allow each 
jeweler to advertise 
whatever line of mer- 
chandise he _ wishes 
and in his own indi- 
vidual way. The 
jeweler, moreover, 
may take any amount 
of space desired. 
Irwin’s store has 
some good copy which 
reads: “Buy jewelry 
from your jeweler— 
he is a specialist in 
values, a student in 
the fascinating lore 
of precious metals 
and glittering gems. 
For you he has se- 
lected the  season’s 
most attractive de- 
signs in rings, neck- 
laces, bracelets— 
beautiful accessories 
demanded by  dis- 
criminating women 
(Continued on p. 68) 
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Retail Jewelers’ Advertising 
(Continued from page 61) 








who sense the importance of the appro- 
priate. At your disposal is your jewel- 
er’s marvelous selection adapted to your 
individual needs. The result—distinc- 
tion, satisfaction. Think gifts, think 
Irwin, Lindel Hotel building.” 

The reading matter which accom- 
panies the ads is well chosen. The dif- 
ferent articles are entitled “April 
Lightning Imprisoned in the Diamond,” 
“Diamonds and Their Value,” “Prince 
of Wales Buys Cuff Links Set with 
Jewels,” “Diamonds Owned in the United 
States Are Worth Four Billion” and 










'” CHATTERTON 
CODE in SELLING 
DIAMONDS 


There never has been any but a FIRST 
QUALITY diamond in the Chatterton 
store! That is not idle boasting—but 
a fact that we can PROVE! 

Isn't it wise, when buying a diamond, 
where misrepresentation is so possible, 
to deal with a store where your con- 


fidence can NEVER be misplaced? 


The Perfect 
Engagement Ring 


The beautiful new square top 
prong setting with ten small dia- 
mondse=x—five on each side of the 
large blue-white center diamond. 
A written guarantee given with 
each diamond purchased at Chat- 


terton’s. 


°175 


Convenient Terms 


Geo. W. 
CHATTERTON 
130 Wisconsin Ave. 
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Chatterton stresses quality in diamonds 


“Jewel Fashions to Be Different, Say 
Designers in Paris.” 

Incidentally much timely information 
may be obtained for advertising of this 
kind from the weekly issues of THE 
JEWELERS’ CIRCULAR. 


FULL page announcement was used 

in the rotogravure section of the 
Times, Sunday, April 21, by Marcus & 
Co., well-known Fifth Avenue jewelers. 
The progressive methods of Wm. Elder 
Marcus, Jr., and Chapin Marcus, mem- 
bers of the firm, have brought about 
exceptional success. Scrupulous care in 
offering the public only the finest mer- 
chandise has also been effective. Note 
in the accompanying announcement that 
jewelry is featured as low as $30 (a 
fine signet ring of hammered yellow gold 
with grooved top) and as high as 
$30,000 (an emerald cut diamond set 
in platinum paved with diamonds). A 


THE JEWELERS’ CIRCULAR 


feature of the Marcus policy is the offer- 
ing of distinctive merchandise. The 
traditional predilection of women for 
jewelry is well emphasized in the accom- 
panying copy, under the caption—“For 
she’ll have rings on her fingers.” 
“Given her choice the young modern 
will doubtless prefer town cars to 
elephants and a knowing pair of slippers 
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maidenly charms has made it perennial 
among feminine indispensibles. 

“Simple at first, but of a size a little 
ominous to the admiring male, it has 
since been significantly crested, em- 
bellished or bedizened at the hands of 
countless master craftsmen. But with 
all this artistic heritage it has today 
become an ornament most notable for 














Left — Two platinum 
guard rings, The one 


with square dinmomde 
is 0525. Wish square 
emeralds, 8T 5. 





Right— 4 handsome 
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wherever she goes. 


FOR SHE’LL 
HAVE 


GIVEN her choice, the young modern wil? 

prefer town cars to elephants and 
a knowing pair of dippers to belle for her 
toes. But, gwided by seme sare and primal 
inatinet, she'll stil] have rings on her fiugers 
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even to consider changing. For ever siner 
hee cave-dweiling days she has bere deare 
of what thie ornament can do. Its grnins 
for couferring the grand manner and ac- 
centing her maidenly charws has mode it a 
pereanial among feminine indixpeaables. 

Simple at firet, but of a size a litte 
omines: to the admiring mabe. at he- since 
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rings «ill always be the most noticeable of 
her ornaments. 

It in upon consideration of the existent 
order that Marcus & Company have a» 
sembled their distinguished ring collection, 
whieh ix teday on the fingrr- 
of many women notably proficient in the 
fine art of living. 
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MARCUS & COMPANY 


| At the corner of Fifth Aveaue and Forty-fifth Street, New York 


JEWELERS CHAPIN MARCUS 


Palm Beach Londen Paris 











Advertisement from rotogravure section used recently by Marcus & Co., New York 


to bells for her toes. But, guided by 
some sure and primal instinct she’ll have 
rings on her fingers wherever she goes. 

“It’s an addiction too pleasant and 
effective even to consider changing. For, 
ever since her cave-dwelling days, she 
has been aware of what this ornament 
can do. Its genius for conferring the 
grand manner and  accenting her 


a purely aesthetic charm, possessing a 
subtlety of design and a distinction of 
setting peculiar to our own dynamic age. 

“Even in this day she may ‘go primi- 
tive,’ but only in a most personal and 
sophisticated manner, ever with an eye 
to line and color. And though un- 
crested and unsealed, her rings now bear 


(Continued on page 65) 





Feature “Clocks for Every Room” in Your Newspaper Advertising 
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Retail Jewelers’ Advertising 
(Continued from page 63) 








a significance even more pointed than 
before. For as the expression of the 
richness and completeness of her per- 
sonality, each jewel becomes an explicit 


THE HOUSTON GARGOYLE Page ¢ 





REFLECTIONS 
Or 
“BUGGY DAYS’ 
STILL 
SPARKLE ON 


MAIN STREET 





In the swank of sleek new motor buggy than wear a ring reminiscent of 

‘ars: beside the charm of smart new — the quaint fashions of childhood year+ 4 

styles, how quaint to catch the sparkle Sweeney's maintains a great number 

i h of beautifully cut stones mounted in 

the modern manner—a marvelous 
ange selection to choose from. 

Those who keep step with the modern 






e 
ars. They know the added al- ° 
he latest cuts; the color and policy of accepting old-fashioned dia- 


re 
charm of the newer mountings. 
For these discriminating women for modern or larger stones. The balance 


who would no more go shopping in a 


penient terms 


be arranged for at conv 








“IT CAME FROM SWEENEY'S 


1 Svecney lewelry Co 


7 700 MALS STREET CORNER CAPITOL < 
Original copy from Houston, Tex. 


index of her taste. And her rings will 
always be the most noticeable of her 
ornaments. 

“It is upon consideration of the exist- 
ent order that Marcus & Co. have as- 
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You can fasten your faith to diamond creations 
! from the House of Brodnax. For a quarter of a 
century we have realized our patrons desires for 
dependable quality and have maintained their 
admiration and confidence. 
There is a deep-rooted feeling of saisifaction 
when you purchase here whether you select a 
Ting costing twenty-five dollars, or many hun- 
dreds of dollars. Our pledge of quality is the 
same. 


Che House di haben 


t GEO. T. BRODNAX, INc. 























Neat letter-press and confidence inspiring 
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sembled theft distinguished ring collec- 
tion, which is represented today on the 
fingers of many women notably pro- 
ficient in the fine art of living.” 

* %* * 


Geo. W. Chatterton, Milwaukee, Wis., 
feature a diamond engagement ring at 
$175 on convenient terms. A modernis- 
tic drawing embellishes this announce- 
ment. The ring advertised has the new 
square top crown setting and 10 small 
diamonds, five on each side of the large 
center diamond. 

“The house of Brodnax,” Memphis, 
Tenn., used an impressive announcement 
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Smartly dressed women find 
that they can most effectively 
emphasize that smartness 
by clever color accents in 
modern jewelry-neck- 
laces, earrings, and 
bracelets. . . good 
looking jewels 
here at $10, 
at $5, and 
LESS! 








Mc NEEL'S 
225 EAST HOUSTON STA 











. One price... 
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of the latest cuts; the color and charm 
of the newer mountings. 

“For these discriminating women who 
would no more go shopping in a buggy 
than wear a ring reminiscent of the 
quaint fashions of childhood years, 


Sweeney’s maintains a great number of 
beautifully cut stones mounted in the 





Found in Innsbruck, Austrian Tyrol 


modern manner—a marvelous selection 
to choose from. 

“Those who keep step with the modern 
tendencies are interested in Sweeney’s 
policy of accepting old-fashioned dia- 
mond rings at their full value in trade 
for modern or larger stones. The bal- 
ance can be arranged for at convenient 
terms.” 

* * * 
BOVE is how a jeweler advertises in 
Innsbruck, Austria, which the 
writer visited a few years ago. Inns- 
bruck, as is well known, is located in the 
Tyrolian Alps. From the top of the hill 
one gazes down on the beautiful little 
village at the foot of the Alps. When 
you go over, by the way, walk up the 
hill and through the woods, you will be 
(Continued on page 114) 
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Modernistic make-up 


in a space 8% inches, three columns 
wide, set off by plenty of white space. 
* * * 


The announcement of the McNeel 
Jewelry Co., San Antonio, Tex., stands 
out conspicuously. The illustrations and 
copy are neatly balanced. 

* * * 


“Reflections of ‘buggy days’ still 
sparkle on Main Street” is the title of a 
modernistic announcement by J. J. 
Sweeney Jewelry Co., Houston, Tex. 
The entire copy has a modernistic ring 
as evidenced in the following: 

“In the swank of sleek new motor 
cars; beside the charm of smart new 
styles, how quaint to catch the sparkle 
of old-fashioned rings which reflect the 
modes of ‘buggy days’! 

“True, most modern women change 
their diamond rings almost as often as 
their cars. They know the added allure 
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Pistinum Wedding 
Band Encircled With 
Pure Wesselton Dia- 


Jewelers and Silversmiths 
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Ran in rotogravure section, 








Advertise “Gifts for Dad” for Father’s Day, June 16 
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Factors that -A ffect the Diamond Trade 


Imports, Smuggling Conditions in the Cutting Industry, South African Production 
and Legislation touched on briefly in the report of Sydney H. Ball 
covering the Diamond Industry of 1928 


(Continued from the issue of April 25) 


OLLOWING the opening chapters referred to in 
the last issue of THE JEWELERS CIRCULAR Sydney H. 
Ball, the noted mining engineer, in his report on 
“The Diamond Industry in 1928,” released exclusively 
through the National Jewelers’ Publicity Association, 
touches on many factors that affected the market during 
that year, beginning with the statistics of imports ot 
diamonds into the United States and the subject of dia- 
mond smuggling which is so closely related to the former. 
He says: 
U. S. Imports and Smuggling 
“The following table gives the imports of rough and 
cut stones into the United States for the period 1925 to 
1928: 








, cr 25 —_ 5 1926 ie 

Diamonds Carats Value Carats Value 
Rough, uncut....... 171,842 $9,492,326 236,953 $13,070,767 
Cut, but not set.... 513,783 49,620,666 555,363 51,361,942 
See 239,290 21,336,808 254,973 20,875,576 
| eee 8,31 1,497,219 10,639 1,413,542 
Netherlands ....... 252,202 25,264,131 266,789 27,079,149 
United Kingdom.... 10,865 1,173,456 21,372 1,778,386 
Other countries..... 3,112 349,052 1,590 215,289 
Total Imports... $59,112,902 $64,432,709 
7 r 8 ~ 

Diamonds Carats Value Carats Value 
Rovueh, uncut........ 237,095 $11,470,026 291,302 $11,935,191 
Cut, but mot set. .... 445,571 40,736,351 440,437 42,396,162 
SO ee 197,024 15,972,533 189,243 15,529,373 
SS Seer ee 10,917 1,825,073 16,826 3,136,203 
Netherlands ....... 222,849 21,316,729 216,018 21,552,171 
United Kingdom.... 12,346 1,377,222 14,882 1,834,610 
Other countries..... 2,435 244,794 3,468 343,805 
Total Imports... $52,206,377 $54,331,353 


“In addition to the above in the past few years cut 
stones to a value variously estimated at from $40,000,000 
to $50,000,000 are yearly 


fore Congress, proposing the reduction of the duty on 
cut stones from 20 to 10 per cent and its removal from 
rough stones (now 10 per cent), be passed at the coming 
session of that body. 

“The United States, however, is not the only scene of 
smuggling; Canada has a similar fight on its hands; a 
smuggling ring has been apprehended in Poland and dia- 
monds are being smuggled into the Baltic republics. 


Diamond Cutting 


“One of the most marvelous of the mechanical arts is 
diamond cutting as evidenced by the fact that perfeet rese 
diamonds are cut so small that it takes over 2,000,000 of 
them to weigh a troy pound. 

o HE cutting industry has enjoyed a prosperous year 
and probably for no similar period have as many 
cutters followed the trade, and notwithstanding, unem- 
ployment in it has been almost non-existent. The con- 
tinental cutters, however, continue to complain that there ° 
is an unsatisfactorily small spread between the prices of 
rough and cut goods and it is probable that in instances 
they were required to absorb for a time some of the 
recent price advances on rough. At Antwerp, which spe- 
cializes in cutting small goods and has as a raw product 
stabilizer the Belgian Congo production, there are some 
14,000 union and 4000 non-union cutters. The number 
employed is increasing. Amsterdam employs 6300 cutters 
and the number is being increased by the admission of 
apprentices to the union. The American cutting industry 
has enjoyed better times than for some years, although 

the industry does not employ 
over half the force it did ten 








smuggled into this country, the 
incentive being the high duty 


years ago. Stones weighing 


(20%) thus saved on an article 
of great value which can be 
readily hidden and introduced 
at any point in our extensive 
border. The amount is suffi- 
cient to jeopardize the very life 
of honest diamond merchandis- 
ing in America. As is always 
the case, it is stones of the finer 
qualities which enter the coun- 
try illegally. The Diamond 
Squad of the U. S. Custom Ser- 
vice which began to function in 
July, 1928, is fighting gallantly 
to catch smugglers and to some 
degree has been successful, as 
is evidenced by its capture of 
three bands of smugglers in a 
single recent month. Smugg)l- 
ing will, however, continue, al- 
though perhaps on a reduced 
scale, until the monetary incen- 
tive is removed. In conse- 
quence it is vital to the indus- 
try that the Celler bill now be- 





f his discussion of the importation 
of rough and cut dimaonds for the 
period 1925 to 1928 Mr. Ball places the 
totals as follows: For 1925—$59,112,902 ; 
1926—$64,432,709; 1927—$52,206,377, and 
for 1928—$54,331,353. 

“In addition to the above,” he con- 
tinues, “in the past few years cut stones 
to a value variously estimated at from 
$40,000,000 to $50,000,000 are yearly 
smuggled into this country, the incentive 
being the high duty of 20 per cent thus 
saved on an article of great value which 
can be readily hidden and introduced at 
any point in our extensive border. The 
amount is sufficient to jeopardize the 
very life of honest diamond merchandis- 
ing in America. Smugsgling will, 
however, continue, although perhaps on 
a reduced scale, until the monetary in- 
centive is removed. In consequence it 
is vital that the Celler bill now before 
Congress be passed.” 

















less than % carat in the rough 
are rarely cut in America. 
“For some years there have 
been from eight to ten small 
cutting establishments in South 
Africa in Kimberley, Pretoria 
and Johannesburg. These em- 
ploy about 100 whites and pro- 
duce monthly about 600 carats 
of cut goods. It seems scarcely 
to be playing the game when 
the South African Parliament 
passed an Act in May, 1928, 
subsidizing Messrs. Rosenr 
strauch and Korbf (The South 
African Diamond-Cutting Asso- 
ciation) to put up-a large fac- 
tory at Kimberley. In self pro- 
tection the Diamond Syndicate 
and four of the larger produc- 
ers (operating as the South 
African Diamond-Cutting Fac- 
tory) were forced to enter the 
business on a large scale, al- 
though on the same footing 
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as cutters elsewhere. It is understood that in return for 
a subsidy (about $150,000 payable in three years) and 
reduced exports on partly manufactured stones, Messrs. 
Rosenstrauch and Korbf agree to train 500 apprentices in 
five years and at the end of that period to cut and polish 
$2,500,000 worth of stones annually, 90 per cent of which 
must be a finished product. This subsidized move is 
greatly resented by the people of the Low Countries where 
the industry has existed since the 16th Century, and the 
unions of both Antwerp and Amsterdam forbade its mem- 
bers emigrating to South Africa. Some fifteen Belgian 
cutters, however, arrived in Capetown in November and 
within a year 200 workers are expected to be employed. 
The Syndicate has selected at Kimberley the site of their 
factory and the unions of Antwerp and Amsterdam are 
permitting a limited number of their members to work for 
this factory. The odds appear to be against the success 
of the venture but as to this only the future can tell. 
The desire on South Africa’s part to convert its raw into 
a finished product is natural, but such action may cause 
the Low Country cutters to favor other sources of supply. 


South African Production 


“Ag the Union government ceased in October, 1927, to 
issue diamond statistics, figures of its production must be 
estimated. The production is believed to have been about 
4,215,000 carats or 93 per cent of that of 1927. The de- 
crease in the production of the pipe mines was about 
125,000 carats, and in that of the alluvial mines 280,000 
carats. Due to the decreased Lichtenburg production and 
the increased Namaqualand production the per carat value 
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doubtless must have been at least 10 shillings greater than 
the 1927 figure (55s. 7d.). About 2750 whites and 17,500 
blacks were amployed in the pipe mines and about 8750 
whites and 44,000 blacks in the alluvial mines, a decrease 
of 3350 whites and an increase of 2300 blacks as compared 
to 1927. 

South African Legislation 


“The Precious Stones Act No. 44 of 1927, promulgated 
en Sept. 16, 1927, gave the South African government 
wide powers of production control and has on the whole 
functioned satisfactorily. The act has, however, not been 
administered without friction and the diggers have de- 
manded that more farms be thrown open to digging and 
some claim holders have vigorously protested against limi- 
tation of their productions and restriction of their sales. 

“Taxation continues onerous and inequitable, the 1928 
reduction in South African income tax for example not 
applying to dividends declared by gold and diamond min- 
ing companies. 

“Subsidizing of a large cutting enterprise has been 
already mentioned, and some political extremists have 
gone so far as to suggest the formation in South Africa 
of a price-fixing Diamond Exchange to supplant London. 

“On Sept. 1 prospecting was permitted on private 
and alienated Crown land with the reservation of precious 
stones to the Crown. Should diamonds in commercial 
quantities be found the government reserves the right to 
decide when exploitation is warranted. Only diggers 
whose certificates pre-date Dec. 31, 1927. can benefit by 
further proclamations of farms.” 

(To be continued) 





Silverware Reflects Originality and Beauty 


(Continued from page 47) 


pickle dishes. On the open shelves also may be placed 
small extra vases, compote dishes and pitchers. In the 
cabinet the sets of cups and silver goblets will look well. 
Here may be arranged the after dinner coffee service, 
and the extra beverage sets. According to present fash- 
ion it is not considered the thing to have the tea set on 
view in the dining room so that is relegated to the but- 
ler’s pantry until it is required. 

For the other rooms on the first floor of a well-ap- 
pointed house are to be found vases, candlesticks, card 
trays, smokers’ things and mantle ornaments appropri- 
ate for the reception room. In one beautifully furnished 
reception room in French gray and apple green there 


were used two tall vases on the mantle shelf, a large 
card tray was placed on a side table, a smokers’ stand 
with silver appointments was ready near the settee, 
and a small silver lamp stood on the end table. The pat- 
tern for these pieces followed the style of the room and 
kept to the French mode of decoration. 

In the music room picture frames are appropriate, 
vases, candles, lamps and silver ornaments are offered ~ 
for ‘the hostess’ selection. In one music room a hugh 
silver vase gave emphasis to the furnishings. It was 
placed near the music bench and held long pieces of 
pampas grass. 

(The End) 





St/versmiths of Longe Ago 


(Continued from page 50) 


ornamented and, although small, is worth more than its 
weight in gold. 

A mug by Benjamin Pyne of London was made in 1694, 
while a coffee pot, executed in 1710, has an elaborately 
carved mahogany handle. One case contains several fine 
coffee pots, including one by John Massey of London in 
1735, another by Fossey of London in 1739, and a huge 
one done by Thomas Burridge in 1712. There are scores 
of other fine silver pieces in the museum and it is the in- 


tention of the officials to make special efforts to attract 
attention of Philadelphia jewelers to them. As the period 
rooms increase, special attention will be paid to the silver 
work accompanying each period and lectures on silverware 
and jewelry will be given by experts. Philadelphia, as 
once the chief Colonial center of the United States, had a 
deep admiration and reverence for fine silver and it is pro- 
posed to rekindle that feeling by the fine collections in 
the museum. 
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“Sterling Silver Showing” Along Fifth Avenue 


of flatware, 
silver and 
pieces for the 
and silver u 





ornaments for the boudoir, the 


den, the library and the drawing room. 
which may be had in either silver or 
graceful line and a sensibly extra broad 
vase has a new note in its incised line. 
This deep cutting forms a spiral pattern 
running from base to top and finishing 
in a fluted edge. 


HOSE who consider the gown of 

the hostess and the setting of the 
dinner table unrelated, would be quite 
mistaken’ in their fashion ethics this 
Spring, for now the edict has gone forth 
that the room decorations, the hostess’ 
gown and the table service must be 
synchronized in type. Many an elaborate 
formal dinner is now being planned for 
the entertainment of wedding parties 
previous to the wedding day, and of ear- 
lier Spring brides and their friends. For 
one such dinner the hostess is wearing 
an elaborate gown in fuchsia color, the 
dining room draperies and furniture up- 
holstery being in a deep maroon shade 
with purple and red tulips used as the 
centerpiece. The silver service for this 
dinner will include a large flat bowl with 
a wide fluted edge for the tulips, two 
branched candlesticks, silver place plates 
and corner decorations of compote dishes 
lined with deep red glass. The hostess’ 
gown will be a trailing coat of printed 
georgette with a long train, beneath 
which will be worn plum-colored satin 
pajamas. Her jewels will carry huge 


in a pair of exotic earrings and one of the new short-fitted 


necklaces with an oval amethyst for the 


EATURED by some of the Fifth 

Avenue houses for “Sterling Silver 
Drive” will be desk sets and library 
pieces carved from the opaque gemstones 
and either inlaid with silver plaques or 
bordered with silver rings. A tray of 
malachite has a silver plaque at the cen- 
ter. This shallow tray has a concave rim 
which places the tray flat on the desk or 
table. The plaque at the center repeats 
the tray form in its oblong shape, and 
is smooth polished to carry the engraved 


monogram. The contour of this tray is repeated for the 


face of a bud-vase, a double inkwell, an 
dar, a roll blotter, a paper cutter and 
These pieces, carried out in the malachit 


ming, make a most complete and handsome desk set. 


O usher in 
Silver 
ing Fifth Avenue houses 


are preparing special exhibits 


By Isabelle M. Archer 


“Sterling 
Drive,” the lead- 


hollow ware and 
gold decorative 
dining table, gold 
tility pieces and 


silver. 


A new bud vase 
gold, has a long, 
base. This little 


carved amethysts 


central plaque. base. 


OR the man who is an ad- 

mirer of the modernistic 
mode and favors striking con- 
trasts in the color schemes of 
his surroundings, there 
dressing table set in black and 
backs 
brushes have the typical man- 
ner of the whole set. 
formed of platinum finished silver, bordered with a line of 
faceted black onyx. 
row rectangles and inlaid in the silver ground. Each of 


The 





is a 


of the 





They are 


The onyx is carved into small, nar- 


these dressing table pieces is formed on 
geometric lines, keeping to severe angles. 
and the banding of black onyx. 


OLLOW ware in gold must always 

be an exclusive gift, but it is being 
used this Spring with unusual generos- 
ity. There are occasional pieces for the 
boudoir in chased and engine-turned 
gold, tiny bowls and compote dishes in 
engraved gold with filigree borders anc 
desk sets for my lady’s boudoir of carved 
rough crystal and gold mountings. For 
the dressing table, too, there are exceed- 
ingly beautiful pieces carved in rose- 
quartz with the stoppers for the perfume 
bottles and the handles of the mirror 
tipped with gold. 


LL the whole gamut of new 
designs may be seen in the Spring 
selections of silver candlesticks. Long or 
short, wide ones or narrow ones, the new 
candlesticks take upon themselves all the 
adaptations freshly devised by clever 
designers, the new border patterns and 
the modernistic mode. One of the new- 
est tall candlesticks for the formal din- 
ing table repeats the Empire motifs. It 
has the regulation base and capital for 
the fluted column, and it is square 


‘e 


shaped. A Colonial type candlestick is smooth—finished 
in a graceful rounded shape, and fluted for the collar and 
Color is introduced in some of the new candlestick 


designs through a double line or a box pattern in a pin- 





adjustable calen- 
a picture frame. 
e and silver trim- 


stripe of black or dark tones in green, 
brown, red and blue. The modern note 
is seen in the upright pipe-like designs 
in candlesticks devoid entirely of any 
collar or top rim. The base is a matter 
of an undecorated square, with the pipe 
flutings rising directly from it for a 
length of ten inches or more. The short 
candlesticks are augmented now with 
three-quarter length candlesticks which 
are completely new. Wide candles are 
intended for use in the shortest candle- 


sticks, but if it is desired the regulation narrow candles 
can be used in these same holders by the use of an inner 
rim supplied by the silversmiths. The three-quarter length 
candlesticks are also without upper edging. 
tour makes a graceful line from the upper band to base. 


Their con- 
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established — 
a HALF CENT JRY ago 


N 1874 the house of 
S. L. Van Wezel was founded. 
From its inception over a 
half century ago—to the 
present day—this house has 
never deviated from its 
policy of cutting diamonds for 


the VWWHOLESALE trade ONLY. 


We have no traveling 
representatives. 


We are not affiliated (directly or 
indirectly) with any other 
firm or individual. 


S. Lb. VAN WEZEL 


= DIAMOND CUTTERS 
de the WHOLESALE Trade Only 


S e “OFFICE and. FACTORY 
50 Broadway, New York 


_ Sole Partners 
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What Paris Sug gests 
OF 


Latest Jewelry Styles 


New Ring Shaped Ornament Seen as Scarf Fastener— 
Gold Jewelry Claims Attention—Diamond Braids 


Used as Bracelets 


NEW piece of jewelry that is neither pin nor 


0 AV vicki nor bracelet, but can be used as any of 


these, has just been introduced by a Paris jeweler. 


It is a large ring, about the size and 
shape of a curtain rod ring, yet large 
enough to circle a woman’s wrist. Some 
are made of platinum studded with diar 
monds, but there are others entirely 
covered with precious stones—emeralds, 
diamonds, rubies, sapphires. It’s most 
frequent use is to hold together the two 
ends of a scarf that forms the neckline 
of a dress. Rings of this type are used 
on all types of dresses—from tweed to 
crépe de chine. They are simple enough, 
yet sufficiently handsome to fit in with 
any type of costume. With an evening 
gown, one of these rings is sometimes 
tied into the knot of the girdle’s bow, 
that is placed at the center front of the 
gown, and serves in place of a jeweled 
buckle. In the same manner it may be 
used as a shoulder pin, tied into the bow- 





HE first of the new 
diamond braids has 
been introduced to Paris 
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New ring 
shaped 
ornament 


society. A well-known member of the 
fashionable circle in the French capital 
has ordered a number of these braids 
made by her jeweler, to wear with gowns 
of different types. 

Diamond braids are suggested as an 
alternative for diamond links, and 
promise to become equally popular. They 
are new to Paris in that they are all 
made the same length—bracelet size. 
Each braid has a decorative clasp so that 
four or five of them may be joined to- 
gether to form a necklace, a girdle or a 
bandeau for the hair. 

Diamond braids that are fastened with 
emerald clasps are seen worn with 
emerald rings and emerald earrings. One 
of the new diamond band rings made by 
a rue de la Paix jeweler shows a design 
that suggests the same braided line. 





knot worn on the shoulder. 


HE jewelers 
turned sculptors. 


in Paris have all 
Colored gold is 


the material they are working with. Colored gold jewelry 
—bracelets, rings and other decorations—are shown by 
some Paris jewelers as their smartest, and newest pieces 
of work. Carved jewelry is fast becoming a favorite for 








Diamond braids seen as possible 
new Paris vogue 





sports wear. Smartly 
dressed women like it 
because it is available 
in the red, yellow and 
green colors that are 
so fashionable in 
sports clothes. The 
jewelry ensemble, in 
red gold, consists of 
a carved bracelet, a 
large ring, earrings 
and a tassel decora- 
tion, all worn on an 
afternoon dress of 
beige crépe de chine, 
says the Paris corre- 
spondent of the Na- 
tional Jewelers Pub- 
licity Association who 
adds that gold jewel- 
ry is now popular. 


Gold is used 
for this ring 






smart summer costume. 


EAR jade jewelry and jade green 
pumps, is the Paris advice for a 
Fully 50 per 


cent of the white frocks being shown in Paris, as advance 


summer fashions, are 
worn with jade green 
accessories. 

A favorite piece of 
jade jewelry is the 
carved ball that can 
be worn in a dozen 
different ways. One, 
or even two or three 
of these balls on a 
little silver chain, 
makes a smart neck- 
lace which can also be 
worn as a_ bracelet. 
Women in Paris are 
wearing them tied 
into the bow of a 
narrow belt, instead 
of the customary 
buckle. Matching 
earrings with these 
necklaces and brace- 
lets are suggested as 
a touch of color. 



























































Paris chooses jade 
green for the latest 
jewelry 
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The Fistory anid 


Romance of Silver 


Abstract from an Address Delivered Recently 
by Joseph D. Little, at the Convention of the 
Massachusetts and Rhode Island Jewelers 


T the evening session of the 
of’ meeting of the Massachusetts Re- 
“4 tail Jewelers’ Association, held re- 
cently in Statler Hotel, Boston, Joseph D. 
Little of the International Silver Co. spoke 
on “The History and Romance of Silver.” 
He said that prehistoric man undoubted- 
ly very early in his life needed a spoon and 
a fork and the spoon was supplied by old 
Mother Nature in the form of a clam shell 
which he found on the seashore, and when 
he wanted to use it for hot liquids he at- 
tached a short split stick, and this was the 
forerunner of the teaspoon. After the shell 
spoons came spoons of wood, horn and 
gourds; then came spoons of metal, spoons of 
bronze, spoons of iron, and very much later 
spoons of precious metal. Mr. Little mentioned 
the fact that silver is spoken of in sacred script- 
ure 200 times and gold 300 times, and the first 
mention of a spoon is found in sacred scripture 
in the 35th chapter of Exodus, where God com- 
mands Moses to make, among other things for 
the Ark of the Temple, “gold bowls, gold candle- 
sticks, gold snuff dishes and gold spoons.” 

Spoons are found in the excavation of Her- 
culaneum and Pompeii. The Romans not only 
made articles of beauty and utility of silver, but 
they struck coin of silver as early as 269 B. C. 
Ancient Greece was the first to strike coin, for 
they made coins of silver 869 B. C. 

One of the earliest spoons of English make is the Corona- 
tion Spoon used to hold the oil with which the Crowned 
heads of England were anointed at the Coronation. Other 
interesting English spoons were Sucket Spoons, Medicine 
Spoons, Tea Cady Spoons, Snuff Spoons and Funeral 
Spoons. Funeral Spoons were given to pallbearers at fune- 
rals, together with gloves and rings. 

The earliest knives were flint or stone; after these came 
bronze, iron, steel, and later knives of precious metals. In 
medieval days the knife was carried in a sheath worn at 
the side attached to the belt and served a double purpose— 
it acted as a weapon of defence and as a table appointment. 

Forks are of a very modern invention and were intro- 
duced into England in the year 1611—300 years ago Kings, 
Queens, Princesses and poets ate with their fingers. Forks 
were introduced into England in 1611 by Thomas Coryatt, 
who found them in Italy while on a walking trip. He was 
ridiculed, laughed at and spoken of as the man who fed 
himself with a fork, and a noted divine of London preached 
a sermon saying that it was an insult to Almighty God to 
use this new fangled Italian invention and advised people 
to throw it aside and use what God had given them to use— 
the fingers. 

Governor Winthrop of Massachusetts was the first to 
have a fork in this country. The first forks were two tined, 


From 
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The Cressener 
Cup made about 
1503 and now in 
possession of the 
Goldsmiths’ Co., 
England 


“Old English Silver,” by W. W. Watts 


later a third tine was added, and still later the fourth tine 
was added. 

One of the earliest allusions to silver hollow-ware we find 
in connection with the tragic meeting of Joseph and his 
brethren when he directs his steward to put into the mouth 
of Benjamin’s sack “my silver cup,” and silver cups made 
by the Egyptians three thousand years ago are on exhibi- 
tion in the Metropolitan Museum of Art in New York city. 

Benvenuto Cellini was one of the greatest silversmiths 
that ever lived. He was born in the year 1500, worked for 
Kings, Dukes, Popes, Cardinals and private individuals. He 
was a murderer, thief, sculptor, poet, as well as a metal 
worker. Michael Angelo, the most distinguished sculptor, 
was apprenticed at 13 to a silversmith. Silversmiths were 
plying their trade in Boston as early as 1640. One of the 
earliest silversmiths was John Hull, the first mint master 
of the country, for he was commissioned by Governor Brad- 
ford to make the Pine Tree Shillings, which were made in 
1652, and to his daughter he gave as her wedding dowry 
her weight in Pine Tree Shillings. 

Paul Revere, the patriot, was one of the best known sil- 
versmiths. He was a very versatile man, for he was not 
only a horseback rider but a goldsmith, silversmith, a den- 
tist, a caster of church bells, a chemist, and made gun- 
powder for our army when they needed it; he also made 
cannons and the bolts and nails for the old Constitution. 
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Craftsman 
at work during 
exhibit made by 
the Stieff Co., 
Baltimore, Md., 
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Sterling Silver Showing—May 3-11 





Jewelers in Many Parts of the Country Plan Special Displays and Appropriate Advertising to 
Arouse Public Interest in Sterling Ware 


ROM all indications the “Sterling 

Silver Showing,” which will open on 
May 3 and continue through to May 11, 
will be generally observed by the trade 
in many parts of the country. In some 
cities jewelers will make a combined 
effort to push silver sales, while in other 
places individual members of the trade 
will arrange special displays and do ap- 
propriate newspaper advertising. The 
marked interest in this event now be- 
ing evidenced in the trade is certain to 
arouse the public to the beauty and value 
of sterling silver. Manufacturers, whole- 
salers and retailers are cooperating in 
this campaign. 

* * * 
“Sterling Silver Showing” to Be Well 
Supported by Philadelphia 


Jewelers 


PHILADELPHIA, May 1.—The “Sterling 
Silver Showing” will be featured here by 
a number of the leading retail jewelry 
houses who are making preparations for 
fine window displays- as well as interior 
showings of their lines. This is not con- 
fined to the larger houses as many of 
the smaller stores will feature displays. 

In the Chestnut St. shopping district 
elaborate displays have been arranged 
by Bailey, Banks & Biddle, J. E. Cald- 
well & Co., S. Kind & Sons, C. H. Ham- 
bly, Barr’s, Hoover & Smith Co. and 
other houses. 

While the great majority of up-to- 


date jewelers here feature silver at sea- 
sonable times and always display it 
more or less in their windows, there is 
a general response to the appeal for 
“Sterling Silver Showing,” and _ the 
wholesale houses that handle sterling are 
cooperating. The nearness of the June 
bridal and graduation seasons lends ad- 
ditional interest to the showing. 


* * * 


Boston Jewelers to Take Part in 
“Sterling Silver Showing” 


Boston, April 27.—Retail jewelers are 
preparing to take part in the “Sterling 
Silver Showing.” Plans include special 
silver displays in jewelry store windows. 
These will be accompanied by artistic 
posters proclaiming “Sterling Silver 
Showing.” Many cuts are being supplied 
to jewelers to include in their newspaper 
advertisements, all of which will convey 
the message. All the national silver- 
ware and other grades will be featured. 
Some jewelers are planning to feature 
silver with stationery and other lines of 
goods as a kind of sideshow, but such 
displays will be only incidental. 

Many jewelers have expressed their 
admiration of the splendid reading ma- 
terial that THE JEWELERS’ CIRCULAR has 
printed the last two or three weeks. 
The points made in these articles have 
furnished not a few with excellent ideas 
on which to base their part in the drive. 


While it is not expected that direct 
returns in great quantity will result, it 
is believed that the effect during the 
next 12 months will be cumulative. 


* * * 


“Sterling Silver Showing” Aided by 
Display During “Baltimore 
Products Week” 


BALTIMORE, MpD., April 27. — Sales 
stimulation in silverware was undoubt- 
edly accomplished here this week during 
the celebration of the “Baltimore Prod- 
ucts Week” display. Every manufac- 
turing industry in Baltimore had its 
wares displayed in the windows of Bal- 
timore department and other stores. The 
stores of many jewelry firms allowed 
their windows to be used while the big 
department stores afforded space for ex- 
hibitions by the city’s industries. 

One of the most attractive displays 
from a jeweler’s viewpoint was that of 
The Stieff Co., manufacturer of silver- 
ware. This concern already has gained 
a national reputation. Gideon N. Stieff, 
president of the firm, decided to show 
the people of Baltimore and thousands 
of visitors, just how part of the silver 
manufacturing industry is carried on. 
Space to the silver firm was allotted by 
Stewart & Co., for the entire week. 

Thousands of men and women watched 
a Stieff craftsman at work in the win- 
dow as he performed a particularly fine 
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operation in the chasing art. There is 
no doubt that the Stieff display created 
a desire for sterling silver in the minds 
of thousands of women who, hour after 
hour, gazed at the silver display and ad- 
mired the fine exhibition. In the lower 
right of the picture, enclosed in a glass 
case, is shown a 14-karat gold coffee set, 
a masterpiece of the house of Stieff. 

A neat card announcing the price of 
the gold coffee set to be $5,000 was 
placed in the case. The Stieff display, 
and other silver displays, were exhibited 
at a most opportune time, a forerunner 
of the “Sterling Silver Showing,” to be 
made May 3-11. 


+ x s 


“Sterling Silver Showing” to Be 
Made by Few San Francisco 
Jewelers 


SAN FRancisco, CAL., April 26.—A 
“Sterling Silver Drive” will be staged in 
San Francisco from May 3 to May 11. 
It will be celebrated by Shreve, Treat & 
Eacret ef 1386 Geary St., one of the out- 
standing firms of the city. 

About a third of the deep store room, 
the widest portion, presents an unusual 
array of sterling on tables, on inclosed 
shelves and in show cases. William 
John Peden, in charge of the depart- 
ment, states that for the “Sterling Silver 
Drive” their best window will present a 
“spread,” consisting of a complete silver 
dinner service. This of course will all 
be with the proper setting, with a cloth 
of fine Irish linen, and appropriate or- 
namental pieces. In addition the front 
show case facing the entrance will be 
given over to an exceptionally fine dis- 
play of sterling. Newspaper space will 
call attention to their exceptionally fine 
offerings. 

A good opportunity to fix some pre- 
liminary attention on sterling silver has 
presented itself in the way of trophies 
in various contests. Trophies were pro- 
vided for flower shows and for the ladies 
golf tournament held at Beresford, Cal. 

Beyond this the trade as a whole is 
not cooperating in any general cam- 
paign for “Sterling Silver Week.” 

“Gensler & Lee, one of the leading 
credit store chains on the Pacific Coast, 
will give silverware its due attention 
along with their general advertising,” 
says Mr. Rosenberg, the advertising 
manager. 

Reports are that at Sacramento a 
few firms will make some special dis- 
play and sales effort. 


* * * 


Los Angeles Jewelers Planning Dis- 
plays and Advertising for 
“Sterling Silver Drive” 


Los ANGELES, April 26.—Leading 
jewelers here are laying plans for deco- 
rating stores and making special win- 
dow exhibitions as well as inside displays 
for the “Sterling Silver Showing,” which 
begins here May 3 and ends May 11. 
Stores with windows large enough are 
putting in displays showing how a well 
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set table looks when the proper silver- 
ware and dishes are utilized. In some 
of the stores tables have been arranged 
in the aisles on which are laid the latest 
designs in solid silver, both hollow and 
flat. Most of the merchants say that 
these displays are productive of in- 
creased sales, not only for silver but 
gems and other articles. 

Many of the dealers have made ar- 
rangements for increased advertising 
in the daily and Sunday papers, the ad- 
vertising campaign to begin Saturday 
and Sunday, May 4 and 5, next. 

The members of the southern Califor- 
nia division of the California Gold and 
Silversmiths Association, which has ar- 
ranged a monthly advertising campaign 
for publicity in connection with notable 
events, such as Mother’s Day, Father’s 


if “Sterling Silver ] 
Showing” 


Remember the dates, 
May 3-11, and help to 
make this special cam- 
paign a big success by do- 
ing your part to center 
public attention on ster- 
ling silver. Your show 
windows and advertising 
copy .can help to, tell the 
story of the week. Much 
depends upon the cooper- 
ation of the retailers if 














the public is to respond. y 
a 


Day, Graduation Days and June wed- 
dings, are taking hold of the silver event 
and will add to the publicity for the 
week. 

Chairman A. N. Slavick of the Pub- 
licity Committee, and retiring president 
of the National Credit Jewelers Asso- 
ciation will have considerable increase 
in his advertising and he will make 
window displays as well as interior dis- 
plays of sterling silver articles. “We be- 
lieve such publicity and displays are 
promotive of much good and it is a 
movement of which every jeweler can 
make use,” Mr. Slavick told a JEWELERS’ 
CIRCULAR reporter at this establishment, 
427 W. Seventh St., today. “We will 
intersperse our silver exhibits with other 
articles, especially diamonds in which 
we specalize. I like the way THE JEWEL- 
ERS’ CIRCULAR is taking hold of the cam- 
paign and know it will bring your jour- 
nal many good wishes and a greater 
number of friends.” 

Brock & Co., 515 W. Seventh St., will 
enter the silver drive with the same ag- 
gressiveness as the firm does all move- 
ments which make for the betterment of 
business and create a better feeling 
between the merchant and the public. 
“Displays of this sort,” said one of the 
executives at the Brock establishment, 
“will be shown in our windows as you 
can see is being done now. We shall 
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have tables set with sterling silver ser- 
vices complete, on our second floor, in the 
silver section. Our windows will be 
changed every few days so that win- 
dow shoppers can-get a treat every time 
they come to our section of the city.” 

The George D. Davidson Co. will have 
both of its stores, 645 S. Hill St. and 
445 §S. Spring St., decorated and dis- 
plays in both the windows and the in- 
teriors. Extra advertising will be uti- 
lized and a “Banquet” table will be 
spread with all that is proper in silver 
pieces. Preston Smith, manager, is one 
of the publicity committee’s directors 
and is taking an active interest in the 
campaign. 

Donavan & Seamans Co., 743 S. Broad- 
way, already has begun advertising 
sterling silver and will keep up the drive 
until its conclusion. “It is my idea,” 
said Mr. Donavan, “to use each week, at 
least, the picture of a society devotee 
who is known to a large number of peo- 
ple; especially will we try to secure 
photos of nationally known ladies. Our 
window is already exhibiting sterling 
silver, both hollow and flat and we shall 
change these displays often enough so 
they will not become stale.” 

James Montgomery, president of 
Montgomery Bros., 685 W. Seventh St., 
declares that even if the drive did not 
produce any profit, it would be beneficial 
as it brings to the attention of the pub- 
lic what beautiful articles can be made 
out of silver. “We shall utilize news- 
paper advertising,” Mr. Montgomery in- 
formed THE JEWELERS’ CIRCULAR repor- 
ter, “and shall pay particular attention 
to the latest creations in table services 
and individual pieces. We have 160 
feet of display windows and shall use 
all of this space for the exhibition of 
sterling silver. There will be gems and 
other articles, like watches and gold 
jewelry interspersed between the silver 
articles but only enough to set off the 
silver and not to detract from the rich- 
ness and beauty of the large assortment 
we shall display.” 








Jewelry Salesmen Organize in New 
York for Social Purposes 


Meeting at the Hotel Wentworth, 59 
W. 46th St., New York city, Monday eve- 
ning, a group of 30 salesmen engaged 
in the jewelry trade made initial steps 
toward the formation of an organization 
for members of their calling. The club 
plans to foster fraternalism among the 
jewelry salesmen in the city. 

Temporary officers were appointed, and 
at a meeting on Monday next officers 
for the year will be selected, a consti- 
tution will be voted on, a name will be 
chosen, and other matters of policy de- 
cided. It was decided to place the age 
limit of members between 21 and 30 
years. Meetings will be held regularly 
on the first and third Mondays of each 
month. 

Ben Gould, of H. & E. O. Belais, 15 W. 
47th St., is taking charge of the organ- 
ization work temporarily, and all those 
interested in the club are urged to corre- 
spond with him at the above address. 
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Interest in Silver Drive Stimulated by 
Lecture and Display Arranged by 
Kansas City, Mo., House 


KANSAS City, Mo., April 26.—Miss 
Anna Roenigk, of the Gorham Co., ar- 
ranged a display of the correct silver, 
crystal and china service for the break- 
fast, tea, informal and formal dinner 
table, at the Woman’s City Club, last 
Monday. About 300 women listened to 
the lecture which Miss Roenigk gave in 
connection with the display and later, 
while tea was being served, asked ques- 
tions which she answered. 

The Woman’s City Club sent out the 
invitations for the lecture and display. 
The Jaccard Jewelry Corp. assisted in 
the affair. Monday night, April 22, Miss 
Roenigk spoke to the employes of the 
Jaccard company. The following day 
she arranged four different table dis- 
plays in the Jaccard store for the benefit 
of customers. A correctly set dinner 
table has been a feature in the store 
all week, preliminary to sterling silver 
week. 








Omaha Jewelers to Take Part in 
“Sterling Silver Showing” 


OmaHA, NEBs., April 29.—Five of the 
leading Omaha retail jewelers are plan- 
ning to make the most of the Sterling 
Silver drive from May 3 to 11. 
These five are those who have handled 
and featured sterling silver for years. 
They are the C. B. Brown Co., T. L. 
Combs Co., Joe Frenzer, Albert Edholm, 
and Brodegaard Bros. 

Special window displays will be fea- 
tured with sterling silver both modern 
and ancient. Some are planning to show 
collections of ancient sterling, with some 
descriptive matter to indicate where 
each piece came from, and the history. 

One of the Omaha newspapers will 
carry a full page advertisement once 
or twice during the week, featuring 
sterling, and carry the advertisements 
of those retailers who are making a 
special effort on this class of merchan- 
dise during that week. 








Salt Lake Concern Cooperating in 
“Sterling Silver Drive” 


SaLt LAKE City, UTAH, April 26.—At 
present only one Salt Lake City jewelry 
firm is doing anything in connection 
with the “Sterling Silver Showing.” 
This is the Leyson-Pearsall Co. on S. 
Main St. 

This company is using newspaper 
space, window displays and cards in the 
store to draw attention to the event. 
Clerks have also been instructed to work 
up interest in the event in the course of 
their contact with patrons, as far as this 
is possible. 








The Cohenour-Rygel jewelry store, for 
16 years at 212 W. Broadway, Muskogee, 
Okla., will move on June 1 to 222 on 
the same street. The new location was 
formerly occupied by the Stern Jewelry 
Co. and will be completely remodeled 
and equipped. 
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Wisconsin Jewelers to Cooperate in 
Spring Sterling Silver Showing 


MILWAUKEE, WIs., April 26.—Jewel- 
ers throughout the State of Wisconsin 
are planning to cooperate in the nation- 
wide “Sterling Silver Showing” to be 
held from May 3 to May 11. Practically 
all of the members of the local retail 
jewelers’ group have expressed a desire 
to hear about and cooperate in the plan, 
according to A. C. Hentschel, president 
of the Wisconsin Retail Jewelers’ Asso- 
ciation. 

Sterling silver will be stressed from 
May 3 to 11 and silver plated ware will 
be featured from May 17 to 25. 








Imports of Platinum During January 


WASHINGTON, D. C., April 26.—Fig- 
ures compiled by the Department of 
Commerce, showing the imports of plati- 
num and allied metals during January, 
indicate that the value of osmium and 
osmiridium imported into this country 
was $44,450; palladium, $24,218; and 
rhodium and ruthenium $1,465. 

Grain, nugget, sponge or scrap plati- 
num imported was worth $363,123; while 
ingots, bars, sheets or plate were valued 
at $13,396. : 

The complete figures showing the im- 
ports by countries follow: 
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Ask Time Zone Change 





Railroads Request Interstate Commerce 
Commission to Change Present 
Arrangement 


WASHINGTON, April 27.—The Inter-. 
state Commerce Commission has _ re- 
opened for further hearing the standard 
time zone proceeding on petitions filed 
by the Great Northern Railway and the 
Minneapolis, St. Paul & Sault Ste. 
Marie Railway. 

The railroads request that the Com- 
mission’s orders of Oct. 24, 1918 and 
May 19, 1928, defining the boundary line 
between the standard central time zone 
and the standard mountain time zone 
should be modified so as to include in 
the central time zone that portion of the 
Great Northern west of Minot, N. D., 
to and including Williston, N. D., and 
diverging branch lines, and that portion 
of the Soo line extending from Flaxton, 
N. D., to Whitetail, Mont., now within 
the mountain time zone. A hearing on 
the petitions has been assigned for June 
1 at Minot, N. D., before Attorney-Ex- 
aminer John T. Money. 








Charles W. Hatch will move his jewel- 
ry store from the Brown block, Clare- 
mont, N. H., to the west store in Union 
block on Sullivan St., which has been 
under reconstruction for some time. 
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Exports of Platinum’ During January 


WASHINGTON, D. C., April 27.—Fig- 
ures just announced by the Department 
of Commerce show that during the 
month of January platinum valued at 
$12,395 was exported from this country. 
Of this amount $7,251 represented plati- 
num ingots, sheets, wire, alloys and 
scrap, while the remainder of $5,144 
was the value of the manufactures of 
platinum, except jewelry, exported dur- 
ing the month. 

The figures showing the amount and 
the countries to which the metal was 
sent follow: 














Manu- 
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Sheets, of Platinum 
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and Scrap Jewelry 
a A ™ t A ‘ 
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John K. Godfrey, Battle Creek, Mich., 
jeweler, has subleased the premises at 
36 W. Michigan Ave. and will take pos- 
session about May 10. Mr. Godfrey has 
operated a jewelry store in Battle Creek 
for 16 years. 


Hits at an Olid Abuse 


Proposed Legislation Would Prohibit Ship- 
ment by Mail of Merchandise Not 
Ordered by the Recipient 


WASHINGTON, April 27.—Prohibiting 
the use of the mails for the sale of un- 
solicited merchandise is the object of 
bills again introduced in Congress by 
Representative Watson, of Pennsylvania, 
and Senator Hayden, of Arizona. The 
proposed legislation is aimed at concerns 
doing a mail-without-order business. It 
has the support of the Post Office Depart- 
ment and has been agitated in Congress 
for several years. 

The bills would provide that unsolicit- 
ed merchandise deposited in the mails by 
other than authorized religious, charit- 
able or eleemosynary organizations, shall 
not be delivered to the addressee, but re- 
turned to the sender charged with post- 
age due at double the regular rates. The 
principal objection which has been made 
to such legislation is that it would be 
very difficult to enforce. 











J. F. Stack, jeweler for 21 years at 
21 South St., Glens Falls, N. Y., 
moved his store recently to the Plaza 
Block at 1 South St., in order to expand 
his business. 
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stone needs—diamonds, precious or syn- 
thetic—whatever your rush—we can safely 
say, “no stone will be left unturned” to find 
exactly what you want—when you want it. 
Of course, our constantly replenished stocks 


make possible the carrying out of this intent. 
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One-Day Convention at Little Rock Draws Good Attendance—Officers Reelected and Interesting 
Addresses Delivered—Resolutions Adopted 


LITTLE Rock, ArRK., April 27.—The 
Arkansas Retail Jewelers’ Association, 
holding its second annual convention 
here last Thursday, evidenced unexpected 
progress at the end of its first year of 
existence. The conclave was attended 
by 25 of the leading jewelers of the 
State, more than twice the number at- 
tending the organization meeting a year 
ago. 

J. M. Terry, of the Terry Jewelry Co., 
El Dorado, was reelected president of 
the association. Perry W. Stifft, presi- 
dent of the Charles S. Stifft Co., Little 
Rock, was renamed vice-president, and 
A. L. Russell, of Russell & Gibbs, Hot 
Springs, was reelected secretary. 


Address of Myron Everts 


Myron Everts of Dallas, Tex., a rep- 
resentative of the American National 
Retail Jewelers’ Association, was the 
principal speaker at the one-day conven- 
tion of the association. He congratu- 
lated the Arkansas association on the 
progress it has made during the last 
year, and told the members of the or- 
ganization that the national association 
was ready at all times to extend assis- 
tance to the State association or its in- 
dividual members. 

Mr. Everts explained to the Arkansas 
jewelers the advantages offered by the 
National Jewelers Mutual Fire Insur- 
ance Co. and said that they could save 
more than the amount of their dues in 
the association by insuring their stocks 
and stores with the mutual company. 
The national association representative 
also told of the opening of permanent 
headquarters by the American National 
Retail Jewelers’ Association in New 
York city and added that the services 
of the secretary on duty at their head- 
quarters would be available to member 
jewelers at all times. 

All talks at the convention were ex- 
temporaneous and the two sessions, 
morning and afternoon, were devoted 
largely to round table discussions of 
problems of interest to jewelers in the 
sections represented by those in atten- 
dance. 

Secretary Russell made a short ad- 
dress describing the methods of certain 
auctioneers who, through exaggerated 
advertising, inferior merchandise and 
unethical methods not only are cutting 
into the trade of legitimate jewelers, 
but at the same time are defrauding the 
public. He told how Prosecuting Attor- 
ney W. G. Bouic of Hot Springs had rid 
that resort city of “fake” auctioneers 
by invoking an old law which makes 
requirements for engaging in auction- 
eering in Arkansas particularly strin- 
gent. 

The need of price maintenance leg- 


islation was discussed by Vice-President 
Stifft. Sidney H. Florsheim of Little 
Rock, talked on “The Many Possibilities 
of the Arkansas Retail Jewelers’ Asso- 





MYRON EVERTS, WHO REPRESENTED 
THE NATIONAL ASSOCIATION 


ciation and the Broad Field of Possible 
Accomplishment.” 

N. B. Nelson of Prescott, talked on 
jewelry advertising and afterward there 





S. H. FLORSHEIM, ONE OF THE CON- 
VENTION SPEAKERS 


was a general discussion of radio and 
other forms of advertising. 
C. S. Sheppard of Batesville discussed 


watch guarantees and gave it as his 
opinion that the present method of sell- 
ing and repairing watches and giving 
long-time guarantees was too liberal and 
unbusiness-like. 

Harry Scher of Little Rock led a 
round table discussion of the practice of 
valuing merchandise brought into a 
store, and during the talks that followed 
the sentiment wus general that it is bad 
policy to furnish valuations except when 
the circumstances involved are fully ex- 
plained and the situation unusual. 

An open discussion of jewelry store 
problems was held in which practically 
all members of the organization par- 
ticipated and which resulted in an ex- 
change of ideas regarded as of value to 
practically everyone. 

At noon the members of the State or- 
ganization were the guests of Mr. Stifft 
at the weekly meeting of the Little Rock 
Rotary Club. 

At the afternoon session a set of reso- 
lutions drawn by the resolutions com- 
mittee during the noon recess was pre- 
sented and adopted. 


The Resolutions 


These resolutions convey the associa- 
tion’s appreciation to. its officers; re- 
affirm the Arkansas jewelers’ belief in 
the aims and principles of the American 
National Retail Jewelers’ Association, 
and pledge anew their loyalty and al- 
legiance to the national organization; 
approve the agitation for the passage 
of the Capper-Kelly bill, the research 
work being done for the national asso- 
ciation by the Graduate School of Busi- 
ness Administration of Harvard Univer- 
sity and the efforts of the National 
Jewelers Publicity Association; express 
satisfaction at the progress made by the 
Horological Institute of America and 
urge jewelers to become policy holders 
in the National Jewelers Mutual Fire 
Insurance Co. 

No date was fixed, nor place selected, 
for the next convention of the Arkansas 
Retail Jewelers’ Association, but ~ the 
board of directors was instructed to pro- 
vide special entertainment features for 
the jewelers and their wives at the next 
meeting. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
April 23.. 2543 58% 55% 
= 24.. 25% 58 55 56 
25... 2556 575% 55% 
26.. 25% 57% 55% 
yf 25% 57% 551% 
23... 2545 57 5454 
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Chicago Jewelers Hold Dinner-Meeting 





Activities of Good and Welfare Committee Explained at In- 
formal Dinner of Chicago Jewelers’ Association 


Cuicaco, April 26.—Nearly 200 mem- 
bers of the trade here learned a lot about 
the activities of the Good and Welfare 
Committee of the Chicago Jewelers’ 
Association and had a lot of fun last 
night at an informal dinner given by 
the association in the Red Lacquer Room 
of the Palmer House. 

The announcement named _§ several 
honored guests to be present and one 








H. PAUL JUERGENS 


distinguished visitor, Hon. J. Hubert 
Vykeroyd, K. C. B., chief barrister to 
his Majesty’s Court; and it was this dis- 
tinguished visitor that created the mer- 
riment of the occasion. During dinner 
flashlights boomed in front of the speak- 
ers’ table and those present were well 
in a mood to give the visitor a sincere 
hearty rising welcome when introduced 
by President H. Paul Juergens. The 
president stated that he had met the 
gentleman during his visit to England 
last year. 

The visitor’s introductory remarks 
concerning the war of our mayor on 
King George, school books, etc., were 
well received and the speaker was well 
on his way explaining the American dol- 
lar and how to spend it before the audi- 
ence realized a very practical joke had 
been played. 

The dinner was given by the Chicago 
Jewelers’ Association for the purpose of 
acquainting members of the trade with 
the work done by the Good and Welfare 
Committee and the results attained in 
their efforts to reduce crime against 
members of the trade and secure con- 
Viction of the criminals. 

President Juergens paid respects to 
State’s Attorney John A. Swanson and 


told him he was invited to be present, 
not to make a speech but to meet the 
men of the jewelry trade. He responded 
briefly and complimented the jewelry 
trade. Mr. Swanson stated that if all 
who have a right to complain about the 
administration of justice gave his office 
the same cooperation the jewelers’ 
organization gives a great deal of his 
troubles would be ended. 

President Juergens then announced 
that Frank Milhening, past president, 
now vice-chairman of the committee and 
a member from its organization, would 
tell. what becomes of the money. Mr. 
Milhening explained in detail the work 
of the committee and enumerated the 





FRANK MILHENING, 
OF THE GOOD 


VICE-CHAIRMAN 
AND WELFARE COM- 
MITTEE 


difficulties to be overcome in the accom- 
plishment of their purposes. He used 
five typical cases to illustrate these dif- 
ficulties and show expense. 

At the conclusion of his talk, Mr. 
Juergens said the organization could 
never repay Mr. Milhening for his ser- 
vices and it was his pleasure upon this 
occasion to tender a meagre expression 
of their appreciation and present to Mr. 
Milhening a handsome pair of field 
glasses in a leather case. 

After Mr. Milhening had expressed 
his thanks, “Bill” Schlossman, chairman 
of the Good and Welfare Committee, 
was asked to tell how he does it, and he 
did in a manner all his own. He was 
profuse in his praise of the present 
administration, both of police and State’s 
Attorney office. 

President Juergens 
Charles F. Mueller, 


then presented 
assistant State’s 
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Attorney, who has handled the jewelry 
cases for the past four years, and he 
explained the phases from the standpoint 
of his office. In the past four years 75 
cases of crime against jewelers have 
been presented and only one failed in 
conviction and one did not go to trial 
because evidence was suppressed. Over 
100 defendants were implicated and the 
value of merchandise involved was over 
$2,000,000. He stated that the success 
in all these cases was due to the efficient 
manner in which the cases were pre- 
pared and the witnesses secured by 
Francis Healy, of Goldman, Allshouse & 
Healy, attorneys for the committee. 
“When Healy said a case was ready for 
trial,” said Mr. Mueller, “I had no fear 
in saying, ‘ready, your honor.’” He 
said business had been a little quiet in 
the past year, as there has not been a 
jewelry holdup in the “loop” since early 
last summer and only two small ones 
in the outlying districts. 


The meeting closed with a talk by 
Hinton G. Clabaugh, chairman of the 
Board of Pardon and Paroles, who has 
cooperated faithfully with the organiza- 
tion during the time he has been chair- 
man. Mr. Claybaugh gave some very 
interesting statistics of his office and the 
penal institutions of the State. 








National Jewelers’ Mutual Fire Insur- 
ance Co. Reports Increasing 
Business 


MILWAUKEE, WIs., April 26.—Officers 
and directors of the National Jewelers’ 
Mutual Fire Insurance Co. held their 
quarterly meeting at the office of treas- 
urer, Henry F. Stecher, on Wednesday, 
April 17, with W. H. Upmeyer, presi- 
dent, presiding. 

According to the reports of the secre- 
tary and treasurer the insurance com- 
pany wrote $628,865 worth of new busi- 
ness during the first quarter of 1929, 
which is a gain of $228,815.25 over the 
previous year. The total insurance in 
force is $14,715,120, and before the state 
convention it is believed that the total 
insurance in force will be practically 
$15,000,000. 

Premium receipts for the first quar- 
ter totaled $40,581.97, which is a net 
gain over 1928 of $1,745. The company 
has paid out in the first quarter 
$23,813.82 in losses, and gross assets of 
the firm now total almost $200,000 of 
which $126,000 is surplus, over and 
above all liabilities. 


The National Jewelers’ Mutual Fire 
Insurance Co. is now licensed to do busi- 
ness in Iowa, Secretary Anderson has 
announced, and it is expected that a 
license to do business in Minnesota will 
be secured shortly. 

The annual meeting and election of 
new directors of the insurance company 
is to be held in conjunction with the 
state convention at Oshkosh on May 21 
and 22. The insurance meeting has been 
scheduled for 10 o’clock on Tuesday, 
May 21. 
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Jewelry Trade Practice Conterence—June 5 


Federal Trade Commissioner Chas H. March Will Preside at Gathering in Chicago, Which 
Will Act on Subjects of Misbranding, Improper Terms, Rebates, Price Discrimination and 
Definition of Qualified W holesaler—Great National Trade Associations to Participate 











WASHINGTON, D. C., April 25.—As 
already foretold in THE JEWELERS’ CIR- 
CULAR the jewelry industry will hold a 
trade practice conference on June 5 in 
Chicago under the auspices of the Fed- 
eral Trade Commission. Charles H. 
March, recently appointed as a member 
of the Cummission by President Cool- 
idge, will. preside *The objective of the 
conference is to su*eress unfair methods 
of competition in the industry by sub- 
mitting for the Commission’s approval 
an agreement on rules of practice to 
govern all members of the trade in the 
future. The conference program will 
embrace the discussion and adoption of 
appropriate resolutions relative to false 
and misleading advertising, misbranding 
of imitation jewelry and toilet articles, 
secret rebates, f.o.b. factory shipments, 
price discrimination and misrepresenta- 
tion of sales policies. The conference 
also will attempt to set up a definition 
for a qualified wholesale distributor. 

Eighty per cent of all the jewelry 
passing through wholesale channels will 
be represented at the conference, accord- 
ing to a prominent representative of 
the trade. All branches of the industry 
are expected to have delegates present 
and all members of the industry, wheth- 
er or not they receive official notice, are 
invited by the Commission to attend the 
conference and participate in the dis- 
cussions. The following trade associa- 
tions appointed committees to cooperate 
with the Commission in preparing for 
and holding the conference: American 
National Retail Jewelers’ Association, 
Jewelry Craft Association; National 
Jewelers’ Board of Trade, National 
Wholesale Jewelers’ Association and the 


New England Manufacturing Jewelers’ 
and Silversmiths’ Association. 

The trade practice conference proce- 
dure was set up by the Commission sev- 
eral years ago and the watch case indus- 


try was one of the pioneers in this move- 


ment to establish self-regulation by the 
adoption and adherence of workable 
rules for the regulation of its own busi- 
ness conduct with due regard for the 
public interest. The rules or code of 
conduct adopted by the industry at the 
conference are submitted to the Com- 
mission for its approval. These rules 
usually are divided into two groups. 
What the Commission terms “Group I 
rules” define practices that are in viola- 
tion of the law. These the Commission 
approves, which means that the Com- 
mission expects evéry member of the 
industry to refrain from such practices. 
Offenders lay themselvles open to pro- 
secution of a complaint against them by 
the Commission. “Group 2 rules” relate 
to practices that the trade regards as 
unfair but which, in the judgment of 
the Commission, do not constitute viola- 
tion of law. These rules are accepted 
by the Commission as an expression of 
the industry and no attempt is made by 
the Commission to enforce them, with 
one important exception. The Commis- 
sion holds that the clandestine violation 
by a member of the industry of a “Group 
2 rule” constitutes an unfair method of 
competition in itself, although the prac- 
tice resorted to is not a violation of the 
law. 

“If an industry is capable of self- 
regulation, the trade practice conference 
procedure affords the most _ effective 
method yet devised to accomplish this 


end, “states M. Markham Flannery, di- 
rector of the division of trade practice 
conferences of the Commission. “In 
dealing with self-regulation we are not 
dealing with a new subject. For many 
years industry has attempted this with 
varying degrees of success, the degree of 
success attained in any industry being 
readily measured by the existing com- 
petitive conditions. If these conditions 
are all that can be reasonably desired, 
the success attained is complete. If, 
however, practices still exist which re- 
sult in unfairness or are otherwise bad, 
previous attempts at self-regulation in 
that particular industry have failed.” 








Georgia Jewelers to Meet at Macon, 
July 16 and 17 


ATLANTA, GA., April 23.—The dates 
for the 1929 convention of the Georgia 
Retail Jewelers’ Association have been 
definitely set for Tuesday and Wednes- 
day, July 16 and 17, according to E. P. 
Tomlinson, secretary of the organization. 
The meeting will be held this year in 
Macon, Ga., and the Hotel Dempsey will 
serve as headquarters. 

Instead of a one-day session, as was 
held last year, the association is to meet 
for two days. A program committee is 
now at work and an entertainment com-. 
mittee, selected by the Macon Retail 
Jewelers’ Association, will arrange social 
features for the event. 








The Losey jewelry store, Plymouth, 
Ind., has moved its stock across the street 
into the business room formerly occupied 
by the Morris Variety Store. The Losey 
store had been 59 years at its former 
location. 
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Michigan Jewelers Hold Convention 


Delegates from All Parts of the State Gather at Hotel Pantlind, Grand Rapids, to Participate in 
Three-Day Convention—Interesting Addresses Heard at First Two Days’ Sessions— 
Jewelers and Guests Enjoy Banquet—Officers to be Elected 


GRAND Rapips, MICH., May 1.—With 
their annual banquet and dance held in 
the ballroom of the Pantlind Hotel last 


night where feast and merriment held. 


sway until the small hours of this morn- 
ing the Michigan Retail Jewelers Associ- 
ation closed the second day’s proceedings 








PRESIDENT HENRY WILLIAMS 


of its 24th annual convention. The third 
and concluding day’s deliberations will 
start this morning at 10.30 o’clock when 
there will be staged what is termed as 
a “surprise program” followed in the 
afternoon by several talks by prominent 
men and a business session. 

Michigan has again maintained its 
reputation of holding interesting and 
profitable conventions. The attendance 
at this convention is fully as large as 
any previous one and the interest in 
the sessions has been very gratifying to 
the officers. The announcement by 
President Williams on Monday morning 
that the membership had been doubled 
during the year tells the story of what 
those interested have been doing during 
the year and the proposal to double the 
enrollment again during the next year 
does not seem impossible with the as- 
surance of so many that their efforts 
will be directed along that line during 
the coming year. 

Monday morning was devoted to regis- 
tration of delegates and the renewing 
of acquaintances. During Sunday and 
Monday delegates arrived from every 
section of the State by auto and trains 
and by noon Tuesday more than 150 had 
registered. It was very evident that 
sincerity of purpose and not the cash 
prizes donated at the close of each 





session was responsible for the large 
attendance. 
Monday 


At two o’clock Monday afternoon 
President Henry Williams introduced 
Mayor Edwin Swarthout who delivered 
a most hearty welcome to this city of 
conventions and furniture. He _ ex- 
pressed pleasure in welcoming delegates 
of the oldest craft in trade and paid a 
tribute to the industry. 

Mr. Williams responded briefly and 
then made his official report of the years’ 
activities. He spoke of the local club 
meetings during the year and stressed 
the importance of the local organiza- 
tions. President Williams remarked 
that there was less complaint from com- 
munities where these organizations exist 
and felt that the organization of local 
clubs throughout the State would elimi- 
nate most of the unethical conditions 
held to exist in the trade. He main- 
tained that organizations including local, 
State and national all cooperating, is 
the only salvation of the trade. 

The president’s report was followed 
by an address on “Credit Uses and 
Abuses” by J. ©. Deremo, manager of 
the Grand Rapids Service Bureau. He 
stated that today all business structures 
are erected on credits and urged the 
adoption of sound credit methods in 
every branch of industry. Mr. Deremo 
described the operation of credit bureaus 
and recited the benefits derived from 
the use of this service by dealers. 

A very interesting talk was next de- 
livered by E. D. Albertson, vice-presi- 
dent of the Grand Rapids Savings Bank, 
who discussed “Merchandising from the 
Bankers Standpoint in the Operation of 
Business.” He stressed honesty, not of 
dollars, but honesty of purpose and 
value. The speaker gave as three essen- 
tials in successful business capital, 
credit and confidence and elaborated 
upon the value and operation of each. 

President Williams then read a mes- 
sage of congratulation and good wishes 
from William G. Frazier, president of 
the American National Retail Jewelers 
Association. 


Charles T. Evans, secretary, of the 
A. N. R. J. A., who was next presented 
talked for some time about the achieve- 
ments and activities and future plans 
of the National Association. He enume- 
rated among the achievements, elimina- 
tion of excise tax, adjustments in silver 
trade, insurance, Horological Institute, 
Harvard Research. Mr. Evans also told 
of the recent arrangement made with 
Harvard Bureau for future research in 
the trade and of the establishment of a 
consulting board of economists consist- 


ing of nationally known economists. He 
complimented Michigan upon the class 
of program arranged for this conven- 
tion. Mr. Evans called attention to the 
revival of interest in the National As- 
sociation which suffered a relapse after 
the tax elimination fight was won. In 





CHARLES T. EVANS, WHO REPRE- 
SENTED THE NATIONAL ASSOCIATION 


closing, he stated that interest already 
manifested in the national convention 


.to be held at Cleveland gave assurance 


of one of the largest and most success- 
ful in the history of the association. 

After announcing the theater party 
for the evening which was with the 
compliments of the Grand Rapids Jewel- 
ers Club the session adjourned. 


Tuesday 


The activities of Tuesday began at 
12.30 p.m., when the ladies attending 
the convention assembled in the ball 
room for a luncheon tendered by the 
local jewelers’ club and the delegates 
and visitors gathered in the Colonial 
dining room for lunch and the afternoon 
session. 

There were about 200 present and it © 
is seldom that three addresses are ever 
arranged for one session that surpass 
those arranged for this one. 

The first talk was by Alex P. John- 
son, a Grand Rapids publisher who spoke 
of “The Consumers’ Slant on the Jewel- 
ry Business.” Mr. Johnson is a very 
forceful speaker and his message was 
well received. 

His talk was followed by one on 
“Welding the Weakest Link” by Ralph 
Carney of Wichita, Kansas, who held 
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TO THE TRADE 
$1,000.00 REWARD 


For the Return of Following Stones or 
Proportionate Share for Partial Recovery 


On March 11th in an aeroplane crash at Park City, Utah, 
the following described stones disappeared: 


Pale green emerald weighs 14.40— 
shallow stone, very lively, fairly 
clean for an emerald. Cushion 
shape, spread table, nice edge. 





Fine, white, pair fancy shaped dia 
monds weighing 3.82 for the pair. 
Perfectly matched in size and 
color. One stone slightly thinner 
in make. Both stones are clean 
and look ten per cent more than 
their weight. 


Two blue marquises with many 
small imperfections, the smaller 
weighing 1% cts. The larger 
weighing slightly under 4 carats 
(3.922). The total weight for the 
two is 5.79 carats. These stones 
were not spread and are very 
brilliant. 





Other parcel with 43 carats of 
small fancies, trapizes, triangle 
marquises and baguettes. 


Wire or write any information pertaining 
to such stones to 


LUISI INVESTIGATION CO., Ine. 
16 Exchange Place, New York, N. Y. 


Telephone Beekman 2854 
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$400.00—each cabinet contains one thousand tags. 
FREE—Special pen for marking, also holder with cupped end for snap- 
ping tags together. 

Order direct or thru your jobber. 


UNIVERSAL TAG CO., 780 South 18th St., Newark, N. J. 
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his audience in tense interest for more 
than an hour as he pointed out the im- 
portance of the retail salesman in the 
distribution of any product. 

The closing address of the afternoon 
was that of Ernest Lamy, the well 
known energetic president of the Indiana 
Retail Jewelers’ Association. The title 
of his address was “Is the Jewelry 





ERNEST LAMY, WHO ADDRESSED THE 
CONVENTION 


Business in the Gutter?” He made it 
plain he did not think so but described 
certain practices in the trade that tend 
to reduce it to that conditon. 

President Williams then announced 
the following convention committees 
which will report at the business session 
Wednesday afternoon: Auditing: Ben 
Stocker, Detroit; J. A. Johnson, Fenton; 
Clark Reffler, Otsego. Nominations: 


C. Leroy, Kalamazoo; Byrons Sheffer, - 


Benton Harbor; A. B. Milkens, Wyan- 
dotte. Resolutions: Max Jennings, St. 
Clair; Myron Ellis, Kalamazoo; William 
Johnson, Grand Rapids. 


The Banquet 


At seven o’clock, nearly 400 guests of 
the association assembled in the grand 
ball room for the annual banquet and 
dance. There was music and fun during 
the serving of the menu and then the 
room was cleared of tables during the 
intermission and the remainder of the 
evening was spent in dancing. Between 
dances a mysterious voice through the 
MRJA “mike” announced the names of 
the score of more ladies present who 
were awarded beautiful gifts made 
available through the houses represented 
by members of the Wolverine jewelers, 


Wolverine Travelers Elect Officers 


On Tuesday morning the members of 
the Wolverine Jewelers’ Traveling Club 
made plans for the coming year and 
elected officers. Those chosen include: 
Mort Evans, president; C. W. Hirt, 
secretary-treasurer; Milton Nathan and 
Walter Reiter, vice-presidents; Bert 
Kline and A. C. McCay, traveling rep- 
resentatives. 
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Record Attendance Expected at Wis- 
consin Jewelers’ Convention in 


Oshkosh, May 21 and 22 


MILWAUKEE, WIs., April 26.—Plans to 
secure a record attendance for the an- 
nual convention of the Wisconsin Retail 
Jewelers’ Association were made when 
officers and directors of the organization 
met Wednesday, April 17, at the office 
of treasurer Henry F. Stecher. Reports 
were heard from various officers at the 
meeting and A. W. Anderson, secretary, 
announced that he is sending a series of 
four letters between now and convention 
time, May 21 and 22, to jewelers 
throughout the state. The convention is 
to be held at the Hotel Raulf, Oshkosh. 

The report of the treasurer for the 
first quarter showed that dues are com- 
ing in splendidly and membership in the 
state group has been increasing at such 
a,rate that there are now almost 200 
members. 

A. C. Hentschel, president, A. W. An- 
derson, secretary and Henry Stecher, 
treasurer, plan to meet with Edgar 
Anger, the -local chairman, sometime 
within the next 10 days to complete final 
arrangements at Oshkosh. 








Pittsburgh Credit Jewelers Elect 
Officers 


PITTSBURGH, PA., April 27.—At a re- 
cent meeting of the members of the 
Credit Merchants, Inc., an organization 
composed entirely of jewelers doing a 
large credit business, the following offi- 
cers were elected: Ike J. DeRoy of 
Louis DeRoy & Bro., president; C. F. 
Pugh of Pugh & Co., vice-president; 
William Kappel of Kappels, treasurer, 
and John Matthews, secretary. 

While this organization is associated 
with the merchant-owned Credit Bureau, 
Inc., the credit merchants maintain their 
own organization for the purpose of dis- 
cussing trade subjects and credits in 
particular. 








Second Trial of New York Policeman 
Charged with Diamond Smuggling 
Coming to a Close 


John T. McIntyre, New York city 
traffic patrolman on trial for the second 
time before Federal Judge Goddard and 
a jury on a charge of smuggling dia- 
monds into this country, took the witness 
stand in his own defense on Tuesday 
afternoon after Assistant Federal At- 
torney Sylvester had rested his case for 
the government. 

McIntyre explained bank deposits of 
$4,700 during 1927 and 1928 on an an- 
nual salary of $2,500 by claiming $3,700 
of this amount belonged to his mother- 
in-law and her husband, who let him 
deposit the money in his name because 
they did not want to bother with a bank 
account. He again stated that two rings 
given to his wife by Frances Landau, 
daughter of Morris Landau, John St. 
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diamond merchant, who has already 
pleaded guilty, were presented without 
his knowledge. 

He was followed on the stand by char- 
acter witnesses, who included Dudley 
Field Malone, noted attorney, Captain 
“Matt” McGrath, Inspector Arthur J. 
Dodd, and Deputy Chief Inspector Wil- 
liam A. Coleman, all of the police de- 
partment. 

It is expected that the case will go to 
the jury today, Thursday, when the fate 
of the patrolman will most likely be 
known. 








Association Notes 





Danville has been selected as the city 
where the next convention of the Vir- 
ginia Retail Jewelers Association will 
be held on July 15 and 16. 


* * * 


The Marian Hotel in Ocala, Fla., will 
be headquarters for the Florida Retail 
Jewelers Association when the members 
meet in that city for their annual con- 
vention on June 19 and 20. 


ae es 


Elaborate preparations have been 
made for the annual convention of the 
Maryland-Delaware-District of Colum- 
bia Retail Jewelers Association which 
will be held in Washington, D. C., on 
May 5, 6 and 7. 

* * * 

Some interesting addresses will be 
heard at the Illinois retail jewelers con- 
vention to be held on May 6 and 7 at 
Joliet. One of the interesting features 
of the entertainment program will be a 
visit to the Joliet penitentiary. 


a 


Allentown jewelers are ready to re- 
ceive the members of the Pennsylvania 
Retail Jewelers Association who will 
visit that city on May 6 and 7 to take 
part in the organization’s annual con- 
vention. 

* oe * 


The Indiana Retail Jewelers Associa- 
tion is making arrangements to hold its 
annual convention in Indianapolis on 
June 23, 24 and 25. 








The Jewelers’ Supply Co. is the name 
of a new Atlanta, Ga., firm which has 
just been organized to handle the jewel- 
ers’ supply stock of the Timms Jewelry 
Co. The company, which will be located 
at 301 Flatiron building, will be man- 
aged by G. R. Newton, and associated 
with him will be Leon Taylor. Both 
Mr. Newton and Mr. Taylor are well 
known to the southern jewelry trade, 
Mr. Newton having been for a number 
of years employed by Ewing Bros., 
wholesale jewelers, and Mr. Taylor re- 
signing a position as repair man for 
the Sterling Jewelry Co. to take over 
his new work. The firm was to open 
for business May 1. 
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April 25th, 1929 
..-- to be EXACT 


The U.S. and Canada agreed 
to arbitrate their dispute over 
the sinking of the rum-runner 
‘“‘I’m Alone.” 


Attorney-General Mitchell 
upheld the Coast Guard’s 
authority and duty to sink 
a vessel refusing to halt 
when ordered. 


We concur with the 

Attorney General. AIll 

laws must be respected 

if the jewelry industry is 
to prosper. 


10 West 47"Street 
New York. 


a 
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Reports from the Kuropean Diamond Markets 


Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


AMSTERDAM, April 22.—Business in 
this diamond market during the past 
month has not shown much activity. 
The principal stones in demand have 
been good quality fancy shapes. The 
stability of the market is unquestioned, 
and prices are firm both in the rough 
and cut goods. It is expected soon, how- 
ever, that trade conditions will improve 
here, following a reduction of the bank 
and discount rate. It is also expected 
that after the decision of the American 
Congress regarding the duties on dia- 
monds improvement will be noted. 

Importation of rough diamonds re- 
mains very steady, and many consign- 
ments of Pool and South West African 
diamonds have been received here during 
the past fortnight from the London 
Syndicate. 





Paris, April 22.—The outstanding 
feature in the jewelry trade during the 
past month has been the international 
exhibit of modern jewelry and silver- 
ware designs which was sponsored by 


the Syndicate of the Chamber of Jewei- 
ers. In view of the fact that this was 
the first exhibit of its kind it proved 
very successful. Most of the diamond 
centers, including the United States, 
were represented. It was the aim of 
the promoters of the exhibition to inter- 
est artists outside as well as those within 
the jewelry trade, in order to get sug- 
gestions for fresh designs. More than 
800 designs from various countries were 
shown. 

The exhibition proved so successful 
that the jury of the exhibit recommended 
that meetings of this kind be held every 
year, or periodically, and that more 
nations be represented. 

So far as the diamond business in this 
market is concerned, conditions here are 
quiet, the demand being particularly for 
fine quality big sizes and for fancy 
shapes. Fine emeralds, however, are in 
sharp demand and bringing high prices. 

LONDON, April 21.—Business in this 
market, as well as in the provincial 





centers, has been quiet thus far this 
month, with the exception of the rough 
diamond market which has been more 
active than usual, there having been a 
large number of rough diamond im- 
porters from the Continent here of late. 
The consignment of Pool goods, as well 
as the Southwest African shipments, 
were quickly absorbed. The market 
for diamonds used for industrial pur- 
poses is reported as quiet at the present 
time. 

Discussing the outlook for diamonds 
with THE JEWELERS’ CIRCULAR this week, 
the London diamond house of Backes & 
Strauss says in most instances prices ap- 
pear to be some 10 to 15 per cent higher 
than the buyer anticipated. “The week 
preceding Easter, and Easter week, are 
invariably two of the quietest in the re- 
tail trade,” a member of the firm said, 
“but there are already signs of renewed 
activity now that the holiday spell is 
broken. More people are to be found in 
the shops, and most manufacturers seem 
to have a fair amount of work in hand.” 





Idol carved from ivory. 
It shows excellent work- 
manship and was exe- 
cuted in the establish- 
ment of Bapalal & Co., 





Madras, India. The 


photograph was sent 
direct to THE JEWELERS’ 


CIRCULAR by the firm 
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Stores Merged Into $13,000,000 Organization 


Black, Starr & Frost and Gorham’ s Fifth Avenue Store and Spaulding & Co., Chicago, to Operate 
Under One Management After May 15 


The merger between Black, Starr & 
Frost, the Gorham Co.’s, Fifth Ave., 
New York, store and Spaulding & Co., 
Chicago, referred to previously in THE 
JEWELERS’ CIRCULAR becomes an ac- 
tuality on May 15. This merger will 
bring the three concerns under one man- 
agement as a $13,000,000 organization. 

The following announcement was made 
last Monday by Doremus & Co., 44 
Broad St., New York, for Aldred & Co., 
financial backers of the Gorham Co.: 

“Three of the country’s oldest retail 
dealers in the fine jewelry field, Black, 
Starr & Frost, Fifth Ave., New York, 
the Fifth Ave. retail store of the Gor- 
ham Co., and Spaulding & Co., Inc., Chi- 
cago, will be consolidated into one organ- 
ization to be known as Gorham, Inc., 
which has just been organized for the 
purpose of effecting the merger as of 
May 15, Edmund C. Mayo, president of 
the Gorham Mfg. Co., announced Mon- 
day. The merging of these stores is the 
largest consolidation of its kind ever 
consummated in the retail jewelry trade 
and it will bring under one management 
three establishments with international 
reputations of being leaders in their 
field. The new company, which will be 
headed by Mr. Mayo and will own and 
operate the various stores through sub- 
sidiary organizations, will have total re- 
sources of $13,132,000, exclusive of good 
‘will, trade names and leases, which in 
themselves are conservatively valued at 
$3,000,000 to $3,500,000. 

“For the fiscal year ended Jan. 31, 
1929, the combined net earnings of the 
three stores were $1,311,515. 

“The increased wealth and greater 
prosperity of the United States during 
the past few decades have resulted in a 
steady expansion in the demand for fine 
jewelry, silverware and allied lines, Mr. 
Mayo stated in connection with an- 
nouncement of the merger. This expan- 
‘sion has brought about the need for 
‘greater concentration and diversification 
-of inventory, which, based upon the pro 
forma balance sheet of the consolidated 
company as of Jan. 31, 1929, was valued 
at over $9,600,000. 

“The large total of inventory is due 
to the steady increase in the value of 
fine gems, pearls and other jewelry. 
Evidence of this is furnished by the 
history of a famous six foot rope of 
pearls sold by Black, Starr & Frost 16 
years ago for $300,000 cash. Twelve 
years later the firm offered to repurchase 
the rope for $850,000. Eventually, fol- 
lowing the death of the owner, the rope 
was broken and half sold for $800,000. 
These increased values necessitate a 
greater concentration of capital in the 
fine jewelry field. 

“Consummation of the consolidation of 
the three firms into Gorham, Inc., will 


give the merged companies capital and 
surplus of $11,180,000. The financing 
coincident to the merger has been under- 
written by Aldred & Co., who have for 
the past five years been in control of 
the Gorham Co., and their associates, 
the First National Corp. of Boston, 
Minsch, Monell & Co., Inc., and Green, 
Ellis & Anderson. 

“Black, Starr & Frost is one of the 
oldest establishments in New York, hav- 
ing been founded by Isaac Marquand 
in 1810 when the city had a population 
of but 96,000. The first store was at 
166 Broadway, near Maiden Lane, where 
Mr. Marquand was joined by Erastus 
Barton, who at the time had won an 
enviable reputation in London and New 
York as a designer of silverware and 
jewelry. Later William Black and 
Henry Ball, once apprentices, joined the 
firm. The house grew steadily and by 
1860 it was one of the most famous of 
its day. The firm is perhaps best known 
today for its collections of rare gems 
and its discriminating clientele. This 
firm, and its predecessor partnerships, 
has had an extraordinary record and has 
constantly operated with a profit each 
year since 1861. 

“Spaulding & Co., Inc., which has 
branches in Evanston, IIl., and in Paris, 
was founded in Chicago in 1855 when 
the middle western territory was begin- 
ning to be opened up on a large scale. 
In 1888 it was incorporated under its 
present name and for many years it 
has been preeminent in the Middle West 
in the jewelry field. 

“The business of the Gorham Mfg. 
Co., the largest manufacturer of sterling 
silverware in the world, was founded 
in 1831 and in 1873 a retail store was 
established in New York. Only Gor- 
ham’s Fifth Ave. store will be included 
in the merger, as the company’s Maiden 
Lane establishment is primarily a man- 
ufacturer’s showroom and_ wholesale 
house. 

“‘The merging of these three old and 
distinguished houses will create one of 
the best equipped organizations in the 
United States devoted to the sale of 
fine jewelry, gold and silverware and 
allied lines,’ Mr. Mayo said. ‘There will 
be no change in either management or 
personnel. The Black, Starr & Frost 
and Gorham Fifth Ave. stores will in 
the near future be combined under one 
roof at Fifth Ave. and 48th St., where 
Black, Starr & Frost are now located, 
and where new improvements and en- 
largement of quarters are contemplated. 

“‘UJnder the corporate structure of 
the newly organized Gorham, Inc., a 
subsidiary to be known as Black, Starr 
& Frost-Gorham, Inc., will operate the 
New Yorkk establishment, and Spauld- 
ing-Gorham, Inc., will operate the stores 


of Spaulding & Co., Inc., of Chicago. 
The executives heretofore in successful 
charge, including: Witherbee Black, R. 
Clifford Black, A. V. Frost, Edward 
Krehbiel and Henry C. Tilden, will con- 
tinue to operate the subsidiary com- 
panies of Gorham, Inc., with substantial- 
ly the same personnel.’ 

“The directorate of the consolidated 
company comprises the following: J. E. 
Aldred, R. Clifford Black, Witherbee 
Black, A. V. Frost, Henry J. Fuller, 
Robert W. Green, Edward Krehbiel, 
Joseph Leiter, Edmund C. Mayo, Wil- 
liam J. Minsch, Charles L. Moreau, 
Alfred K. Potter and Henry C. Tilden.” 








EDITORIALS 


(Continued from page 49) 








“There is no doubt that cooperative 
buying under certain conditions is good 
from an economic standpoint and is be- 
ing encouraged by the Department of 
Commerce, but if this develops methods 
which will drive manufacturers and 
wholesalers out of competition it should 
and certainly will be discouraged. If it 
has the effect of ousting the manufac- 
turer from his actual place in business,” 
said Mr. Rice, “there may be some ques- 
tion as to its legality and advisability as 
to whether or not it should be continued 
in the future.” 

All such points may be developed by 
the investigation which is now under 
way. 








New York Jeweler Petitioned Into 
Bankruptcy After He Reports Be- 
ing Held Up and Robbed 


An involuntary petition in bankruptcy 
was filed April 27 against David Blatt- 
man, retail and wholesale dealer in dia- 
monds and jewelry, 65 Nassau St., New 
York. The petitioning creditors are 
Joseph Rosenblatt, with a claim of 
$4,054; Nathan Zaidens, $1,032, and 
Marcus Buller, $4,000. On April 29 the 
Irving Trust Co. was appointed receiver. 

Blattman, on April 24, reported to the 
police at the Elizabeth St. Station that 
he had been held up and robbed of $35,- 
000 in diamonds by two gunmen in the 
ground floor hallway of the Jewelers’ 
Exchange Building, 99 Canal St. The 
police are now endeavoring to unearth 
clues which may lead to the arrest of the 
thieves or the recovery of the loot. 








The Kevitt Jewelry Co. moved on May 
1 from 629 Main St., Buffalo, N. Y., to 
a more modern building at 47 W. Huron 
St., in the same city. 
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Test Case Goes to Trial 


Damage Suit Brought Against Hamilton Watch Co. by Richter 
& Phillips Co., Alleging Violation of Anti-Trust Law, 


Begins in United States Court at Cincinnati 


CINCINNATI, April 27—The trial of the 
damage suit instituted by the Richter & 
Phillips Co., wholesale jeweler, against 
the Hamilton Watch Co., of Lancaster, 
Pa., a year ago, was started before Judge 
Robert R. Nevin and a petit jury in the 
United States District Court, this city, 
last Wednesday. The suit was filed by 
the local firm seeking as much as $300.- 
000 in damages along with interest on 
the principal sum, costs of the case and 
attorneys fees. 

It was charged that the Hamilton com- 
pany took away the agency of the Rich- 
ter & Phillips concern which had been 
distributing Hamilton watches and move- 
ments to the trade in this territory and 
that it also refused to fill orders from 
the Cincinnati concern thereafter. It 
was further charged that the Hamilton 
company’s policy of fixing resale prices 
of the distributors, wholesalers and re- 
tailers of its watches, was a violation of 
the Sherman and Clayton anti-trust acts. 
It is alleged the local agency was with- 
drawn by the Hamilton concern on the 
ground that the plaintiff company cut 
the prices of Hamilton products. 

The case is held to be of vast impor- 
tance to the jewelry trade and its prog- 
ress is being watched throughout the 
country. It is probable that the entire 
hearing of it will take the greater part 
of next week because of the many details 
and points involved. 

The Richter & Phillips Co. is repre- 
sented by Nicholas, Morrill, Wood, Marx 
& Ginter, while Harmon, Colston, Gold- 
smith & Hoadly represent the defendant. 

The above action was _ originally 
brought in May, 1928, and, as told in 
THE JEWELERS’ CIRCULAR of May 17, 
charged that the watch company “mon- 
opolized” the sale of its product through- 
out the country and had not abided by 
its agreement made with the plaintiff in 
November, 1922. The Richter & Phillips 
Co. claims to have spent a great deal of 
money in building up a large business 
through advertising the watch and said 
this business had been damaged by the 
price controlling activities of the Hamil- 
ton Watch Co. 

The complaint charged that, in an at- 
tempt to control the Hamilton watch, 
the manufacturers “engaged in combina- 
tion, conspiracy, a cooperative arrange- 
ment, expressed or implied, with numer- 
ous wholesalers, jobbers, retailers and 
salesmen for the purpose of fixing prices 
of Hamilton watches,” and it was 
averred that the company had fixed 
prices on the watch and restrained the 
business in order to prevent any person 
from obtaining watches who did not com- 
ply with the policies of business estab- 
lished by the manufacturer. It was said 
that only those willing to cooperate in 
every respect and maintain the Hamil- 


ton watch retail jeweler price list was 
supplied with watches. 


WATCH COMPANY’S DENIAL 


The Hamilton Watch Co., on the con- 
trary, denied any and all illegal acts 
and in its answer, filed last August, re- 
futed the charge that it was engaged in 
any conspiracy with wholesalers, job- 
bers, retailers or salesmen for the pur- 
pose of fixing prices on its watches. The 
defendant denied that it had been en- 
gaged in “transacting business” in the 
judicial district of Ohio though admitting 
it entered into an arrangement with a 
Cincinnati concern to act as one of its 
distributors through whom the dealer 
might be supplied with its product; but 
it denied that lists of these dealers were 
published with the view of controlling 
or monopolizing trade or commerce, as 
alleged in the complaint. 

In fact, the answer denied specifically 
every general charge made bv Richter & 
Phillips, except the allegation that it 
had notified the Cincinnati concern on 
Nov. 18, 1927, that it would no longer 
include Richter & Phillips’ name among 
the distributors of Hamilton products 
and that thereafter it did omit the com- 
plainant’s name from the list of dis- 
tributors. The company denied, how- 
ever, that this was in pursuance of any 
conspiracy or in violation of any anti- 
trust acts. At the time the answer was 
filed the District Court was asked to dis- 
miss the suit and to award the defendant 


costs. 








San Francisco Police Offer Protection 
to Jewelry and Diamond Salesmen 


The executive cemmittee of the Jewel- 
ers Security Alliance recently held a 
meeting at the organization’s headquar- 
ters, 15 Maiden Lane, New York. At 
this meeting 10 applications were ac- 
cepted in Class B, and 11 Class A were 
transferred to Class B. Five rewards 
were ordered paid. 

The membership committee of the 
Alliance was’ given permission’ to 
conduct a special campaign for members 
during 1929, and for the balance of this 
year the waiving of the initiation fee to 
all members was authorized. 

The following letter from the Chief 
of Police of San Francisco was read at 
the meeting: 

“Two jewelry salesmen from firms of 
your city have been held up in this city 
and robbed of their brief cases contain- 
ing merchandise. The property taken 
has a very high valuation and is far in 
excess of all property loss in San Fran- 
cisco for the fiscal year. 

“After Murray Lang was held up, the 
representative of the insurance com- 
panies, who had the insurance, was in- 
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‘formed that if jewelry salesmen would 


advise this department when they arrived 
in San Francisco, that a detail consist- 
ing of two detectives would be made to 
guard them while transacting their busi- 
ness. The San Francisco Police Depart- 
ment will take care of all jewelry sales- 
men coming here. 

“It is much easier to prevent rob- 
beries of this kind than to recover the 
property and arrest the offenders. This 
plan has been followed with pay rolls, 
money and securities in transit with the 
result that not one dollar has been lost 
for several years. The department is 
more than anxious to prevent these losses 
and for that reason the offer is made to 
you without any charge whatsoever. 

“Would you kindly advise the members 
of your organization of this offer, and 
have them clearly understand that the 
service is free and that the protection is 
ample; that it is made in good faith, 
for the reason that the department does 
not want to have these robberies occur 
and have the loss charged against the de- 
partment.” 








and Dakota 
Prepare for Convention in 
Minneapolis, May 13 and 14 


MINNEAPOLIS, MINN., April 27.—'The 
Minnesota Retail Jewelers Association 
in conjunction with the North and South 
Dakota organizations, have arranged an 
interesting and instructive program for 
their convention which is to be held in 
the Nicollet Hotel, this city, on May 13 
and 14. Reduced railroad fare is being 
arranged for those jewelers who plan 
to attend the convention. 

What is billed as a “Jewelers Advance 
Meeting” will be held at the Nicollet on 
Sunday evening before the convention 
is officially opened. Business sessions 
will be held from 9 a. m. until 12 o’clock 
and from 2 p. m. to 5 p. m., both days. 

Among the speakers who will address 
the convention are Robert Barton, of 
the Elgin National Watch Co., Tinley L. 
Combs, regional vice-president of the 
American National Retail Jewelers As- 
sociation; A W. Anderson, treasurer 
of the National Association; B. J. Doyle 
of Philadelphia and Prof. William E. 
Koch, business counsellor and merchan- 
dising specialist from Kansas City, Mo. 
A number of interesting exhibits will be 
made at the convention. 

On Monday evening, jewelers in Dis- 
trict 8 will meet to hear about the 
“Doyle Plan.” 

A banquet, entertainment and dance 
sponsored by the Minnesota Association 
of Wholesale Jewelers will be held on 
Tuesday evening. 


Minnesota Jewelers 








Mark S. Ward, 75, a pioneer Denver, 
Colo., jeweler, died at his home last 
week. Mr. Ward retired from active 
business 25 years ago after conducting 
stores in downtown and West Denver for 
more than 25 years. Besides his widow, 
with whom he recently celebrated his 
golden wedding anniversary, three chil- 
dren survive. 
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Watch Statistics 





Figures Showing Exports and Imports of 
Watches and Parts in January 


WASHINGTON, TD. C., April 26.—The 
Department of Commerce has just re- 
leased figures showing that Switzerland 
still leads all other countries in the im- 
portation of watches and parts. Dur- 
ing January, 1929, the month for which 
these latest statistics were compiled, the 
total imports of watches, movements, 
dials and parts of watches and jewels, 
amounted to $656,569. The exports of 
watches with and without jewels and 
parts thereof for the same period were 
valued at $120,655. 

Of the total imports Switzerland sent 
out watches and inovements worth $501,- 
748, cases, dials and parts of watches 
valued at $85,612, and jewels for 
watches, clocks, etc., amounting to $46,- 
785. France ranked second in watches 
and movements imported, the total be- 
ing $6,844 and also sent out cases, dials, 
etc., worth $5,433. Italy, however, im- 
ported more with jewels than any other 
country except Switzerland, the total 
being $3,080. 

Australia was cur best customer in 
January for watches without jewels, re- 
ceiving in that month 14,904 timepieces 
worth $13,861. The United Kingdom 
received a greater number, 22,600, but 
with the lesser value of $10,256. The 
largest number of watches with jewels 
were sent to the Philippine Islands, the 
export value of such watches amounting 
to $21,238. Canada led in the total value 
of parts of watches taken, the amount 
being $22,415. 

The full list of imports and exports of 
watches and parts in January is given 
as follows: 

DOMESTIC EXPORTS OF WATCHES AND 


PARTS BY COUNTRIES 
Without With Parts of 





Countries Jewels Jewels Watches 
eee ee we $50 eis 
OT ae sea ee $14 
Seed ee wer 410 
eee ere 37 ss 
Switzerland ....... ides 40 a 
United Kingdom.... $10,256 94 1,130 
MUMONEINEEL: Giko 000 6 00 ss 1,498 195 22,415 
TOG EON sc oss se ar 94 ae 
GuntemaAin ........ ee 59 sane 
eS 486 62 25 
PHCOPOGUR 4.0 c0cs 384 iets Jats 
Sa 290 168 oat 
IIR seks g ioiw sg 10.18 45 8,573 1,397 
MOTUNUGRS . so. csces 25 czas ‘ss 
Other B. W. Indies. ae 30 
Ae 118 4,664 
Dominican Republic 390 ses 
Neth. W. Indies.... 319 
ae 263 
| ee Sa 70 
ee ree 111 234 
MONI 6.0 604-04 00 222 86 229 
a ae 38 aig 
WENCBUEIA ....005% 122 202 
British India ...... gree 512 
ae cc  eeee 
Java and Madura.. 328 rw sie 
One MOUP. 2... 236 843 els 
ON Ee eee ie 6,721 28 
Palestine” ......... ae 43 ap 
Philippine Islands. . vse o1oa0 1,288 
ES eee 13,861 4,461 1,082 
British Oceania.... 70 oe é2.% 
New Zealand...... 3,205 116 
Union of South 

a On ee 2,030 6,437 15 
Other B. S. Africa.. 143 Sie ere 
eee he 25 

er $34,440 $57,928 $28,287 
Shipments from U. S. to: 
| ee $96 


sos Bi0R4 
Porto: THice...< ..%. $1,365 1,903 144 
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IMPORTS OF WATCHES, MOVEMENTS, 
PARTS, ETC., BY COUNTRIES 


Jewels 
Cases, for 
Watches Dials Watches, 
and and _ Clocks, 


Watch Parts of Meters, 
Move- Watches or Com- 





Countries ments n.e.s. passes 
BYMMGO 5.62200 $6,844 $5,433 $1,554 
(SGPIBGDY 2.205% 2,272 2,329 date 
Aree a 387 3,080 
Switzerland 501,748 85,612 46,785 
United Kingdom. 100 34 391 

io rere $510,964 $93,795 $51,810 








Good Bye! Waldorf 


Many New York Jewelers Participate in 
Farewell Banquet at the Hotel Waldorf 


Several leading jewelers were promi- 
nent last night at the final dinner 
given at the Waldorf-Astoria Hotel, 
Fifth Ave. between 33rd and 34th Sts., 








BRONZE TABLET PRESENTED TO 
OSCAR TSCHIRKY 


New York, prior to its being torn down 
to make way for a magnificent office 
building. This banquet was under the 
auspices of a committee appointed by 
the various prominent associations in 
the city that have annually dined at the 
famous Waldorf, of which committee Dr. 
Nicholas Murray Butler, president of 
the Pilgrims of the United States, was 
chairman; Charles Elliot Warren, Com- 
mandant, the Veterans Corps Artillery, 
and Military Society War 1812, was 
treasurer and George T. Wilson, secre- 
tary. Among the members of this honor- 
ary committee were P. J. Coffey, presi- 
dent of the Jewelers’ 24 Karat Club of 
New York; and George E. Fahys of 
Joseph Fahys & Co., president of the 
Church Club of New York, as well as 
the heads of other prominent organiza- 
tions of the city. Being the last func- 
tion to be held in the famous hall, the 
banquet, therefore, constituted New 
York city’s farewell to the Waldorf- 
Astoria. 
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The banquet was held in the grand 
ball room where the Jewelers 24 Karat 
Club’s famous banquets have occurred, 
year after year and the members of 
this club occupied five prominent tables. 
Prior to the banquet, they met in Room 
107 of the hotel where they held an in- 
formal farewell gathering of their own 
and each received the insignia of the 
club which they wore at the banquet. 

Another important matter connected 
with the closing of this hotel in which 
the jewelers were particularly interested 
in connection with the farewell to the 
Waldorf was the presentation to Oscar 
Tschirky of a beautiful bronze tablet 
contained a life sculptured portrait of 
this famous maiire d’hotel, which was 
recently produced by the Gorham Mfg. 
Co., of Providence, and last week was 
shown in the window of the Gorham 
Co.’s store at 47th St. and Fifth Ave. 
An illustration of the tablet appears 
herewith. 

The tablet is a wonderful piece of por- 
trait sculpture depicting Oscar to the 
life. It is of bronze, 18 x 29 in., and is 
inscribed: 

“Presented by the Hotel Executives 
Club to Its Honorary President, Oscar 
Tschirky, on the Occasion of the Closing 
of the Waldorf-Astoria, as an Expres- 
sion of the Friendship and Esteem in 
Which He Is Held by the Hotel Fra- 
ternity. New York, April 11, 1929.” 








Agent for Providence Diamond Con- 
cern, Found Unconscious on 
Highway, Believed to Be 
Auto Victim 


PROVIDENCE, R. I., April 27—Lying 
unconscious in a driving rain in the 
highway on Main St., Riverpoint, while 
near him on the pavement rested a 
handbag containing diamonds to a con- 
siderable value and a large sum of 
money, Alexander Downs, 60-year-old 
Pawtuxet Valley barber, sportsman and 
agent for a Providence diamond con- 
cern, was found last Wednesday night. 
The inert form was picked up and taken 
into a nearby automobile station and 
doctors summoned. It was found that 
he had suffered a severe fracture of the 
skull and also a compound fracture of 
the right leg and he was removed to the 
St. Joseph’s Hospital, this city, where 
up to late this afternoon he had not re- 
gained consciousness. 

An investigation by the police led to 
the belief that had had been struck by 
an automobile as he attempted to cross 
the highway after alighting from a trol- 
ley car on his way to his home. Shortly 
after Mr. Downs was picked up his 
handbag was found by the police near 
the scene of the accident and as the con- 
tents were found intact the original 
theory that he had been a victim of foul 
play was dismissed. It was commonly 
known throughout the Pawtuxet Valley 
that Mr. Downs carried large sums of 
money and valuable diamonds in his 
handbag and when this was missing as 
the man was first discovered, robbery 
was believed to have been the cause. 
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Get Prison Sentences 





Notorious Couple Sent to Sing Sing After 
Admitting Theft from New York 
Concern 


Two dangerous thieves were sentenced 
last Thursday by Judge Mancuso in the 
Court of General Sessions, New York, 
to serve long prison terms. Harry 
Campbell, alias “The Phoney Kid” goes 
to Sing Sing for five years and Hattie 
Campbell, more commonly known as 
“Chicago Annie” is to remain in prison 
from two and a half to five years. Both 
prisoners pleaded guilty last March to 
stealing five diamond bracelets valued 
at more than $16,000 from the establish- 
ment of Charles P. Goldsmith & Co., 24 
W. 36th St., New York. 

It is understood that if the authorities 
are able to prove the prisoners’ records 
in Scotland and South Africa, they may 
be brought from Sing Sing and re- 
sentenced as fourth offenders to life 
imprisonment under the Baumes Laws. 
Campbell is now 62 years old, while his 
wife gives her age as 55. 

At the Goldsmith establishment they 
posed as doctor and nurse, and after 
their departure a tray of rings was 
missing. Through Captain “Matt” 
Stratton of the Jewelers Cooperative 
Bureau the identity of the pair was 
established, and soon afterwards detec- 
tives arrested the Campbells in a flat in 
Harlem. They are said to have served 
terms in several prisons in the United 
States, and a few in foreign countries. 








Bandits Caught 





Philadelphia Police Make Quick Capture of 
Men Who Held Up and Robbed 
Jeweler 


PHILADELPHIA, April 26.—Within 24 
hours after they had held up a jeweler 
and his wife and taken loot valued at 
$2,000, three bandits were arrested and 
indicted and the stolen jewelry re- 
covered. One of the prisoners confessed 


to having taken part in another jewelry 


store robbery a few days ago. 

Joseph Widershain, retailer, 903 S. 
Fourth St., was alone in his store at 9 
a. m., when a young, well dressed man 
entered and said he wanted his watch 
repaired. While the jeweler was ex- 
amining the watch, two other youths 
entered, drew revolvers and ordered 
Mr. Widershain to the rear of the store. 
While two of the men forced the jeweler 
into a chair to which they tied him after 
gagging him, one of the bandits looted 
the showcases. Mrs. Widershain came 
down from their apartment over the 
store and was seized by two of the 
robbers who covered her with revolvers. 
In a few seconds all three bandits ran 
from the store. 

Mrs. Widershain quickly freed her 
husband, then telephoned the police. 

A detective and two policemen hur- 
ried to the store in a bandit chasing 
ear and getting a description of the 
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thieves from the jeweler and his wife, 
followed along the route the robbers 
had taken. One of the policeman saw 
two men answering the descriptions 
dodge into a house on Fitzwater St. A 
third man carrying a black bag was 
walking leisurely along the street, but 
the policemen paid no attention to him 
in their haste to overtake the other men. 
They ran from the car into the house, 
found the door locked and forced it 
open and traced the men to a rear room. 
One of the suspects threatened to shoot 
but he and his companions were quickly 
beaten into submission and arrested. At 
the station they gave the names of 
David Sinclair and Edward Bellinger. 
The latter refused to make any state- 
ment but after a grilling the police say 
that Sinclair admitted the robbery and 
also that of the Madoff jewelry and 
sporting goods store, 116 Market St., 
several weeks ago. 

The third prisoner, who gave the name 
of Albert George, formerly of New York, 
was caught in an apartment in West 
Philadelphia which the three men had 
occupied. The loot from Widershain’s 
store was found there, as were several 
pistols, blackjacks and cartridges, the 
police report. 








Negroes Convicted of Robbing Cin- 
cinnati Jewelry Store Window 
Are Sent to Penitentiary 


CINCINNATI, April 27.—Harry Wil- 
liams alias “William Briscoe” and 
George Williams, negroes, both of 235 
W. Sixth St., were sentenced last Thurs- 
day to 14 years in the Ohio penitentiary. 
The negroes were sentenced by Judge 
Edward M. Hurley in the Criminal divi- 
sion of Common Pleas Court after they 
had been convicted of looting the win- 
dow in the store of the Mayor Jewelry 
Co., 520 Vine St. They were specifically 
charged with the theft of jewelry valued 
at $1,485. 

The State charged them with break- 
ing the window at the Mayor jewelry 
store with a brick on the night of Feb. 
26 this year and appropriating various 
kinds of jewelry. This was one of the 
three times that the Mayor company 
suffered at the hands of thieves, one of 
the show windows being broken previous 
to that incident and another about three 
weeks ago. Another negro who was in- 
dicted for burglary in connection with 
the other two thefts, was acquitted by 


the jury. 








Thieves Smash Reading, Pa., Store 
Window and Escape With Rings 


READING, Pa., April 20.—Hurling a 
stone through the plate glass window 
of the jewelry store of Arthur Schwem- 
mer, 218 N. Ninth St., this morning 
shortly after 2 o’clock, thieves scooped 
up rings valued at about $200 and made 
their escape. The police were notified 
and hurried to the scene, but were un- 
able to find any trace of the thieves. 

The lower half of the window was 
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shattered. A stone used by the thieves 
was discovered inside the show window. 








Look Out for Her 


Woman Posing as Wife of Chicago Meat 
Packer Passes Bogus Checks on New 
York Jewelers 


A clever woman swindler, posing as 
the wife of a wealthy Chicago meat 
packer, visited a number of uptown New 
York jewelers and other merchants 
within the past few weeks and has left 
behind her a trail of bogus checks. The 
police are searching for her, but so far 
have met with little success. 

In visiting the exclusive uptown 
jewelry shops, this woman who is at- 
tractive and appears highly cultured, 
posed as “Mrs. James M. Cudahy” of 
Chicago. She even stopped at the hotel 
where the real Mrs. Cudahy registers 
when she visits New York, but appar- 
ently aroused no suspicions. 

Her usual method at the jewelry 
stores she visited was to ask for a brace- 
let costing not more than $500. After 
looking over a large assortment she 
would finally select one which she would 
ask the jeweler tc lay aside until the 
next day when she stated she would re- 
turn with a check. The woman would 
have the bracelet held in the name of 
“Mrs. James M. Cudahy” and one 
jeweler was apparently so impressed he 
gave her a blank check. This one, like 
the others she passed was drawn on the 
Chicago Trust Co., Chicago. All of the 
checks were returned marked “no good.” 
She was accompanied in one instance 
by a man. 

The woman is described as_ being 
about 30 years old, weighing between 
115 and 125 pounds, and standing about 
five feet, five inches tall. She has brown 
hair, is attractive, with a slim figure 
and has a pleasant manner. 

Jewelers are warned to be cautious 
of this woman and if she appears the 
New York police should be notified. 











Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended April 27, 1929 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 
rae re eee eae eee $744, 
Gold bars paid depositors..... 50, 


DN iat Seas basdeeen i $795,618.83 
Of this gold bars exchanged for gold 
coins are reported as follows: 
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Date Exchange 
MRMRNIE Sos. Savcie ctu se seis tS $386,174.68 
= Peete chis ace eis oo 71,345.79 
EE ere eee ee 57,004.40 

Re irc ike teres key 91,270.71 

Be at tiene ie oe nite aerial 118,617.58 

py Ee ae Gar ern ae 20,433.11 
WOOD 6 nbc were ces abes $744,846.27 








The Novelty Jewelry Co., which had 
for some time conducted auction sales 
at 128 W. Fourth St., has closed its shop 
and discontinued business. 
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Letters to the E-dttor 


Decries Failure to State Quality of 
Watch Cases 


Editor, THE JEWELERS’ CIRCULAR: 


May I direct your attention to a 
tendency which has lately been very 
much in evidence both in newspaper 
advertising and in circulars issued by 
some large and important watch manu- 
facturers to mislead both the public and 
the dealers regarding the quality of 
watch cases. 

The descriptions in these announce- 
ments are exaggerated and misleading 
insofar that they neglect to state the 
quality of the case. Judging by the 
prices quoted, these cases are either 
filled or plated, but this information is 
omitted. 

I think we may lay down the dictum 
that when an essential fact regarding 
an article is omitted, there is an inten- 
tion to mislead. I regard this practice 
as highly reprehensible and as indicat- 
ing a lack of moral principle. 

Yours very truly, 
EMIL W. KOHN. 








Believes Jewelers Can Handle Cut 
Glass on Same Terms as Sterling 
Silver 


Editor THE JEWELERS’ CIRCULAR: 
Los ANGELES, April 24, 1929. 


I have had the pleasure of reading 
the article in the March 21st issue of 
THE JEWELERS’ CIRCULAR referring to 
the handling of glass, and the various 
viewpoints of the manufacturers and 
the retailers. 

I am not very actively engaged in the 
sale of cut glass at this time, but have 
always carried more or less of it, and 
in the early days handled it to a quite 
large extent. 

I believe with the manufacturer that 
the jeweler has been entirely too critical 
in his attitude toward cut glass, believ- 
ing it should be as free from flaws as 
the proverbial diamond, and I think they 
are entirely too exacting in insisting on 
all kinds of merchandise being sold on 
the same terms as diamonds, gold jewel- 
ry and some other lines which we handle. 

There is one exception to this, and 
that is sterling silver, which is supposed 
to be paid for within 30 days. 

We manage somehow to get along 
with these terms, and we believe that 
the handling of glass can be on the same 
basis without any hardship to the buyer. 

In fine glassware we are selling gob- 
lets as high as $275 a dozen, but the pur- 
chasers do not use a magnifying glass 
on them to discover imperfections. 

Our customers accept them as they 
are, and I do not recall for a number of 
years any serious criticism as to the 
quality of the glass offered for sale. 

I hold no brief for the glass manufac- 
turers, but I would be glad to see the 


dealers pay more attention to their 
cash discounts and to other sound busi- 
ness principles and less to minor defects. 

It has been my contention for some 
years that the future welfare of the re- 
tail jewelers would depend to a large de- 
gree upon their ability to combine two 
or more stores in a community, reducing 
the amount of duplicate merchandise 
carried by these stores, acquire a larger 
capital and a more rapid turnover than 
is possible when three stores are trying 
to do the work of one, with the corre- 
sponding large overhead; and it has 
been my hope that in the future we 
might have comparatively few business 
men at the head of our jewelry institu- 
tions and all doing well and making a 
good living and acquiring a competency 
for their future. 

IT CAN BE DONE. 

Very truly yours, 
G. A. Brock, President. 








Reorganization of Platinum Jewelry 
Industry 


PHILADELPHIA, April 25, 1929. 
Editor, THE JEWELERS’ CIRCULAR: 


Mr. Sol Adler in the March 14 issue of 
THE JEWELERS’ CIRCULAR has made a 
sweeping and well-timed suggestion for 
the reorganization of the platinum 
jewelry industry. The crude and chaotic 
methods of manufacturing and distribu- 
tion have long past the period of use- 
fulness. Life in its variant phases is at 
all times in a constant state of change. 
The methods of production used in satis- 
fying the wants and desires of society 
at any time in history are many and 
various. Always newer ways are found. 
The newer are improvements on the old 
in more rapid satisfaction of our needs 
and in the creation of items unheard of 
in previous periods. 

If the jewelry industry or any indus- 
try is to fare well the technique of 
change must be found and applied. Our 
industry as at present conducted is a 
loose organism uncertain of its course 
with consequent suffering to the mem- 
bers within it. 

A consideration of what is happening 
in the industry, of the way other indus- 
tries have met similar problems, causes 
a conviction of the imperative need for 
a change. An open and frank discussion, 
a tolerance toward opinion in disagree- 
ment, will go a far way in a sane under- 
standing of what’s what. 

The industry is composed mostly of 
small units. The major portion operat- 
ing without finance and with no under- 
standing of the needs of the trade. It 
goes without saying that an intelligent 
appreciation cannot be had because most 
shops are too small. In the larger units 
where there is finance the terrific strain 
of competition, credits, introduction of 
machinery, advertising, production, make 


severe inroads on the elements of risk. 
The chance of gains are negligible in 
comparison with the chances of loss. 
There is the duplication of machinery 
and rent, offices and office staff, stock 
and material. Salesmen travel the same 
route, duplicate hotel expenses and rail- 
road fares. There is the duplication of 
advertising and overhead. All this rep- 
resents a colossal economic waste. 


In many industries tremendous sav- 
ings were made by the concentration into 
large units. Consider steel, consider 
General Motors, censider the mergers in 
the silverware industry. The oil indus- 
try is ready to eliminate cut-throat com- 
petition and the waste in that industry 
by curtailed production and in the prob- 
able direction being mergers. 

Many fear the consequences of 
mergers. There is a feeling that the 
little fellow will lose and the big fellow 
gain. There is the uncertainty as to 
who will be the underdog. There is the 
conviction that under a system of large 
units and control the right of any man 
going into business will be interfered 
with. 

The free right of any one going into 
business should be challenged if with it 
comes demoralization of workers and 
employers because of uncertain markets. 
Individualism is to be scoffed at when 
it creates despondency in the rank and 
file of the industry. 

Fate indicates and drives toward a 
definite goal. The full course may not 
be visible, but the next steps are ap- 
parent. The immediate object is concen- 
tration. If with it there also comes un- 
employment—and that will be a factor— 
the industry must offer temporary relief. 
Palliatives are unemployment insurance, 
conducted by the State as a social meas- 
ure with contributions by the industry. 

The fears of mergers in the jewelry 
industry are the fears that are inherent 
in the whole industrial structure. But 
mergers must be inaugurated. The evils 
that come with it must be studied and 
some day may be settled by an awaken- 
ing social consciousness. 

The problem of society—and the 
jewelry industry as one of the tribu- 
taries—is the highest attainment of 
human happiness in economic security 
and in the opportunity for cultural and 
physical development. Toward that aim 
and in that process the small units with 
its waste in human energy has had its 
day. New currents are present and in 
that direction the industry must follow. 

JOSEPH SCHWARTZ. 








James Cayce, head of the B. H: Stief 
Jewelry Co., Church St. and Capitol 
Boulevard, Nashville, Tenn., *has just 
been elected president of the Nashville 
Chamber of Commerce a live trade 
body here. He assumes his duties 
at once. 
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J. W. Vance, Nelsonville, Ohio 
Jeweler, Burned to Death 


CANTON, OHI0, April 26. — J. W. 
Vance, jeweler, was burned to death 
when fire swept his shop at Nelsonville, 
Ohio. Mr. Vance, who was 45 years 
old, lived in a room above the shop and 
firemen did not know he was there until 
they discovered his body. 

Most of the merchandise was a total 
loss, according to firemen. 





Death of Samuel Selka 


INDIANAPOLIS, IND., April 26.—Sam- 
uel Selka, for many years prominently 
identified in Indianapolis as manager of 
the Hamilton Jewelry Co., died last 
Friday at his home, 1441 Fairfield Ave., 
this city. Mr. Selka was 53 years old 
at the time of his death. He was born 
in New York but came to this city 15 
years ago. 

Funeral services were held Monday 
at the home, conducted by the Rev. J. 
Ambrose Dunkel, pastor of the Taber- 
nacle Presbyterian Church. Burial was 
in Crown Hill Cemetery. 

The deceased is survived by his 
widow, a daughter, a foster daughter, 
one son, Herman Selka, a granddaugh- 
ter, and three sisters. 





Charles C. Thoma 


BATTLE CREEK, MIcH., April 26— 
Charles C. Thoma, veteran jeweler, and 
one of the best known men in this city, 
died one morning recently in the Sani- 
tarium Hospital. Following funeral 
services in the First Congregational 
Church, the remains were buried in Oak 
Hill Cemetery. 

Mr. Thoma was convalescing from an 
attack of pneumonia when he suffered a 
stroke. 

Born in White Pigeon, St. Joseph 
county, Dec. 12, 1861, Mr. Thoma was 
one of eight children. There were five 
brothers and at one time all five were 
in the jewelry business. 

His early years were spent in White 
Pigeon and Three Rivers. For several 
years, during young manhood, Mr. 
Thoma was employed by the Michigan 
Central railroad as telegrapher and 
ticket agent. He was, variously, as- 
signed to stations at Cassopolis, Parma, 
Kalamazoo and Grand Rapids. It was 
while he was stationed at Parma, in 
1887, and only a short time before he 
came to Battle Creek to enter the jewelry 
business with his brother, A. W. Thoma, 
now of Mineral Point, Wis., that he 
married Miss Emma _ Butterfield, of 
Parma, who died in 1915. 

Mr. Thoma’s first store in Battle Creek 
was one of the few on Main St. At that 
time he was in business with his brother, 
A. W. Thoma. In 1889, a year after 
launching in business here, they moved 
to a location across from the Clifton 
- Hotel, and a few years later they located 
in the block now occupied by the Free- 
man drug store. In 1896, Mr. Thoma 
bought his brother’s interest and moved 
to 9 W. Michigan Ave., where he re- 
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mained for 30 years. In 1926 the store 
was moved to its present location at 34 
W. Michigan Ave. A year ago this 
month, Mr. Thoma celebrated his 40th 
anniversary in the jewelry business in 
(Battle Creek. 

Mr. Thoma was prominent in fraternal 
circles, being a 32nd degree Mason, a 
Shriner, and a member of the Athelstan 
and Elks’ Clubs. 

Deceased is survived by two sons, a 
sister, three brothers and a niece. 





Harry P. True 


SPRINGFIELD, Mass., April 27.—It was 
learned through information received 
here this week that Harry P. True, of 
True Bros., jewelers and silversmiths, 
1390 Main St., died suddenly in Santa 
Ana, Cal. Mr. and Mrs. True were on 
an automobile tour when the jeweler 
was stricken with double pneumonia. 
The body will be brought to this city 
when funeral arrangements will be 
made. 

Harry Pierce True was born in Litch- 
field, Me., Aug. 10, 1864, the son of 
Lewis P. and Anna R. True. In his 
early business life, after attending high 
school and business college, Mr. True 
was for some years in Dover, N. H., and 
moved to Saco, Me., in 1874, where later 
he was in the hotel business with his 
father. 

He came to this city and entered the 
jewelry business Nov. 16, 1898, when 
with his brother, Fred L. True, who had 
been a member of the firm of Clark & 
True in Middletown, Conn., he bought 
out the Hubbard Jewelry Co., doing busi- 
ness at the present stand of True Bros. 
Before Mr. Hubbard’s time the store 
was run by Charles Sexton, and the 
business is said to date back 75 years or 
more. 

The death of Fred L. True occurred 
in 1906. His interest in the business 
was retained by his widow, now Mrs. 
Lona T. Hodgdon. Grenville M. Stevens, 
manager of the store since 1919, also 
owns an interest. They, with Harry P. 
True, were the sole owners and ran the 
business on a partnership basis. 

Mr. True was married March 20, 1907, 
to Alice B. Corbett of West Springfield 
who, with his brother, George W. True 
of Middletown, Conn., and a niece, Mar- 
garet True of that city, survive him. 

He was a member of the Church of 
the Unity, of Springfield Lodge of Ma- 
sons and the Nayasset and Winthrop 
Clubs. 








The commercial property at 122 Ba- 
ronne St., New Orleans, La., 21 feet 
frontage has been purchased for $130,- 
000 cash by Maltry Bros., jewelers. The 
property is at present occupied by the 
meat market of A. G. Jenevein but will 
soon be vacated in order that extensive 
repairs and alterations may be installed. 
Maltry Bros. at present occupy a build- 
ing at 137 Carondelet St., but increased 
business makes larger quarters impera- 
tive. The building will be completely 
improved, and will be occupied by the 
purchaser about Oct. 1. 
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Karl Hess, Braddock, Pa., Files Vol. 
untary Petition in Bankruptcy 


PITTSBURGH, PA., April 27.—Karl 
Hess, trading as the Karl Hess Jewelry 
& Gift Shop, Braddock, who recently 
offered his creditors 20 cents on the 
dollar in settlement of his claims, has 
filed a voluntary petition in bankruptcy 
in the United States District Court. 

No schedules have as yet been filed, 
As soon as the offer of settlement was 
made, some of the creditors, it is under- 
stood, took steps to put him into bank- 
ruptcy, but Hess filed his petition first. 








Aldore Shoppe, Inc., Chicago, 
Executes Deed of Trust 


CHICAGO, April 29. — The Aldore 
Shoppe, Inc., 55 E. Washington St., is 
financially embarrassed, and in order to 
avoid bankruptcy proceedings, has exe- 
cuted a deed of trust to Louis Goldman, 
of Goldman, Allhouse & Healy. The 
debtor corporation was in business for 
a period of six months, during which 
time none of the principals withdrew 
any moneys for salaries. The lack of 
business and inexperience of the inter- 
ested parties appear to be the chief con- 
tributing causes. 

Assets and liabilities are as follows: 
Assets, consisting of merchandise (cost) 
$960; accounts receivable, $54, and cash 
on hand $13, making a total of $1,027. 
Liabilities are accounts payable, $1,080. 
Every effort will be made to secure the 
most salvage possible for the creditors. 








Business Records 





Joseph Duckat, Newark, N. J., is re- 
ported to be in bankruptcy. 

Adeline Farthing, Effingham, IIl., is 
reported to be in bankruptcy. 

John H. Sherwood of Macon, Ga., has 
filed a voluntary petition in bankruptcy. 

William D. O’Quinn, Norfolk, Va., has 
filed a voluntary petition in bankruptcy. 

David R. Gordon, Los Angeles, Cal., 
has assigned to Forrest S. MacFarlane. 

The W. E. Sanderson Co., Kissimmee, 
Fla., is offering a settlement to creditors 
of 30 cents on the dollar. 

The Chas. G. Schmidt Jewelry Co., 
Okemah, Okla., has made an assignment 
and receivers are now in charge. 

Daniel Smith, Chelsea, “Mass., has 
made an assignment for the benefit of 
creditors. Assets are given as approxi- 
mately $500 and liabilities, $6,000. 

L. Patterson, Slippery Rock, Pa., filed 
a voluntary petition in Pittsburgh, list- 
ing liabilities of $1,083 with assets of 
$56. There is no stock and unsecured 
claims total $1,083. 

David Sanes, Monessen, Pa., has filed 
a voluntary petition in bankruptcy in 
the United States District Court, Pitts- 
burgh, listing liabilities of $2,716 and 
assets of $2,362. Tools are valued at 
$195 and debts on open accounts, $1,723, 
with stock in trade listed as worth $400. 
Sanes’s place of business is at 1109 
Schoonmaker Ave. 
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SLIGHT increase in the number of 
removals in the New York trade from 
Jan. 1 to May 1 this year is noted over 
the same period in 1928. The influx to 
the uptown district continues unabated 
and a survey indicates that about 33 1/3 
per cent of the entire total number of 
firms moving deserted quarters in the 
old Maiden Lane district to take new 
quarters along Fifth Ave., and in the 
section extending from 45th and 48th 
Sts. Some downtown houses changed 
their location, remaining though in the 
Maiden Lane district. A few East Side 
concerns also migrated out of this par- 
ticular district, some finding new quar- 
ters uptown while others moved down 
town. 
The following concerns have changed 
their addresses or will be located in new 
quarters in a few days: 


A 


Abraham, Joseph, manufacturing 
jeweler, from 315 Fifth Ave. to 64 W. 
48th St. 

Abrams & Sons, S., manufacturer of 
platinum jewelry, from 36 Forsyth St. 
to 94 Canal St. 

Ackerman, Samuel, wholesale jeweler, 
from 6 Maiden Lane to 15 W. 47th St. 

Arax Jewelry Mfg. Co., Inc., manu- 
facturer of antique and seed pear] jewel- 
ry, from 105 Fulton St. to 74 W. 46th St. 

Axel Bros., manufacturing jeweler, 
from 125 Canal St. to 21 W. 46th St. 


B 


Baer & Wilde Co., manufacturer of 
Kum-A-Part products, from 15 Maiden 
Lane to 307 Fifth Ave. 

Beilenson, Louis, dealer in diamonds, 
from 65 Nassau St. to 22 W. 48th St. 

Berger Co., Inc., L., maker of school 
and college jewelry, from 113 Goerck St. 
to 79 Fifth Ave. 

Berlin, Joseph, wholesale jeweler, 
from 4 Eldridge St. to 18 Eldridge St. 

Bernard, Samuel, watch and clock re- 
pairer, from 516 Fifth Ave. to 22 W. 
48th St. 

Bernstein, Benjamin, retail jeweler, 
from 355 W. 59th St. to 347 W. 59th St. 

Best Watch Co., Inc., (formerly the 
Blitz Jewelry Mfg. Co., Inc.) from 64 
Fulton St. to 62 W. 47th St. 

Bloom, Edgar, diamond papers and 
jewelers’ supplies, from 48 W. 48th St. 
to 545 Fifth Ave. 

Borgzinner & Co., Albert, manufac- 
turers of jewelry cases, from 54 Barclay 
St. to 11 W. 32nd St. 


Boyajians Sons Co., dealer in seed 
pearls and Asiatic jewelry, from 128 E. 
23rd St. to 64 W. 48th St. 

Brautman, B., manufacturing jeweler 
and diamond dealer, from 87 Nassau St. 
to 282 Seventh Ave. 

Brokaw & Son, D. D., manufacturers 
of platinum jewelry, from 15 Maiden 
Lane to 37 W. 47th St. 

Bruner Watch Co., Inc., from 20 W. 
47th St. to 21 W. 46th St. 


C 


Cahn, George, wholesale jeweler and 
diamond dealer, from 36 W. 29th St. to 
239 W. 30th St. 

Cahn & Kornbrodt, wholesale jewelers, 
from 33 Maiden Lane to 580 Fifth Ave. 

Capital Watch Case Co., Inc., manu- 
facturer of gold watch cases, from 10 
and 15 John St. to 102 Fulton St. 

Charlat, Newman, wholesale jeweler, 
from 160 Canal St. to 156 Canal St. 

Cirrotta, V., dealer in diamond jewel- 
ry and watches, from 109 Canal St. to 
127 Canal St. 

Consolidated Crystal Co., Inc., (suc- 
cessors to the Meyer Watch Crystal Co.) 
from 106 Fulton St. to 114 Fulton St. 

Cutler, Max, wholesale jeweler, from 
49 Maiden Lane to 129 Chambers St. 


D 


Deutsch & Co., A. B., retail jewelers, 
from 839 Lexington Ave. to 835 Lexing- 
ton Ave. 

Doppelt, U., importer and diamond- 
cutter, from 106 Fulton St. to 71 Nassau 
St. 

Dreher Bros. & Wider, dealers in pre- 
cious and semi-precious stones from 37 
Maiden Lane to 48 W. 48th St. 

Dymentbrot, Leon, diamond and cali- 
ber setter, from 106 Fulton St. to 62 W. 
47th St. 

E 


Engelsman, Monroe, from 40 W. 48th 
St. to 2 W. 46th St. 

Epstein & Bro., M., importers of 
watches, from 2 Maiden Lane to 20 W. 
47th St. 

F 

Famous Jeweiry Mfg. Co., from 158 
Lafayette St. to 103 Lafayette St. 

Federal Silver Co., Inc., from 106 
Fifth Ave. to 148 W. 23rd St. 

Federal Watch Crystal Co., from 102 
Fulton St. to 225 Varick St. 

Feldman, Harry, retail jeweler, from 
96 Columbus Ave. to 1925 Broadway. 

Felsenfeld, Jack J., dealer in artificial 
pearls from 15 Maiden Lane to 22 W. 
48th St. 


Fine Bros., wholesale jewelers and 
material dealers, from 33 Forsyth St., 
to 38 Eldridge St. 

Frank-Schmidt Co., importer of pearls 
and costume jewelry, from 22 W. 48th 
St. to 48 W. 48th St. 

Freudenberg, Inc., M., importers and 
creators of novelty jewelry, from 71 W. 
35th St. to 290 Fifth Ave. 


G 


Gilbert & Co., manufacturing jewelers, 
from 100 W. 21st St. to 21 W. 46th St. 

Globe Gem Co., importer of precious 
and semi-precious stones, from 15 Maid- 
en Lane to 545 Fifth Ave. 

Goldberg, Benjamin, retail jeweler, 
from 431 W. 125th St. to 797 Sixth Ave. 

Goldsmith, Samuel, retail jeweler, 
from 145 Hester St. to 60 E. Broadway. 

Goldstein & Krivitzky, wholesale 
jewelers, from 29 Eldridge St. to 21 
Eldridge St. 

Golowen Bros., dealers in gold jewel- 
ry, from 93 Nassau St. to 9 Maiden 
Lane. 

Gordon & Cortright, Inc., wholesale 
jewelers, from G2 Maiden Lane to 15 
Maiden Lane. 

Gothic Watch Co., watch importer, 
from 20 W. 47th St. to 21 W. 46th St. 

Grabhorn & Dubiner, manufacturers 
of diamond jewelry, from 71 Nassau St. 
to 44 W. 48th St. 

Greene & Gevertz, diamond dealers, 
from 22 W. 48th St. to 580 Fifth Ave. 

Gugenheim, Inc., M., costume jewelry 
and shoe buckles, from 362 Fifth Ave. 
to 392 Fifth Ave. 


H 


Hartmann, Charles, gem cutter, from 
49 Maiden Lane to 71 Nassau St. 

Harwood (now Perpetual) Self-Wind- 
ing Watch Co., from 64 W. 48th St. to 
10 W. 47th St. 

Heller & Sons, L., (the Long Island 
factory only) from Long Island City to 
8 W. 30th St. (office remains at 15 W. 
47th St.) 

Hemmendinger, Inc., E., jeweler, from 
33 W. 46th St. to 44 W. 48th St. 

Henschel, Marcus M., retail jeweler, 
from 1166 Boston Road to 174 E. 74th 
St. 

Henshel Pearl Corporation, from 10 
E. 34th St. to 392 Fifth Ave. 

High Art Jewelry Co., manufacturing 
jeweler, from 106 Fulton St. to 64 W. 
48th St. 

Hirschler, Arthur, wholesale jeweler 
and diamond setter, from 106 Fulton St. 
to 22 W. 48th S¢. 
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Hoffman Bros., Inc., watches, from 
565 Fifth Ave. to 8 W. 46th St. 
Horwig, Albert, dealer in diamonds, 
from 48 W. 48th St. to 22 W. 48th St. 
I 
India Pearl Co., manufacturer and 
wholesaler of Oriental jewelry and 
antiques, from 281 Fifth Ave. to 307 
Fifth Ave. 
Ironson, Charies, wholesale jeweler, 
from 68 Bowery to 151 Canal St. 
J 


Jewelry, Leather and Fancy Goods 
Salesmen’s Association, from Waldorf- 
Astoria Hotel to 80 W. 40th St. 


K 


Kahn & Dinhofer, wholesale diamond 
and jewelry dealers, from 142 Fulton St. 
to 44 W. 48th St. 

Kaufman & Rudderman Co., wholesale 
jewelry novelties, from 333 Fifth Ave. 
to 10 E. 38rd St. 

Kaufman Corp., J. L., from 100 W. 
21st St. to 21 W. 46th St. 

Kaufman Mfg. Co., Inc., manufacturer 
of platinum rings, from 100 W. 21st 
St. to 21 W. 46th St. 

Kittay Co., Edward, diamond cutters 
and importers, from 87 Nassau St. to 
170 Broadway. 

Kittay & Blitz, dealers in precious 
and semi-precious stones, from 200 
Broadway to 22 W. 48th St. 

Klein & Fils, H., diamond importers, 
from 170 Broadway to 2 W. 46th St. 

Kleinberg & Fils, Herman, diamond 
dealers, from 20 W. 47th St. to 580 Fifth 
Ave. 

Kohn, Herbert M., general jewelry en- 
graver, from 36 W. 47th St. to 20 W. 
47th St. 

Kraysler & Hovick, diamond setters, 
from 64 W. 48th St. to 36 W. 47th St. 

Krieger & Dranoff, dealers in watch 
materials and jewelers’ supplies, from 
562 Fifth Ave. to 10 W. 47th St. 


L 


Landau, Samuel, importer of dia- 
monds, from 170 Broadway to 580 Fifth 
Ave. 

Landau, A., retail jeweler, from 3271 
Third Ave. to 3295 Third Ave. 

Landress, A., engraver and carver, 
from 108 Fulton St. to 74 W. 46th St. 

Lenkowsky & Son, Moe, diamond im- 
porters, from 170 Broadway to 48 W. 
48th St. 

Lewis & Son, I., retail jewelers, from 
379 Sixth Ave. to 211 W. 34th St. 

Levy, Sylvan, manufacturer of plati- 
num mounted jewelry, from 33 W. 46th 
St. to 42 W. 48th St. 

Linet, Alexander, retail jeweler, from 
564 W. 207th St. to 540 W. 207th St. 

Loeb Bros. Co., importer and manu- 
facturer, from 65 Nassau St. to 44 W. 
48th St. 

M 

Magaliff, Daniel, wholesale dealer and 
diamond setter, from 21 Eldridge St. 
to 97 Canal St. 

Mason Box Co., from 6 Church St. 
to 175 Fifth Ave. 

May Bros. & Co., Ine. (formerly Law- 
rence C, May & Bro.), diamond dealers, 
from 20 W. 47th St. to 254 W. 31st St. 
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Mayer & Mulligan, Inc., importers of 
precious and semi-precious stones, from 
15 Maiden Lane to 15 W. 47th St. 

Mele Mfg. Co., Inc., maker of jewelry 
cases, from 256 W. 23rd St. to 129 W. 
22nd St. 

Modern Watch Co., Inc., from 35 
Maiden Lane to 48 W. 48th St. 

Morel Mfg. Co., manufacturer of 
jewelry display fixtures, from 47 Greene 
St. to 40 W. 32nd St. 

Morris, Joseph, retail jeweler, from 
275 W. 145th Sc. to 29 E. Kingsbridge 
Road. 

Morris Jewelry Co., Inc., manufac- 
turer of platinum and white gold mount- 
ings, from 71 Nassau St. to 87 Nassau 
St. 

N 

Nauheimer, Frank J., diamond dealer, 
from 21 Maiden Lane to 13 Maiden 
Lane. 

O 

Oppenheimer, H. & E., diamonds and 
precious stones, from 20 W. 47th St. to 
580 Fifth Ave. 

P 


Plax, I., dealer in diamonds and man- 
ufacturer of jewelry, from 87 Nassau 
St. to 287 Seventh St. 

Prince, David, retail jeweler, from 
537 E. Tremont Ave. to Wappingers 
Falls, N. Y. 

Prousansky’s Inc., diamond importer, 
from 170 Broadway to 580 Fifth Ave. 

R 


Regal Jewelry Co., wholesale jeweler, 
from 270 Grand St. to 83 Canal St. 

Reichgott, Solomon, retail jeweler, 
from 1194 Third Ave. to 967 Third Ave. 

Reiner, W., diamond importer, from 
170 Broadway to 2 W. 46th St. 

Reiner & Berkow, manufacturing 
jewelers, from 108 Fulton St. to 44 W. 
48th St. 

Rocke, Hugo, diamond cutter and 
setter, from 71 Nassau St. to 44 W. 48th 
St. 

Romeo, John, manufacturing jeweler, 
from 71 Nassau St. to 15 W. 47th St. 

Rosenbach, Morris, wholesale and re- 
tail jeweler, from 72 Forsyth St. to 68 
Forsyth St. 

Rosenblatt, Joseph, importer of dia- 
monds, from 170 Broadway to 521 Fifth 
Ave. 

Rosenfeld Chain Mfg. Co., manufac- 
turer of gold and platinum chains, from 
15 John St. to 102 Fulton St. 

Rothkrug Bros., diamond _ dealers, 
from 36 W. 47th St. to 44 W. 48th St. 

Ss 

Salter, Norbert, diamond and precious 
stone importer, from 65 Nassau St. to 
48 W. 48th St. 

Schenck & Van Haelen, diamond cut- 
ters, from 105 W. 40th St. to 228 E. 
45th St. 

Schwab & Co., Jules, novelty whole- 
salers, from 377 Fifth Ave. to 339 Fifth 
Ave. 

Sherman & Henken, importers of dia- 
monds, from 15 Maiden Lane to 2 W. 
46th St. 

Silberfeld, Inc., Arthur, importers of 
diamonds, from 2 W. 46th St. to 580 
Fifth Ave. 
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Singer, H., wholesale jeweler, from 
303 Fifth Ave. to 65 Nassau St. 

S. M. & H. Co., manufacturing jewel- 
er, from 61 Beekman St. to 71 Nassau 
St. 

Smolin, Harry, precious stone dealer, 
from 15 Maiden Lane to 48 W. 48th St. 

Solow, Harold, wholesale watch dealer, 
from 65 Nassau St. to 13 Maiden Lane. 

Stahl, Adolph G., retail jeweler, from 
579 Courtland Ave., to 583 Courtland 
Ave. 

Star Jewelry Co., from 37 W. 47th St. 
to 307 Fifth Ave. 

Stark & Co., B., manufacturing jewel- 
ers, from 10 John St. to 44 W. 48th St. 

Sussman Bros., wholesale jewelers and 
diamond setters, from 71 Nassau St. and 
64 W. 48th St. to 22 W. 48th St. 


T 


Tancer & Wasserstrom, dealers in dia- 
monds, from 87 Nassau St..to 48 W. 
48th St. 

Teitelbaum, Samuel, diamond dealer, 
trom 83 Canal St. to 93 Nassau St. 

Tranen, Benjamin, retail jeweler, 
from 1634 Lexington Ave. to 1575 West- 
chester Ave. 

U 


United Pearls Corporation, wholesale 
dealer in pearls, from 10 E. 34th St. to 
392 Fifth Ave. 

WwW 


Weiss, John, dealer in diamonds, from 
170 Broadway to 580 Fifth Ave. 
Z 
Zickerman Bros., diamond importers, 
from 15 W. 47th St. to 580 Fifth Ave. 


BROOKLYN 
B 


Berman, Samuel W., retail jeweler, 
from 919 DeKalb Ave. to 342 Throop 
Ave. 

D 


Drucker, Inc., Sigmund, retail jewelry 
and novelty dealer, from 609 Fulton St. 
to 419 Flatbush Ave. Extension. 


H 


Hollywood, Job, retail jeweler, from 
26 Willoughby St. to 35 Bond St. 
M 
Michelson, Morris, retail jeweler, 
from 1104 Liberty Ave. to 1109 Liberty 
Ave. 
N 
Nebeling, Edmund R., jeweler, from 
472 Fulton St. to 1 DeKalb Ave. 
P 
Poleshook, K., wholesale jeweler, from 
53 Graham -Ave. to 102 Canal St., New 
York. 
Ss 
Spooner & Meyer, jewelers, from 63 
Willoughby St. to 136 Lawrence St. 
V 


Voketaitis, Frederick, retail jeweler, 
from 141 Grand St. to 169 Grand St. 








Removals and Changes in the 
Chicago District 
CuHIcaGco, April 29.—The following 
Chicago concerns in the trade have 
changed their locations or have started 
(Continued on page 114) 
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New York Notes 





Jesse Cummings of Dallas, Tex., is in 
this city on a buying trip. 

H. Singer, wholesale jeweler, formerly 
at 303 Fifth Ave., is now located at 65 
Nassau St. 

Gordon & Cortright, Inc., are now 
situated in new quarters in Suite 904 at 
15 Maiden Lane. 


Joseph Abraham, manufacturing 
jeweler, is now in more commodious 
quarters at 64 W. 48th St. 

Gregory Braham, representing A. & 
J. Plaut, Cincinnati, is among the out- 
of-town buyers in this city. 

Leon Dymentbrot, diamond and cali- 
ber setter, has removed from 106 Fulton 
St., to Room 1201 at 62 W. 47th St. 

Frank J. Nauheimer, dealer in dia- 
monds, has removed from 21 Maiden 
Lane to Room 1201 at 13 Maiden Lane. 

Moe Lenkowsky & Son, diamond im- 
porters, are now situated at 48 W. 48th 
St., having moved from 170 Broadway. 

Sherman & Henken, importers of dia- 
monds, moved recently from 15 Maiden 
Lane to larger quarters at 2 W. 46th 
St. 

The American Bracelet Corp., 106 
Fulton St., is now located in new quar- 
ters on the 13th floor of the same build- 
ing. 
Cohen & Platzer, wholesale jewelers, 
87 Nassau St., are now located in larger 
quarters in Room 717 in the same build- 
ing. . 
The business of H. Klein & Fils, dia- 
mond importers, will be moved on May 
3 from 170 Broadway to Room 1604 at 
2 W. 46th St. 

Max Cutler, wholesale jeweler, is now 
situated in Room 108 at 129 Chambers 
St., having moved recently from 49 
Maiden Lane. 

The S. M. & H. Co., manufacturing 
jeweler, has moved its plant and office 
from 61 Beekman St. to the 138th floor 
at 71 Nassau St. 

A. Bulova, of the Bulova Watch Co., 
580 Fifth Ave., sailed for Europe yes- 
terday (Wednesday) and will remain 
abroad for three months. 

Lawrence C. May & Bro. have re- 
moved from 20 W. 47th St., to 254 W. 
31st St., where they are now doing busi- 
ness as May Bros. & Co. 

Benj. H. DeJong, of Rifkin & DeJong, 
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Inc., diamond importers, 10 W. 47th St., 
returned last Friday on the Leviathan 
from a purchasing trip abroad. 

Edgar Bloom, dealer in diamond pa- 
pers and jewelers’ supplies, has changed 
his location from 48 W. 48th St. to more 
spacious quarters at 545 Fifth Ave. 

Charles Hartmann, gem cutter and 
dealer in precious stones formerly at 49 
Maiden Lane, has moved his business to 
quarters in Room 1102 at 71 Nassau St. 

Zickerman Bros., importers of dia- 
monds, will move on or about May 5 
from 15 W. 47th St., to the 24th floor 
of the Empire Trust building, 580 Fifth 
Ave. 
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The offices of Sussman Bros., Inc., at 
71 Nassau St., and 64 W. 48th St., were 
consolidated on May 1 and located in 
larger quarters on the fifth floor at 22 
W. 48th St. ; 

Because of the southern extension of 
Sixth Ave., the numbers on all property 
on that street have been changed, and 
accordingly the Star Loan Office’s new 
number is 799 instead of 453. ~ 

Reginald Reichman of Reichman 
Bros., diamond importers, 20 W. 47th 
St., accompanied by his wife sailed for 
Europe last Friday on the Olympic for 
a visit to the foreign diamond market. 

Certificates of incorporation were re- 
cently granted at Albany to the follow- 
ing local firms: N. Lee Diamond Co., 
with a capital of $20,000; S. E. Munyer, 
capital $50,000, and Feldstein & Mandel- 
kern, $50,000. 

The impending demolition of the 
building at 71 W. 35th St., has necessi- 
tated the removal of the business of M. 
Freudenberg, Inc., importers and crea- 
tors of novelty jewelry, to more desir- 
able quarters at 290 Fifth Ave. 

Ernest Pritchard is expecting to sail 
for Europe shortly and will have his 
headquarters in Paris as usual. In New 
York he is now making his office at 542 
Fifth Ave., with Arthur I. Demarest, 
who was for many years a buyer with 
the Gorham Co. 

At a recent meeting of the newly 
elected Board of Governors of the Jewel- 
ers Fraternal Association the following 
were chosen to serve on the membership 
committee: Theodore Coords, chairman; 
C. A. Howard, John J. Schneider, Wil- 
liam F. McGown and Louis Bendheim. 

It was announced several days ago 
that the firm of King & Huff, platers at 
25 Maiden Lane, has been dissolved. 
Frank P. King will continue under the 
firm name of King & Co., platers, silver- 
smiths and jewelers at 40 John St. 
Ward T. Huff, the other former partner, 
will continue in the plating business at 
25 Maiden Lane under his own name. 

The Jewelry, Leather and Fancy 
Goods Salesmen’s Association, which 
since its inception has been located in 
the Waldorf-Astoria Hotel which wil? 
be torn down in a few weeks, moved on 
May 1 to more attractive quarters in 
Suite 42, Bryant Park Studio building 
at 80 W. 40th St. The organization has 
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| TRUst compan ra or a enn 


Main Office—149 Broadway 
Branches—Battery to the Bronx 





Capital, Surplus and 
Undivided Profits over 


Twenty-five ‘iin 
Million Dollars Resources Over a Quarter of a Billion Dollars 



















"24Kt- Service’ 
JEWELERS’ 


BLOCK 
Pocicies 


AND ALL OTHER LINES OF 


INSURANCE 


IN ALL PARTS OF THE WORLD 


Pendleton & Berger 


Brokers and Adjusters 
15 William Street New York 


TELEPHONE HANOVER 4789 























(83.00) | 
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in a Modern Setting 
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years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 
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installed all new furniture and has 
made its headquarters more inviting 
than ever. 

Leon Dymentbort, diamond and cali- 
ber setter, is now located in new quar- 
ters at 62 W. 47th St. 

W. Reiner, diamond importer, for- 
merly located at 170 Broadway, is now 
located at 2 W. 46th St. 

The New York Clock Co. is now lo- 
cated at 128 Mott St., having moved 
recently from 161 Grand St. 

A certificate of incorporation was 
granted at Albany on April 25 to Roland 
Moore, in the jewelry business in this 
city. 

The Jewelers Square Club of New 
York will hold its regular monthly meet- 
ing next Monday evening at the Cafe 
Boulevard. 

Ralph W. Sabin, of Alex. Sabin & 
Sons, Inc., will sail May 4 on the Levia- 
than for the European diamond and 
watch markets. 

Proujansky’s, Inc., diamond importers, 
have moved from 170 Broadway to 
Room 2812 in the Empire Trust build- 
ing, 580 Fifth Ave. 

Sylvan Levy, manufacturer of plat- 
inum diamond jewelry, removed his office 
and factory on May 1 from 33 W. 46th 
St. to 42 W. 48th St. 

Kraysler & Novick, dealers in precious 
stones and diamcnd setters, are now in 
new quarters at 36 W. 47th St., having 
moved on May 1 from 64 W. 48th St. 

A voluntary petition in bankruptcy 
was filed on April 26 by Harry Koitz, 
jeweler, 1040 Anderson Ave., Bronx, 
listing liabilities of $7,917 and assets of 
$100. 

A. F. Eines, of the International Sil- 
ver Co., has resumed his duties after an 
absence of several weeks due to illness. 
Mr. Eines was operated on at St. Luke’s 
Hospital. 

Morris Knapoff, president of the Royal 
Platinumsmiths, 71 Nassau St., was 
slightly injured in last Monday’s I. R. T. 
subway crash, and is now at his home, 
2090 Walton Ave., Bronx. 

S. Catalan, of L. Lewitt & Co., manu- 
facturers of watch cases, 240 W. 40th 
St., leaves Monday night to visit his 
customers in the East with a line of the 
firm’s latest originations. 

Carl Sternfeld, 76 W. 46th St., will 
be represented in the city on and after 
May 1 by Arthur J. Rubel, who will 
carry Mr. Sternfeld’s line of Chinese 
jade and semi-precious stone figures. 

Sydney Goldblum, brother of Henry 
Goldblum, diamond importer, 580 Fifth 
Avenue, who has been visiting in this 
country for the past three months, sailed 
to Europe, April 26, on the Statendam. 

Harry Zickerman, of Zickerman Bros., 
diamond importers, 15 W. 47th St., is 
leaving for the South and Southwest. 
Adolphe Zickerman will visit his trade 
in the Middle West and Samuel Zicker- 
man in the New England States. 
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Mortimer Siegel of Mortimer Siegel 
& Bro., importers of precious stones, 22 
W. 48th St., returned from abroad on 
the Leviathan -last Friday, after com- 
pleting a purchasing trip to the precious 
stone markets of Europe. 

E. F. George Hilsinger, 21 Maiden 
Lane, is receiving the congratulations of 
his many friends in the trade over his 
marriage on April 21 to Mrs. Dorothy 
Fields Moore of Cleveland. The cere- 
mony was performed in Cleveland. 

Samuel Bernard, watch and clock re- 
pairer, has moved his business from 516 
Fifth Ave. to Room 1003 at 22 W. 48th 
St. Mr. Bernard lectured recently under 
the auspices of the Library Free Lecture 
Bureau at Hunters College, taking as 
his subject “Timepieces of the Ages.” 
This lecture was illustrated with stere- 
opticon views. Mr. Bernard announces 
that the “Timeology Hikers” will meet 
next Saturday at 2.30 p. m., at the foot 
of the Atlantic Ave. station, Jamaica, 
for a hike in Highland Park. 

Schedules in bankruptcy were filed by 
Joseph Werzansky, trading as the Na- 
tional Ring Co., wholesale jeweler, 48 
W. 48th St., last Saturday in the United 
States District Court. These show as- 
sets of $12,330 and liabilities of $35,928. 
The assets include stock in trade, $4,000; 
machinery, tools, etc., $500; debts due 
on open accounts, $7,734; and vehicle, 
$98. The liabilities consist of secured 
claims, $1,500; unsecured claims, $22,- 
698; notes and bills which ought to be 
paid by other parties thereto, $11,700; 
and wages, $130. 

Due to ill, health G. Arthur Wobie, 
only active member of F. Holthausen, 
Inc., 9 Maiden Lane, will dispose of his 
business then retire. Mr. Wobie has 
been in bad health for some time and 
last fall was confined to a hospital after 
meeting with an accident when he fell 
over some subway construction work in 
Brooklyn. For over a quarter of a cen- 
tury Mr. Wobie has been active in the 
jewelry business and his interest in re- 
tail jewelers’ associations some years 
ago made for him many warm friends 
who will learn with regret of his ap- 
proaching retirement from the jewelry 
business, 

An offer was made on Tuesday of a 
new issue of $750,000 6% per cent cumu- 
lative convertible preferred stock Series 
A, of the New Haven Clock Co. The 
stock was offered by George H. Burr & 
Co., Thomson, Fenn & Co., and Charles 
W. Scranton & Co., of this city, and is 
priced at $100 a share and accrued div- 
idends. A limited amount of the com- 
pany’s common stock is also offered at 
$25 a share. Application will be made 
to list the common stock on the New 
York Curb Market. Directors of the 
company have placed the common stock 
on a $1.50 annual dividend basis and an 
initial quarterly dividend of 37% cents 
a share has been declared, payable July 
1, to stockholders of record June 20. 
The current financing will result in no 
change in the management or control 
of the company. 

To encourage the manufacturing 
jeweler trade in this city to send their 
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apprentices to the newly established 
jewelry trade school opened in Public 
School 27 at 42nd St., near Third Ave., 
the Jewelry Crafts Association is call- 
ing to the attention of the industry the 
many advantages of this institution. The 
association has given this project con- 
siderable time, thought and effort. As 
a result, a modern up-to-date trade 
school has been equipped where the 
different branches of the industry, such 
as jewelry making, setting, engraving, 
designing and polishing wili be success- 
fully taught by competent and experi- 
enced teachers. The school authorities 
will take care of the transfers of those 
pupils who are at present attending 
other continuation schools. They will 
also arrange the day on which they are 
required to attend. The hours will be 
from 9 a. m. to 3 p. m., one day a week, 
allowing one hour for lunch. Appren- 
tices or other employees can enroll at 
Room 213, Public School 27. For the 
present, these classes will be conducted 
only during the day. If sufficient in- 
terest is manifested and there is a real 
demand, evening classes will be consid- 
ered. 








Baltimore 





A bowling tournament has been or- 
ganized by Baltimore and Washington 
jewelers and the first match played in 
Washington resulted in a score of 12 to 
5, won by Washington. The next match 
is scheduled for Baltimore and will be 
played at the Arcade Bowling Alleys. 
Six Baltimore teams have been or- 
ganized. Fifty jewelers went to Wash- 
ington and were entertained at Conven- 
tion Hall by the Washingtonians. 
Players of Baltimore’s first team in- 
clude: Jay G. Engel, Patrick Swann, 
John Fetting and George Langfelder. 

Scores of leading jewelers of Balti- 
more and the towns of Maryland have 
definitely decided to attend the annual 
meeting of the Maryland-Delaware-Dis- 
trict of Columbia Jewelers Association 
which meets next week in Washington. 
The most important subject scheduled 
for discussion before the convention, it 
is said, will be the association’s attitude 
toward a new jewelry association. Lead- 
ing jewelers here, who declined to be 
quoted, expressed the opinion that Mary- 
land jewelers wiil continue to ally itself 
with the A. N. R. J. A. Prominent 
jewelers assert they see no reason for 
severing the alliance of the local organ- 
ization from the national body. 








Albert H. Bowman, Champaign, II1., 
announced on April 22 that he has pur- 
chased the jewelry store of T. H. Craig, 
5 Main St., Champaign. The price 
agreed is $15,000, which is to be paid in 
accordance with an agreement signed by 
the principals on April 12. Complete 
possession and ownership of the store 
was taken five days after the notice was 
sent to creditors of the Craig firm. 
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Providence 





The Egypt Pearl Co., 26 Bradford St., 
is owned and conducted by Armine 
Balasco and Peter Gullucci, according to 
their statement filed at the City Clerk’s 
office. 

In the case of John J. Wall against 
the William F. Almy Co., heard last 
week before Justice Hahn in Superior 
Court, the jury returned a verdict for 
the plaintiff in the sum of $844.18. 

Lewis S. Darling, formerly of the 
manufacturing jewelry concern of Pol- 
lard & Darling of this city, has pur- 
chased the plant and business of the 
F. T. Pearce Co., Inc., 128 Garden St., 
Auburn, which he will continue. 


The Crescent Leather Goods Corp. of 
Providence has been granted a charter 
under the laws of Rhode Island by Sec- 
retary of State Sprague, with an au- 
thorized capitalization of 500 shares of 
common stock of no par value. The in- 
corporators are Max Winograd, Irving 
Winograd and Alfred J. Curry. 

Upon the petition of Irving J. Law, 
heard the past week before Justice 
Baker in Superior Court, Horace M. 
Peck, secretary of the Manufacturing 
Jewelers’ Board of Trade has been ap- 
pointed permanent receiver of the man- 
ufacturing jewelry business of Law & 
Taylor, Inc., 91 Sabin St., this city. 

The case of the Asadorian Jewelry 
Co. against Louis Lapery & Son in a 
suit in assumpsit was heard before 
Judge Rueckert in civil session of Sixth 
District Court last week and by agree- 
ment the default is removed, the de- 
fendant given an opportunity to answer 
and the case assigned for a hearing on 
May 2. 

The Fray Ring Co., this city, has been 
incorporated under the laws of Rhode 
Island to conduct a manufacturing 
jewelry business with an authorized 
capital consisting of 500 shares of com- 
mon stock of no par value. The incorpo- 
rators are: Russell R. Fray of 50 Elm- 
hurst Ave.; R. R. LeDuc and Leroy E. 
Brown. 








Boston 





Mr. and Mrs. Ed. Hardy have re- 
turned from sever weeks’ vacation in 
Hawaii. Mr. Hardy is one of the mem- 
bers of the D. C. Percival Co. 

Duane’s jewelry and gift store has 
been opened at 145 Concord St., the 
Mullaney building, Framingham, Mass. 
James T. Duane, the proprietor, is a 
past State department commander of 
the American Legion. 

Edward J. O’Gorman of East Boston 
was found not guilty of larceny from 
A. Stowell & Co., by a jury in Superior 
Court April 22. O’Gorman was tried 
for the alleged theft of 22 finger rings 
valued at $687 each from the Stowell 
store on May 18, last year. His arrest 
followed soon after the theft of a tray 
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of rings. No property was found on 
O’Gorman. 


J. A. Coville, formerly watch inspector 
for the Boston & Maine Railroad and 
the Bangor & Aristook Railroad, passed 
away at his home in Waltham last week. 
The funeral was held from his late 
residence April 25. Mr. Coville is sur- 
vived by his widow and one son. For 
many years he was one of the best 
known figures in jewelry circles and his 
reputation for skil! in watch work was 
unexcelled. Previous to his association 
with the railroads he was with the 
Waltham Watch Co. Mr. Coville was 
69 years of age. 

Carl F. Lawton & Co., Inc., is a new 
diamond company that has been or- 
ganized and is now doing business at 
387 Washington St. The organizers of 
this business are Carl F. Lawton, Bos- 
ton, and A. F. Crampton, Hartford, 
Conn. Mr. Lawton has been actively 
identified with the jewelry trade in New 
England for the past 22 years. He is at 
the present time, vice-president and a 
director of the Boston Jewelers’ Club, 
as well as president of the New En- 
gland Jewelers’ Golf Association. Mr. 
Crampton is the owner of the Diamond 
Tool & Die Works, Hartford, Conn., and 
has been interested in the importation 
and sale of rough diamonds since 1906. 
For some years past, Mr. Crampton has 
maintained an office in Antwerp for the 
buying of diamonds and the new com- 
pany will have the advantage of this 
direct source of supply. The Carl F. 
Lawton & Co., Inc., business, will be 
principally diamonds together with 
mountings, for same, and also diamond 
platinum jewelry. 


Auticberos 


Albert O. Saart, formerly of the 
Saart Bros. Co., has opened a shop in 
the Tappan building where he will con- 
duct an enameling business. 

The John Anthony Co., manufacturer 
of braid chains, which for the past 15 
years has occupied the top floor of the 
S. O. Bigney building, has removed to 
the new Marathon building on Hazel St. 

Samuel Corbett of Attleboro Falls, 
while working in the V. H. Blackinton 
Co.’s factory the other day met with 
a painful accident. While operating one 
of the big presses his left hand got 
caught in the machinery and had four 
fingers amputated. He was treated at 
the Sturdy Memorial Hospital. 














Drawback allowance has been granted 
by the Bureau of Customs, Washington, 
D. C., on necklaces, chokers, etc., man- 
ufactured by Friedman & Co., Inc., of 
New York city, with the use of im- 
ported beads, imitation precious and 
semi-precious stones, chains, pendants, 
ornaments, clasps and similar merchan- 
dise. The allowance amounts to the 
duty paid less one per cent on the im- 
ported materials, and is effective as of 
Nov. 5, 1928. 
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Philadelphia 


The Fulmer & Gibbons’ Bowling 
League has just closed a very successful 
season. They are open for tournaments 
with any jewelry firm in Philadelphia 
and vicinity. 

Window smashers broke a hole in a 
window and took watches and fountain 
pens, all valued at about $100 from the 
store of Mearing & Bros., at Westmore- 
land St. and Kensington Ave. 

A meeting of Philadelphia retail 
jewelers has been called for Wednesday 
evening, May 8, at the Benjamin Frank- 
lin Hotel when Robert B. Barton, sales 
manager of the Elgin National Watch 
Co., will deliver an important message 
on the sales policy of the company and 
how it is being conducted and enforced. 

A glittering array of prizes for the 
University of Pennsylvania relay car- 
nival, a great national sporting event, 
was shown in the windows of the 
Hoover & Smith Co. at 712 Chestnut 
St., which made the prizes. They con- 
sisted of several handsome and elabo- 
rate silver cups, wrist watches, placques. 
and a large number of medals, the whole 
making a fine display. 











Canada Notes 


The Toronto District Jewelers’ Asso- 
ciation held its annual reunion and ban- 
quet at he Ontario Club of April 23 
about 150 members and friends being 
in attendance. The feature of the eve- 
ning was an address on Canada by H. 
Napier Moore, who predicted an amaz- 
ing development of the Dominion’s 
natural resources within the near future. 
Those at the head table, several of whom 
spoke were: E. J. Ship, president; B. 
M. Chapman, Toronto, president of the 
Canadian Jewelers Association; A. J. 
Roden, S. Lorie, T. H. Robinson, O. M. 
Ross, Toronto; Thomas Lees, and Gus. 
Vila, Hamilton; George Spare, Montreal, 
and H. G. Odel, secretary, Toronto. 

The bill amending the Gold and Silver 
Marking Act, was considered by the 
Committee of the House of Commons on 
Banking and Commerce at Ottawa on 
April 24, and after some discussion was 
allowed to stand over. The amendment 
provides that if any article of jewelry 
carries any mark, “it must have applied 
to it the trade mark of the manufac- 
turer, importer or dealer in such 
article.” As the clause stood before only 
the mark of the manufacturer was re- 
quired. It was represented that some 
of the larger Canadian manufacturers 
of jewelry were cpposed to the amend- 
ment, and that its support came from 
the smaller jeweiry dealers. The bill 
will come up for further consideration 
at some future sitting of the commitee. 











The L. J. Schaul Jewelry Co. will 
occupy one of the stores in the building 
on the 800 block of Broad St., Augusta, 
Ga., which is now being remodeled. 
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Chicago Notes 


Charles E. Wesbey, of the Hadley Co., 
is making a short business trip to Cleve- 
land and cities through the Middle West. 


J. D. Welcher, auctioneer, returned to 
Chicago last Friday from Huntsville, 
Ala., where he conducted a stock reduc- 
ing sale for E. Karthaus & Son. 


Tom Stanek, of Graffe & Stanek, and 
Mrs. Stanek left last Saturday on a 
three weeks’ trip to New York, Newark 
and Washington. Mr. Stanek will visit 
the trade. 

H. R. Holzner, Chicago manager for 
the Bristol Ring Co., New York, has 
completed a business trip through the 
North West and reports business as 
favorable. 

C. Hook, of Hess & Hook, manufac- 
turers’ representatives, is making a busi- 
ness trip through the Middle West terri- 
tory, and will return home some time 
next week. 

David G. Hay, representing the Traub 
Mfg. Co., returned to his office in the 
Columbus Memorial building last week 
from an extended business trip through 
the North West. 

Carl F. Walk, of Julius C. Walk & 
Son, Indianapolis, motored to Chicago 
last week, to spend about a week here 
visiting with friends, and looking over 
new spring merchandise. 

M. Spector, retail jeweler, of Apple- 
ton, Wis., was a visitor in Chicago last 
week calling on members in the trade 
and: spending considerable time with 
his brothers and sisters who reside here. 

Ed. Manheimer, of the Manheimer 
Watch Co., Columbus Memorial build- 
ing, returned to Chicago this week with 
Mrs. Manheimer and their niece, from a 
three weeks’ sojourn at Excelsior 
Springs. 

Irving Bodenheimer, of Henry Boden- 
heimer & Co., New York, spent a few 
days of the past week in Chicago visit- 
ing with Benjamin M. Engelhard, their 
Chicago manager, and calling on mem- 
bers in the trade. 

Friends of Dave Newman, manufac- 
turing jeweler, Silversmith building, are 
happy to see him back attending to his 
duties. Mr. Newman is greatly im- 
proved in health since undergoing an 
operation two weeks ago. 

Charles Brown, buyer for the Stein 
& Ellbogen Co., returned to Chicago last 





Saturday from New York, where he 
landed on Friday from the Leviathan. 
Mr. Brown spent six weeks in Europe 
looking over the markets. 








Plans Under Way for Fourth Jewelry 
and Allied Trades Show 
at Chicago 


CHICAGO, April 26.—Even at this time 
it is predicted that the attendance at the 
fourth annual jewelry and allied show 
to be held at the Hotel Sherman in this 
city during the week of Aug. 5 will be 
50 per cent greater than last year, 
whch in turn was 50 per cent greater 
than the year before. 

That this annual show held each year 
under the auspices of the wholesale 
jewelers of Chicago has outgrown any 
suggestion of sectionalism and attained 
to national scope and recognition was 
proved last August. 

For the purposes of the fourth annual 
show the exhibition hall, the ballroom, 
and the entire mezzanine floor of the 
Hotel Sherman have been set apart and 
a large part has already been reserved 
by exhibitors. Space allotments will be 
made about June 10, so far as possible 
in accordance with the wishes of indi- 
vidual exhibitors, subject to priority of 
reservation. 

In addition to the opportunity of see- 
ing all the newest and best merchandise 
for the fall and holiday season, two 
further outstanding advantages make a 
trip to Chicago during the week of Aug. 
5 particularly desirable. First the gift 
shows which are held at the Stevens 
Hotel and Palmer House during the 
same week and second, through coopera- 
tion of the Chicago Association of Com- 
merce and membership in the Inter- 
state Merchants’ Council jewelers, their 
employes and members of their family 
coming to Chicago during Show Week 
will have the opportunity to avail them- 
selves of reduced railroad rates. 

A. B. Coffman, whose address is 35 
E. Wacker Drive, is again manager 
this year and will furnish detailed in- 
formation concerning any phase of the 
show upon application. 








K. C. Braymen and Joseph F. Kuss 
have engaged in the retail jewelry and 
optical business for themselves under 
the name of Braymen & Co. They have 


leased and equipped suite 602 Heyworth 
building. Both men are watchmakers 
and optometrists. 

W. T. McNamara has been added to 
Rosenberg, Braude & Zimmerman, as 
manager of their collection and adjust- 
ment department. Mrs. McNamara has 
practiced law for the past six years and 
is experienced in both general and com- 
mercial matters. 

Earl McBath, well known to the jewel- 
ry trade of this city, as being associated 
with Klein & Co., as their Lincoln Ave., 
store manager, has been selected secre- 
tary of the company, to succeed C. Gen- 
dron, who recently resigned to enter into 
business for himself. 

Joseph H. Niderost, of Niderost & 
Tabor, San Francisco, Cal., and Mrs. 
Niderost, stopped off in Chicago last 
week for a few days en route home from 
New York and the East. Mr. Niderost 
is boxing commissioner of San Fran- 
cisco, as well as a retail jeweler. 

Maynard Levy, auctioneer returned to 
Chicago on Wednesday of last week 
after making successful sales for the 
Ankeny Jewelry Co., LaFayette, Ind., 
and the Michelsen & Carlstedt Co., Rock- 
ford, Ill., and left the following day for 
Birmingham, Ala., to open a sale. 

Al. Sturtz, recently associated him- 
self with the Superfine Watch Co., of 
New York, and will represent them 
through the Middle West, making his 
headquarters on the third floor of the 
Mallers building, Chicago. Mr. Sturtz 
calls on the wholesale trade with this 
line. 

Henry John Kirchberg, of Edward 
Kirchberg, returned this week from New 
York, where he went to meet his fiancee 
Miss Helen Winn, who just returned 
from an extended pleasure trip to Eu- 
rope. Miss Winn and her father, Capt. 
Matt Winn, visited places of interest in 
Europe. 

Jack Wittgren & Co. are now located 
on the sixth floor of the Heyworth build- 
ing. This firm formerly occupied space 
on the eighth floor. In making the move 
they more than triple their space. Ad- 
ditional counter and wall cases have 
been installed to take care of their en- 
larged stock. 

D. J. B. Prins, of Son & Prins, dia- 
mond importers, 31 N. State St., and 
Mrs. Prins will leave this week for New 
York and Canada to visit with friends 
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until May 4, when they will sail from 
Canada for Europe. They will spend 
about eight weeks abroad, combining 
business with pleasure. 

Gilbertson & Son are moving their 
Loop office from the Mallers building, 
into the Heyworth building, where they 
will occupy suite 604. This concern has 
always maintained a Loop office for the 
convenience of their customers, as their 
shop and general offices are located at 
434 S. Wabash Ave. 

Otto W. Jacobson, of 5 S. Wabash 
Ave., was removed last week from the 
Swedish Covenant Hospital to his duties 
again. Mr. Jacobson was stricken with 
appendicitis about three months ago and 
was operated upon at that time. He 
has been seriously ill, but is now well 
on the road to recovery. 

Clarence Roehr, of the Bassett Jewel- 
ry Co., Providence, R. I., arrived in 
Chicago last week after completing a 
business trip through the Middle West. 
Mr. Roehr will remain here for about a 
week visiting with friends and making 
his headquarters at the Chicago office, 
located in the Columbus building. 

The engagement of Mrs. Rose Jame, 
of Chicago to Rud Noel, diamond broker, 
5 S. Wabash Ave., was announced last 
week. June 16 has been set for the wed- 
ding date. Mr. Noel is well and favor- 
ably known to the entire trade in Chi- 
cago and he has been busy receiving 
the congratulations of his many friends. 

Percy Marshall, manufacturers’ rep- 
resentative, with headquarters at the 
Columbus Memorial Vaults, has com- 
pleted a business trip through the East 
as far as Pittsburgh and called on some 
of his southern trade. After remaining 
in Chicago for about a week Mr. Mar- 
shall will make a trip through the North 
West. 

Jacob Hahn & Son celebrated the 
opening of their Loop shop and offices 
this week. It is located in suite 1130 
Pittsfield building. This concern has 
been in business for the past 10 years 
at 4821 Warner Ave., as lapidists and 
cutters of odd shape crystals. The 
Warner Ave. shop will also be continued. 
Members of this firm are Jacob Hahn 
and his son, Wallace. 

The marriage of Miss Nancy Jones to 
Robert Jones, was solemnized last Satur- 
day afternoon, at three o’clock at the 
Second Baptist Church. Miss Jones is 
the daughter of Mrs. Nellie Jones. Rob- 
ert Jones is associated with Emil Braude 
& Sons, and during his years of connec- 
tion in the jewelry business has made 
many friends. The happy couple have 
the well wishes of their many friends. 

A. O. Ciske & Son, Inc., silversmiths 
and platers, have removed their offices 
and factory from the Garland building 
to 206 S. Wabash Ave., where they will 
occupy the entire sixth floor. This space 
is near 6000 square feet, and is a mod- 
ern, daylight workshop. This concern 
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will maintain a Loop office in suite 1104 
Heyworth building for the convenience 
of their trade, with Miss Rose Brooks 
in charge. 

Some confusion was caused in the 
trade by the statement in a news item 
last week that Phil H. Winterberg now 
representing Eliassoff Bros. & Co., was 
formerly associated with Sproehnle, Inc. 
Mr. Winterberg was associated with 
Sproehnle & Co., several years ago and 
Herbert Winterberg, who has _ been 
with Sproehnle, Inc., since the incorpo- 
ration is still associated with the com- 
pany and does not contemplate a change. 

C. Gendron, who for many years was 
connected with Klein & Co., and former- 
ly their secretary, recently purchased 
the 3949 W. North Ave., store of J. 
Burnstine. Mr. Gendron, took over the 
lease, fixtures and good will of the busi- 
ness. He will operate a credit jewelry 
business, under the name of Gendron & 
Co. This business is now being incorpo- 
rated according to the laws of Illinois. 
J. Burnstine will devote his entire time 
to his store at 2642 North Ave. 

The Central Monogram Works, 7 W. 
Madison St., have just completed two 
14 karat white gold monograms which 
were attached to a leather card case 
and a leather hand bag. These are to 
be presented to President and Mrs. Her- 
bert Hoover by the ball teams of the 
American League. The leather case con- 
tained a season pass to all American 
League games. S. B. Kahn, proprietor 
of this concern has received considerable 
favorable comment on the artistic work 
of the monograms. 

C. O. Thersleff & Co. are discon- 
tinuing their jewelry business and in the 
future will devote their entire time to 
the optical trade. The business is being 
moved from 2711 W. North Ave., to 2714 
W. North Ave., just across the street. 
They will occupy the entire second floor 
of this building, and have it fitted to 
suit their own convenience. The re- 
fracting room will be in the front, 
with a large and commodious reception 
room, and the shop in the rear. They 
grind their own lenses. 

Irving M. Leon has opened his second 
retail store at 3942 N. Cicero Ave. Mr. 
Leon has a fine attractive store in the 
heart of the busy Grayland section. All 
new walnut fixtures have been installed, 
and the two large display windows at- 
tractively arranged. Mr. Leon has been 
located at 4786 Elston Ave., for several 
years. This business has thrived under 
the leadership of himself and brother 
Nathan. Irving Leon will look after 
the Cicero Ave., store while Nathan will 
devote his time to the one on Elston Ave. 

The affairs of Fred J. Meyer, diamond 
broker with offices at 8 S. Dearborn St., 
have been settled through the Chicago 
Adjustment committee of the National 
Jewelers’ Board of Trade. At a meet- 
ing of the committee a compromised 
settlement offer was made totaling 40 
per cent, 15 per cent to be paid in cash 
and the balance in notes to be paid 
monthly for a period of 12 months begin- 
ning with June, 1929, the notes to be 
indorsed by Meyers’ brother-in-law. 
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The liabilities were approximately $17,- 
000, and assets were stated to be about 
$6,000. 

Roy Williamson, alias “J. D. Martin” 
and “Roy Williams,” was arrested last 
week by the Irving Park police, when, 
it is alleged, he attempted to pass a 
bogus check on a retail jeweler in Port- 
age Park. Williamson, according to the 
police, called on his victim and in each 
case presented a check for $45 made out 
by the Seaman Bros. Paper Co., and 
punched with that amount. It is charged 
that he would purchase an article 
amounting to about $20 and then collect 
the balance in cash. He is being held 
under $7,500 bonds, and he will come 
up before the grand jury in the course 
of a couple of months. Among his 
alleged victims were S. G. Goldstein, A. 
B. Erdahl, O. Hedin & Co., Samuel 
Schmidt, N. T. Bedessom. 

Sidney Greenberger, who for the past 
21 years was connected with Sussfeld, 
Lorsch & Schimmel, has associated him- 
self with Ernest Linick, and William S. 
Reed of the Chicago Jewelers’ Tox’ 
Works and .Leslie L. Linick, of the 
Platinum-Chromium Co., in the business 
of manufacturing, importing and dis- 
tributing tools, supplies and equipment. 
The new corporation will be known as 
Linick, Green & Reed, Inc., Sidney 
Green, president and manager, Leslie L. 
Linick, vice-president and consulting 
engineer; Ernest Linick, treasurer and 
purchasing agent; William S. Reed, sec- 
retary and sales manager. The Plati- 
num-Chromium Co., will remain a 
separate unit as will the shop of the 
Chicago Jewelers’ Tool Works, but the 
products of the latter will be marketed 
through the new firm. These firms will 
continue to be located on the fifth floor 
of the Silversmith building, 10 S. 
Wabash Ave. 








Kansas City 


G. P. Simpson, Columbia, Mo., was 
scheduled to move to a new location 
about May 1. This new shop is opposite 
his present place of business but is twice 
as large. 

Walker & Hoffman, Dodge City, Kan., 
have dissolved partnership. Ss: : 
Walker will open a new store about May 
15 in the new Lorna Locke hotel. Mr. 
Hoffman will continue the business at 
the present location. 

Barnett C. Helzberg and Gilbert A. 
Helzberg, who operate a jewelry store 
at 612 Minnesota Ave., Kansas City, 
Kan., also stores in Wichita and Topeka, 
Kan., will establish a Helzberg Diamond 
Shop at the southwest corner of 11th 
and Walnut Sts. The Helzberg brothers 
are to sub-lease the building from the 
Baltimore Shirt Co. Their store here 
will be their first venture in Missouri. 











A new jewelry store in Knoxville, 
Tenn., will be opened before July 1 by 
Schneer’s, Inc., a corporation owning a 
chain of shops in the South, with home 
offices at Norfolk, Va. 
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Detroit 





Arnold Lang, this week opened a new 
retail shop at 14501 Harper Ave. 

Bert Hetherton and S. Fabian, form- 
erly manufacturing jewelers at Pontiac, 
Mich., have recently opened a retail 
jewelry and manufacturing establish- 
ment at Adrian, Mich. 

J. C. Soloman’s & Co., 94380 Jos Cam- 
pau Ave, Detroit, have recently been 
incorporated with a capital stock of 
$15,000. The stockholders are Julius C. 
Soloman, Isaac Soloman and Martin 
Gilbert, all of Detroit. 

Lachman & Wolfgang, with a retail 
jewelry store on Griswold St. in the 
downtown section of Detroit, have re- 
cently incorporated. They are engaged 
in a general retail jewelry business. 
Those holding the stock are Irving J. 
Wolfgang, Sam Lachman and H. E. 
Weiss. 

S. E. Sallan, president of Sallan’s, 
Inc., has leased the 10-story structure 
at the southwest corner of Griswold 
and State Sts., Detroit, for a period of 
81 years. The transaction is said to 
have involved approximately $13,000,000. 
The lease, now held by the American 
State Bank, will pass to Mr. Sallan on 
July 1. It is the intention of Mr. Sallan 
to remodel the first three floors, while 
the seven upper floors will continue to 
be occupied as offices. In an interview, 
Mr. Sallan said there is no intention to 
move his retail jewelry store from its 
present location at the northwest corner 
of Woodward and Gratiot Aves. 








Cincinnati 





R. Aukenthaler, formerly of William- 
son, W. Va., is new engaged in the re- 
tail jewelry and repair business at 3654 
Warsaw Ave., Cincinnati. 

J. P. Michaelson & Co., manufacturing 
jewelers, will be located on the 10th floor 
of the Reakirt building, Sixth and 
Bowen Sts., having leased suite 1006-07 
for five years at a total rental of $7,200. 
The firm has been located for some time 
at 416 Race St. 

Walter Forster, manufacturing jewel- 
er in the Lyric Theater building on Vine 
St., will henceforth do business under 
the incorporate name of Walter Forster, 
Inc. He made application to the Secre- 
tary of State at Columbus, Saturday, 
for a charter and will turn his business 
formerly conducted as an individual over 
to the company. Forster formerly was 
listed under the name of Forster & 
Hook but this will be changed. 

Arno A. Dorst, president of the Dorst 
Mfg. Co., who was elected head of the 
Cincinnati Association of Credit Men 
last week, was installed in that office, 
Monday evening. After assuming the 
chair Mr. Dorst announced that the local 
association would again cooperate with 
the National Association in the drive 
against the “credit crook” which started 
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five years ago. Cincinnati will also as- 
sume a quota of a new national fund, 
the campaign of which intends to raise 
$1,750,000. George J. Gruen, of the 
Gruen Watch Co. and a member of the 
Executive Committee of the National 
Association, will be chairman for the 
local campaign. 








Milwaukee 





Jewelers of Racine and Kenosha coun- 
ties held a joint dinner meeting and 
round table discussion at the Hotel 
Racine, on April 22. 

E. Bachmann & Son, retail jewelry 
concern formerly located at 811 Third 
St. for 23 years, has moved into a new 
establishment at 852 Third St. 

Stark & Knobla, Inc., retail jewelers, 
3425 North Ave., Milwaukee, are remod- 
eling a building owned by the firm at 
37th St. and North Ave. The store is 
being remodeled at a cost of $10,000. 

The window of the Henry Jung jewel- 
ry store at 704 Oakland Ave., Milwau- 
kee, was damaged to the extent of $50 
when a piece of steel automobile spring, 
sent flying through the air by a passing 
street car, crashed through it. 

The Vander Zanden Co., retail jeweler, 
De Pere, Wis., has been sold to E. J. 
Falek who has consolidated the stock 
with that of his own store and is moving 
the merged merchandise into the Vander 
Zanden building at 113 N. Broadway. 
The Vander Zanden business has been 
established 49 years. 








Los Angeles 





James D. Bridges, manager of the 
sterling silver department of the Inter- 
national Silver Co., is on his way East 
for his annual tour of the factories of 
the company. 

Albert Rose, who has been engaged in 
business in this section for more than 
20 years, has become associated with 
the Herbert Jewelry Co., S. Hill St., as 
joint manager. 

In a note published in these columns 
last week it was stated that Walter M. 
Rosenthal had opened an office at 301 
Transportation building and among the 
concerns he was representing are Ber- 
nard Rice & Sons, New York. Accord- 
ing to a communication received a few 
days later Bernard Rice’s Sons, Inc., 
325 Fifth Ave., call attention to the fact 
that Mr. Rosenthal has not been asso- 
ciated with this firm since Jan. 1. The 
Rice concern’s representative on the 
Pacific Coast is Gabriel Sulzer who is at 
present in his territory. Mr. Sulzer 
travels out of New York. 

Two counts of burglary were taken 
off the calendar, Wednesday morning. 
April 24, when Walter Deutsch appeared 
in Superior Judge Wilson’s court, to 
plead to additionai charges to the ones 
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to which he pleaded guilty last week. 
Readers of THE JEWELERS’ CIRCULAR 
will recall the story of how a wholesale 
jeweler of this city had been living a 
Jekyel-Hyde life until he was appre- 
hended; then he confessed to more than 
a score of burglaries. He was sentenced 
last week to an indeterminate sentence 
of seven to 15 years at San Quentin, and 
the two counts were taken off calendar 
until it becomes known what the prison 
board will determine to be the length 
of sentence Deutsch must serve. If the 
board designates the sentence at the 
maximum of 15 years, then the addi- 
tional counts will not be prosecuted. At 
the time of the prisoner’s arrest the 
police uncovered about $35,000 in 
plunder, but now, after investigations 
by the detectives, it is said that the 
loot secured by Deutsch amounted to 
more than $300,000 covering a period of 
but a few months. Police say the 
prisoner operated the wholesale estab- 
lishment in a downtown building so as 
to easily dispose of his loot. 








African Diamond Notes 





Tanganyika diamonds reported a pro- 
duction of 3,102 carats in February. 


* * * 


The output of West African diamonds 
for February is said to have been 13,000 
carats represented by 24 days working, 
and for March 13,600 carats. 


* * * 


A report to the African World of Lon- 
don recently read as follows: “The 
African and European Investment Co. 
have secured an important holding in 
the Northern Transvaal beryl and 
emerald fields, nine miles from Leysdorp 
and two and one-half miles from Grave- 
lotte Siding. The main gem carrier is a 
micaceous schist in a region of granite 
contact traversed by pegmatite.” 

* * * 


The discovery of a “terrace” of dia- 
mondiferous gravel on the north bank of 
the Orange River was brought to public 
attention recently when the Minister of 
Mines, F. W. Beyers answered the ques- 
tions on the subject made by a member 
of the House of Assembly in the African 
Parliament. The “terrace,” he said, is 
similar to the lowest of several different 
terraces discovered in Alexander Bay. 
Mr. Beyers explained that the discovery 
has been made in the so-called “Perrge- 
biet,” an area over which the Consoli- 
dated Diamonds of South Africa, Ltd., 
acquired the rights which had been ob- 
tained from the German Government be: 
fore South West Africa became a man- 
dated territory. Under these rights, as 
held by this company, the diamonds 
covered in Perrgebiet accrue to that com- 
pany, subject to participation in the pro- 
ceeds thereof by the administration of 
the mandated territory of South West 
Africa. He explained that the Consoli- 
dated Diamonds Co. works under the 
quota allotted to South West Africa. 
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HOROLOGY HALL 


Horological Department 
Bradley Polytechnic Institute 


PEORIA, ILLINOIS 
(School for Watchmakers) 


Money is not the whole thing, yet it is so convenient 
to have it. You can do so much good, and on the other 
hand it can be the cause of so much that is bad. 

To have a Horological School where you can get the 
very best in the way of location, housing, equipment and 
talent to instruct is the good fortune of Americans. This 
all was made possible by the wise use of money. A lady 
who was in possession of a large fortune concluded 
that she would so place the funds at her disposal that 
they would do the most good to the greatest number 
of persons, and in order to observe the fruition of her 
efforts she concluded to put the scheme into operation 
while she was yet alive, not waiting, as is so oiten the 
case, until she should make her demise, before the funds 
at her command should begin to do the good work. 

Thus Mrs. Bradley endowed Bradley Polytechnic Institute 
with three million dollars, and absorbed as a portion of that 
Institution what was formerly known as Parson’s Horolozical 
School. Thousands of young men have availed themselves of 
this opportunity to get the trade in all its branches in such a 
thorough manner that there is no chance to fail. Bradley 
students are filling many of the best places in the country, and 
the demand on Bradley Horological for workmen is growing 
greater every day. For forty-three years the Horological 
Department of Bradley Polytechnic Institute has been co-oper- 
ating with the retail jewelry trade, striving continually to 
increase the efficiency of the workmen they emplcy as watch- 
makers, jewelers and engravers. 

(1) By inaugurating a Horological School wherein the jeweler 
apprentice could get a better education along the lines of watch- 
work, jewelry work and engraving than was offered to them 


This building w.th 


BIG RETURNS from SMALL INVESTMENT 








its equipment and the ground upon which it ts built 
represents an investment of over $150,000 


in the average jewelry store on account of the fact that in 
these days of strenuous business methods, every man must 
a winner in his line, and in order to meet expenses, every 
employee must be producing all the time, and no time to show 
the beginner. 

(2) By putting up a building and furnishing it with up-to-date 
equipment. 

(3) By sparing no means that would lead to better methods 
of accomplishing the work in hand. 

(4) By securing the very best in the way of instructors in 
these several branches. 

(5) By conducting its business on reliable lines, never offer- 
ing more than was possible for the time and money spent. 

(6) And last, but not least, giving all this work at a price 
that is most reasonable, if you take into consideration the 
above facts. 


One of our latest catalogues will interest you. 


Address: BRADLEY HOROLOGICAL, Dept. C, PEORIA, ILLINOIS 


Make these next few months net you big returns by attending the above department of Bradley. 





Which Case Fepann 


Add our Workshop to Your Business... 0 


. - and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 


We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


BECKER-HECKMAN COMPANY 





RETURNS 


PRECIOUS METALS 
SATISFACTORY 
ALWAYS 


29 East Madison Street 
803 Heyworth Building 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AUTHOR’Ss Note—Realizing that there is a 
acarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
aical editor for the purpose of interesting the 
vounger generation in the selection of watch- 
making as an occupation. Among the me- 
thanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business. 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
oairer should be able to make practically 
iny of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
‘old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
yeginner.—L. . P. 





(Continued from Technical Issue of 
April 4.) 

QUESTION—How may the back rest be 
finished to present a pleasing appear- 
ance? 

ANSWER.—It may be nicely polished 
and lacquered to prevent tarnishing, 
but the most durable finish will be to 
nickel plate it, and this finish will also 
match other attachments for the lathe. 
The edges of the back rest may be easily 
finished smooth by using the regular 
emery shell on the polishing lathe. . . . 
The flat surfaces may be worked smooth 
with fine emery paper placed on a flat 
block, although an emery lay held in 
the lathe head will do the work much 
quicker and better providing it is large 
enough. All sharp edges should be 
rounded, as nickel-plating is liable to 
peel from very sharp edges on any work. 
{All flat surfaces should be made as 
smooth as possible with the emery, then 
[they may be polished with the regular 


felt buffs. To produce a good nickel- 
plate finish, we must have a fine finish 
before plating and this also applies to 
lacquering. 

A two-quart nickel solution may be 
easily prepared by dissolving six ounces 
of double sulphate of nickel and am- 
monium in two quarts of soft water. 
The article should be dipped in a hot 
potash solution, then rinsed well, dipped 
in a weak cyanide solution, rinsed and 
placed in the nickel solution. It may 
be plated with the same current as for 
gilding, but should be run longer than 
for gold-plating. Usually about a half- 
hour will give a good nickel deposit. 
Just before placing the work in the 
solution, all holes should be plugged with 
small corks to prevent nickel deposition 
in the holes. After plating, the work 
should be scoured with fine pumice-stone 
powder, then polished to a bright finish. 

QUESTION—Assuming that the back 
rest is completed and we have at hand 
a clock in which the pivot is broken on 
the escape pinion, how shall we proceed 
to pivot this job with the aid of the 
back rest? 

ANSWER—We will assume that in 
this case the escape wheel is staked close 
to one end of the pinion staff and the 
opposite pivot is broken. Our first con- 
sideration will be to determine if the 
staff is round at the point where it is 
to be held in the jaws of the back rest. 
Quite often such pinions are made from 
rough stock and the body of the staff 
is not turned true. In such cases, if the 
part of the staff which is held in the 
back rest jaws is not true, this error 
will be reproduced in the pivot we wish 
to turn. In order to correct this error, 
we may insert a small female center 
in the tailstock spindle, then grip the 
good pivot in a wire chuck and with 
the opposite end of the staff in the 
female center, we may turn the end 
true and polish it at the point where 


it is to be held in the back rest jaws. 
Then we may remove the tailstock and 
place the back rest in position with the 
jaws close to the end of the staff. Then 
we may place the tailstock in position 
again, with the female center against 
the end of the staff. As the staff is now 
centered, we may adjust the jaws care- 
fully until they all have contact with the 
staff. A small amount of oil may be 
applied to the staff to prevent cutting 
it. Then we may remove the tailstock, 
and after making sure that the jaws 
are adjusted to take up all side shake in 
the staff, we may place the T-rest in 
position and proceed to center the end 
of the staff with a fine pointed graver. 
Then we may drill a hole, using a drill 
slightly larger than the finished pivot 
will be. A hole about one-eighth of an 
inch in depth will usually hold the plug 
securely, but the plug must be carefully 
dressed to the proper size, with only a 
very slight taper. If the diameter of the 
staff is small as compared with the 
pivot, great care must be observed in 
fitting the plug, as it is a very easy 
matter to split the staff in such cases. 
If the plug has a slight taper and fits 
about half way into the hole, a. slight 
tap or two will seat it securely. Then 
we may turn the plug to the required 
size for the pivot and polish it. 

QUESTION—In connection with the 
repair of fine clocks, we often have jobs 
brought in with badly rusted steel parts. 
Acting parts, such as arbors, pinions, 
teeth and parts of springs will not func- 
tion properly when in such condition. 
In the case of a fine French clock, we 
may obtain a good price for restoring 
such parts to good condition and such 
a clock may be made to keep excellent 
time. How shall we proceed to remove 
rust and corrosion from such parts of 
a clock? 

ANSWER.—Fine clock and watch pin- 
ions may be repolished with a wig-wag 
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BOTH OF THESE CRYSTAL GRINDING OUTFITS 
ARE EQUIPPED WITH K & D MOTORS 


The No. 39 Grinder is 
- made entirely by the 


K & D Factory 


No. 39 Complete with 3 
wheels, price $39.00 


No. 27 Complete with @& 
wheel 4 x 34, one edge 


round and one edge flat, 
price $26.75 


PENNANT WATCH SUPPLY CORP. 


Exclusive Distributors 


Quick Fit GRINDING OUTFIT No. .27 





119 Fulton St., New York 




















ANOTHER BETTER STEEL 


Easy Machining--Deep Hardening--Non-Sinking 


Méor Lte ftecl 


SPECIALLY ADAPTED FOR STAMPING WHITE GOLD 


AND ALL HARD METALS 





WILLIAM JESSOP @ SONS, INC. 


NEW YORK 
121 VARICK ST. 


CHICAGO 
1857 FULTON ST. 


BOSTON 
163 HIGH ST. 





Descriptive Circular Sent on Request 








Melt Your 
Own Metal 


Melting Outfit 
For Platinum and Gold. 
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Florological Questionnaire 


(Continued from page 105) 


polisher and, providing they are not 
pitted to any great extent, may be re- 
finished as good as new. However, such 
work does not pay, except on the 
most expensive jobs. Good work may 
be obtained in a very simple manner. 
Select some very soft wood, such as bass- 
wood or soft pine and turn up some 
small spindles, say, from one-quarter 
of an inch to one-half inch in diameter 
with the grain of the wood running the 
short way, or in other words, so you 
ean split off sections from the turned 
spindle. 

Select a pinion which you wish to 
refinish and hold it against the wood 
spindle until the impression of the pin- 
ion is pressed into the wood, then apply 
a small amount of very fine, flour emery 
and oil and while the spindle is turning, 
work the pinion back and forth between 
the leaves. A few moments work in 
this manner will quickly remove the 
rust and leave a very desirable finish. 
Concentrate you efforts on the part of 
the pinion that engages the wheel teeth. 
You will be greatly surprised at the 
results that may be obtained in a few 
moments with this method. 

If you wish a high polish on the pinion 
leaves, you may clean off the emery 
powder and oil, thoroughly with benzine 
and then prepare another wood lap in 
the same manner and apply diamentine 
and oil. However, you will find that the 
emery powder finish will be ample for 
such a job. It will be free of lumps 
and most of the pit marks, which cause 
excessive friction. 

Teeth of brass wheels should not be 
cleaned with the emery powder and oil. 
Brass does not rust, of course, and this 
emery cleaning is principally for steel 
parts. However, the teeth of brass 
wheels are often corroded and gummy, 
especially where excessive oiling has been 
done. The best treatment in such cases 
is to remove such gummy oil and cor- 
rosion with a very fine brass wire 
scratch run at a low speed and using sal 
soda solution on the brush. This will 
quickly remove the gummy oil and cor- 
rosion and leave the teeth in the best 
possible condition. It is best to use the 
scratch brush, then dip in a cyanide 
solution a few moments and repeat the 
brushing which will produce the best 
finish. Odd shaped pieces, such as are 
used in the striking parts may be easily 
and efficiently cleaned in this manner. 
Even the plates may be scratch brushed, 
dipped in cyanide solution and then 
brushed again. Proper brushing will 
give an appearance almost as good as 
polishing with a buff; at any rate, it is 
an excellent job for such work and is 
done much quicker than you can brush 
the plates by hand with benzine. After 
such a scratch brushing, you will have 
very little to do on the plates aside from 
pegging the pivot holes and bushing if 
required. 


QuUESTION—How shall we proceed to 
refinish the teeth of escape wheel when 
they are bent or uneven? 


ANSWER.—The scratch brushing may 
be applied to the escape wheel teeth: as 
a preliminary operation so we may 
easily examine the condition of the teeth. 
Such teeth that are badly bent will 
have to be straightened and then topped. 
To do the topping, the pivot that is 
nearest to the wheel should be gripped 
in a wire chuck and the opposite pivot 
supported in a female center in the tail 
stock. With the rest set close to the 
rim of the wheel, we use a fine India 
stone and lightly touch the teeth while 
turning at high speed. Any slight burrs 
may then be easily removed with the 
brass wire scratch brush, leaving the 
teeth in first-class condition. 


(To be continued) 








The Year Guarantee* 


HROUGH all the ages, industries and 

trades have been influenced by the 
trend of the times, and this is more 
noticeable today than at any other time. 
Present-day businesses are conducted 
only by modern methods. Individual 
business owners and heads of large cor- 
porations are daily changing their old 
ideas for new in an effort to keep up 
with the high standard of living that 
characterizes the modern tendencies. 

That is, practically all businesses are 
doing this. One that still retains an 
archaic custom is the watch repairing 
trade. This custom is the jewelers’ year 
guarantee on all watches cleaned. It 
would be too radical to say that the year 
guarantee be abolished entirely, but it 
should be decreased to six months in 
order to get the customers acquainted 
with the new idea. Perhaps a few of 
these customers will consider the change 
unjust, but the jewelers must make them 
understand that a watch has ceased to 
be a luxury, but, on the other hand, has 
become a necessity. Already, most of 
them realize that the timepiece which 
they take for granted is an important 
factor in the daily routine of their lives 
and must be treated carefully. 


HERE is no comparison between the 

watches of 25 years ago and those of 
today. In former years, men carried 
pocket watches and were considered 
effeminate if they wore wrist watches. 
Ladies, too, wore large watches. These 
types did justify the year guarantee. 
Today, however, most men deem it neces- 
sary to carry not only a pocket watch, 
but also a wrist-watch, and the latter 
has gradually become a necessary article 
of milady’s dress. These modern watches 





*S. Dreisen, Manager of the Swiss-Ameri- 
can Watch Co.. 615 Grand Rapids National 
Bank Building, Grand Rapids, Mich. 
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with two-piece cases, fancy-shaped crys- 
tals, and outside fitted crowns, which 
allow the dirt and lint to get in, are a 
menace to the year guarantee. Why 
should these delicate mechanisms be sub- 
ject to a year guarantee any more than 
a suit of clothes is guaranteed after it 
has once been cleaned? 

Therefore, since watch repairing is 
considered a skilled trade, and skilled 
labor must be paid for—no questions 
asked—the jewelers’ year guarantee on 
watches cleaned should be lessened to 
six months until all jewelers and their 
customers realize that it is repair work 
which should not be guaranteed at all. 








Historic Timepiece Contest Builds 
Publicity 


| ypinlggees--apsaging from a merchandising 
as well as a publicity angle is the 
clever contest which Weisfield & Gold- 
berg, Seattle credit jewelers located at 
414 Pike St., in the metropolis of the 
Pacific Northwest, have undertaken. 
These jewelers are stimulating an abun- 
dance of interest in old watches and the 
new. The old against the new is a pe- 
rennial topic of interest, and by contrast 
the improvements and refinements of the 
new watch are intensified and brought 
out in the keenest possible manner. 

Believing that in the city of Seattle 
there are in watch pockets no less than 
old dresser drawers and attic trunks 
stowed away from “covered wagon days” 
some of the earliest American watches, 
with all their quaintness and full flavor 
of pioneer days in the Northwest, as 
these memorable timepieces ticked to 
Indian uprisings and whatnot—this en- 
terprising firm of jewelers has started 
a contest to bring forth into the lime- 
light of today the oldest timepiece in 
the city. 


i bs contest started the first day of 
February and lasted until Feb. 25, so 
that the owners of the oldest watches— 
both the men and women—were an- 
nounced on March 1 and the awards 
made at that time. There will be brand 
new style watches, one suitable for a 
lady, and another for a gentleman of 
the Modern Period, as prizes for the 
man and woman who exhibits the oldest 
“American-made” watch. 


In order that those possessing price- 
less heirlooms, and valuable timepieces 
from a tradition, or historical stand- 
point, which value may far exceed their 
intrinsic worth, who may not desire to’ 
leave such timepieces, the case and 
movement numbers were recorded by the 
Pike St. jewelers. 


The new watches offered to the lady 
and gentleman who will perform a 
habeas corpus upon the old attic trunks, 
of course, form the center of a striking 
window display, and considerable pub- 
licity accompanies the unusual contest 
of these jewelers. After the winners 
are announced March 1, the two oldest 
watches, winning prizes for their own- 
ers, will be shown.—C. M. L. 
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O question as to color, kar- 
at or working qualities. 
They are all guaranteed. You 
can always depend on them. 


S.S. White 


White Gold, Platinum Solders, 
Gold Solders, Alloys for White, 
Green and Yellow Golds. 


Always reliable 


THE S.S. WHITE DENTAL MFG. CO. (, 
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152 West 42d St. New York, N.Y. 
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OFFICE AND Works, 119 WesT TUPPER STREET. 
Bu FFALO, N-Y., U. S.A, 


From ARKANSAS comes a letter 
which presents a reason why you ought 


to trade with H. & S.: 


“We wish to express our keen appreciation of 
the manner in which you handled our recent 
order. Our ordering 10K White Gold was a 
typographical error which slipped by in the 
rush of Holiday business and your kindness 
in sending the right material—as well as what 
we had ordered—facilitated matters greatly for 
us. We will send you quite a lot of sweeps in 
the next few days.” 








We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink. Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember ‘It’s the 
Amount of the Check that Counts.”’ 
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DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 


Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE co. 
Jersey City. New Jersey 
Established 1827 
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The Repairing of 
Complicated VV atches 


By W. F. Foster 


FTER an apprentice has passed the 
period of “Junior Watchmaker” and 
by close application and study has 
earned his certificate of “Master Watch- 
maker” from the Horological Institute 
will be time enough to consider the re- 
pairing of complicated watches. A 
workman should be well skilled in all 
the branches of watch work, and should 
be especially good with the lathe, as 
many cases will occur where pivoting 
or even making a new balance staff, or 
pivoting the staff to some train wheel. 
He must have an intimate acquaintance 
with steel work, such as the duplication 
of some intricate part, shaping, harden- 
ing, tempering and finishing the same, 
either polishing, greying or snailing as 
may be required. It takes a_ good 
workman, one having a well cultivated 
“bump of order,” to successfully handle 
this kind of work, and we often see 
evidence of ignorance of all the above 
requirements in the ruin of some high 
grade chronograph or repeater. After 
making a specialty of this class of watch 
work for many years, it is my opinion 
that most of the troubles experienced 
by workmen are from want of a proper 
place to handle such work. The major- 
ity of these watches are Swiss. 

You all know how nearly impossible 
it is to match any part, such as a cam, 
lever, or spring, even if it could be 
found in the stocks of our American 
material dealers. Therefore, the broken 
part must be nicely mended or a new 
one made; the latter will usually be 
found more satisfactory especially on 
high grade work. My own method for 
handling this class of work is to have 
a small room fitted up for it. This room 
should have good light and be free from 
dust or strong draughts that might dis- 
place some delicate part. I have found 
a piece of white cardboard 12 inches 
square, tacked to the bench at each 
corner, very good. A few glass move- 
ment covers and a glass covered dish 
for a naphtha dip for steel work. This 
class of watch work cannot be properly 
done in a store where customers are 
coming and going, with talk and other 
noise to take ones attention from the 
work in hand. Have a quiet little room, 
lock yourself in, and stick to it until 
your job is finished. Some of these com- 
plicated watches have from one to two 
hundred separate pieces to handle and 
it takes some head to keep track of 
them and get results and save time, 
temper and money. 


IMPLY have a clear bench, free from 
any other watch work, and put away 
every tool not required on this par- 
ticular job. After taking the movement 


from the case, and before starting work 
on it, study the whole mechanism care- 
fully, note the position of each part and 
its relation to other parts. If you 
concentrate on this initial examination, 
it will be a help to you possibly a day 
or so later, for making some new part 
takes time. 

In case of a broken mainspring, such 
parts only need be removed as will inter- 
fere with taking out the barrel. If the 
chronograph (split second) is com- 
plicated with repeating or calendar 
mechanism, it will be some task in 
getting at the mainspring barrel. In 
replacing a broken mainspring with a 
new one, use care in gaging, both for 
width and strength. Use a micrometer 
instead of a split gage; they are more 
accurate. Use only mainsprings of the 
highest quality; reject any spring that 
does not spring out well, showing high 
temper. See that both hook ends are 
properly shaped to hook on securely, as 
errors of this kind are costly. It is a 
wise plan to wipe the whole length of 
the spring with a whisp of oily paper. 
Use clock oil for the strong sliding 
friction of all mainsprings; watch oil 
has not sufficient body for this important 
detail. Carefully oil the inner coils, but 
not enough to make things messy. 
Examine the teeth of barrel and train- 
wheels, a breaking spring will frequent- 
ly bend several. Notice also the leaves 
of all pinions, and see that no pivots 
are bent; bear in mind foreign watches 
are not equipped with Fogg’s patent 
center pinion. 


N taking down the many pieces of a 

complicated watch, begin on the right 
side, remove the screw holding the part, 
and place the two pieces on the lower 
right corner of the cardboard, and fol- 
low this order around the card until all 
parts are removed. This may seem 
fussy, but remember this is a Swiss 
watch you are working on, and no two 
screws among a gross will interchange 
only by the merest chance; the moral of 
which is: Don’t mix the screws on any 
foreign watchwork. Screws for high- 
grade watches must be hard, to take a 
high polish and a broken screw in a 
plate may mean a complete stripping 
of all parts to remove it and fit a new 
one. If care has been taken with all 
these little details and if you have 
remembered where each part belonged, 
your job should prove very satisfactory 
to your customer and yourself. 

To avoid repetition, I may mention 
that the CIRCULAR of May 12, 1926, 
contains a short article of mine re- 
lating to the duplication of steel parts 
of chronographs, ete. As to cleaning 
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these complicated watches, not much can 
be said, for each workman usually has 
adopted a system that suits him, but if 
a man wants to make a success of this 
particular line of work, extreme care 
must be observed with every detail. 
There are so many small parts liable 
to be overlooked that it pays to be 
cautious. 

The finest examples of these watches 
are Swiss, though other European 
countries have furnished their quota 
notably; England, Germany’ and 
France. America has made a few. One 
American company made both chron- 
ographs and repeaters, but the demand 
was limited. These watches were of the 
14 size and they proved very reliable. 
The  steel-work was hardened and 
tempered, and like all of their work 
strictly interchangeable and true to 
gage. Parts of these watches are still 
listed in the company’s catalog. 








To Curve Belt Buckles 


EWELERS wanting to curve a belt 

buckle, a sterling silver or gold one 
will find a method used by H. V. Carl- 
man of Mobile, Ala., easy to work and 
perfect in results. Mr. Carlman simply 
scrapes. a block of charcoal until he has 
made an indented place similar in sur- 
face to the curve he wants to on the 
buckle. Care must be exercised in 
scraping the charcoal so as to get it 
perfect because the block acts as a die. 

The belt buckle is then placed on the 
block of charcoal face down in the 
scraped out place and heated very hot. 
Moderate pressure will then force the 
buckle to conform to the mold that has 
been scraped in the charcoal block. Not 
too much pressure must be used as too 
much will crack the charcoal block. 
Just enough to make it conform to the 
curve that has been scraped in the block. 
Very excellent results can be obtained 
in this way and with little effort—R. 
Bg. Y. 








Watch for the Lapel 


i. is a watch for the coat lapel. 
The watch dial itself measures 
about one-half inch. The watch has a 
10 ligne movement with gunmetal case 





and 15 jewels. The large size of the 
movement in relation to the size of the 
dial itself makes for a fairly accurate 
timekeeper. The watch as worn, of 
course, gives the impression that the 
entire movement is very small. 
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Foot Blowers 


Supplying air for blow- 
pipe work. 
Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 








or Up-River Para Rub- 
_ ber disks. 

imi) Quality goods last longer. 
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4 A Complete Line of Colored Stones 7 
1) { C 1] { for Jobbing Purposes 
We can supply all of your colored stone requirements, giving 
us 0 ec or Melivers, MAIL ORDERS GIVEN PROMPT AND CAREFUL 
ATTENTION. 
LEVERE COMPANY 
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Do your work in comfort en 








free from dangerous irritating SCHOOL - COLLEGE & FRATERNITY PINS 
polishing and grinding dust. INTERBORO' MEDAL & BADGE CO., 32 E. 224 St., New Yor 
LEIMAN BROS., Inc. ™Protection Ring Guard 
? For thin rings get our num- 
Get the 23 (B) Walker St. ber 0. It is a new addition 
Catalog New York to our regular sizes. 


The Lion Safety Pin Clatch Co. 
Pet. Fob. 20,1917 20 W. 22nd St., New York Pat. May 25, 1920 





Makers of good machinery for 40 years 
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Workshop Notes and Queries 


QUESTION No. 4216—Pickle and Anti- 
Oxidizer. Is it possible for you to tell 
me the solution to use for dipping gold 
into after soldering to return the color? 

What percentage of acids is used in 
testing gold and silver? 

What is the covering used while 
soldering that will still preserve the 
color? I think it is. borax solution, but 
how is it made?—R. T. S. 

ANSWER.—The solution that you refer 
to is called pickle and is used to remove 
the fine stain and borax or fluxes that 
are used in hard soldering. This pickle 
may be easily prepared by mixing 1 part 
sulphuric acid with 9 parts water. In 
mixing the pickle always pour the acid 
into the water slowly and with constant 
stirring. Don’t under any circumstances 
pour water into sulphuric acid as the 
water has a great affinity for sulphuric 
acid and there is always the risk of in- 
jury to the operator due to the violent 
reaction in mixing under such conditions. 
If you pour the acid slowly into the 
large volume of water and stir constant- 
ly there will be no danger incurred. 

Some workmen use nitric acid with 
the addition of a few grains of salt for 
testing various qualities of gold, but this 
method requires considerable experience 
to obtain even passable results. A bet- 
ter method is to obtain a set of standard 
gold testing needles from your supply 
house and also a gold test stone. The 
needles are tipped with the various 
carats of gold from 4K. to 20K. In using 
this method, you simply rub the gold 
which you wish to test, on the black 
test stone, then rub the gold testing 
needle, which you think is nearest to the 
quality of gold that you wish to test. 
With the two marks close together on 
the stone you can apply a drop of C. P. 
Nitric acid to each. The acid will eat 
out the alloy, leaving a film of pure 
gold which should be alike if the quality 
or karat is the same in each mark. This 
method, of course is not accurate, but 
with the proper experience, it is possible 
to judge the quality of gold within one 
or two karats. 

The covering to use for preserving the 
color of gold while soldering, is simply 
boracic acid. It is a fine white powder 
and may be obtained from any drug 
store. Some workmen mix the powder 
with alcohol and dip the article into this 
solution and then apply borax and pro- 
ceed with the soldering. The writer 
simply wets the article, then dips it into 
the powder and shakes off any surplus 
and proceeds with the soldering. Either 
method is good. When your work is 
soldered, allow it to cool and then boil 
out in the pickle. In boiling out white 
gold articles, do not use a copper pan 





as it colors the gold to a certain extent. 
Heat-resisting beakers are much better 
for such work and may be safely used 
on a hot plate or burner. A piece of 
fine iron gauze laid on the burner will 
give a soft, even flame that will quickly 
heat the beaker of solution and still 
avoid direct contact with the beaker. 


QUESTION No. 4217—Olive Hole Jewels 
-—Will you please inform me how a 
watchmaker can tell when he is buying 
straight hole or olive hole jewels?— 
N. O. C. 

ANSWER.—A straight hole jewel is 
simply what the term implies; a straight 
hole drilled through the jewel, just as 
you would drill a hole in a piece of metal 
or any other material. An olive hole 
jewel is this same, straight hole with 
each end nicely rounded, thus, ) (. The 
contact is in the middle part of the 
jewel hole and the pivot does not touch 
either end of the hole. If you will use 
a very strong glass, and examine the 
jewels carefully, we believe that you 
will be able to distinguish between the 
two types. In any case, if you buy 
jewels from any reputable supply house, 
we are sure that you will get just What 
you order. 


QUESTION No. 4218—Gold Melting 
Losses. In melting gold, I have often 
noticed that there seems to be a great 
deal of melting loss that I cannot ac- 
count for. For instance, the other day 1 
took ten dwts. of pure gold and added 
7 and 1/7 dwts. of alloy to bring it down 
to 14K. This made a total of 17 and 
1/7 dwts. 

After melting the total weight was 14 
dwts., 22 grains or a loss of $2.20 if 1 
figure money values. Can you account 
for these losses which I have frequently 
noticed, often losing more this way than 
I can make on some jobs on hand that I 
am melting the gold for?—C. M. B. 

ANSWER.—It does not seem reasonable 


that you should have such a loss in melt- 
ing gold. In the particular case that © 
you cite, you do not say what alloy you 
used for reducing the pure gold to 14K. 
This would have considerable to do with 
the matter. For instance, if you are 
using a patent alloy or any kind of al- 
loy that contains zinc or cadmium, such 
losses could be easily explained as zinc 
or cadmium will volatilize to a great ex- 
tent unless proper precautions are ob- 
served. White gold alloys contain zinc 
and in melting such alloys with gold, the 
metal should be well covered with bo- 
racic acid to avoid volatilization as much 
as possible. Yellow gold alloys usually 
contain silver and copper and occasional- 
ly a small amount of cadmium is added 
to make clean casts. Most of the cad- 
mium volatilizes in such cases, as it 
simply acts as a deoxidizer. If you will 
send further information stating just 
how you melt and pour your metal and 
what kind of alloy you used, perhaps we 
can solve the problem of your losses. If 
you are using a patent alloy of any kind 
please send a sample of same. 


QUESTION No. 4219—Stop Works. / 
notice that a great many clocks are fitted 
with stop works and would like to know 
what are the particular advantages in 
using the stop works.—R. F. C. 


ANSWER.—The so-called stop works 
are devices that are placed on clock 
movements to perform either or both of 
two definite functions. First, as a 
safety device, to prevent injury to the 
escape wheel from overwinding, or to 
prevent undue force being applied to the 
pendulum by jamming the weight 
against the seat and causing a variation 
in the time of the clock. Second, as a 
means of utilizing only the middle por- 
tion of a long and powerful spring, 
which varies too much in the amount of 
its power in the up and down positions 
to obtain a close rate on the clock if all 
the force of the spring is utilized for 
driving the movement. 

In weight clocks the stop work is a 
safety device and should be set so that 
it will stop the winding when the bar- 
rel is filled by the cord; consequently 
the method of setting them is to wind 
until the barrel is nearly full, then set 
the stops with the fingers locked so as 
to prevent any further action of the 
arbor in the direction of the winding 
permit the weight to be free. Then un- 
wind until within half a coil of the knot 
in the cord where it is attached to the 
barrel and see that the weight is also 
free at the bottom of the case, when 
the stops again come into action. This 
will allow the full capacity of the bar- 
rel to be used. 
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The Art of Setting Gems 




















Diamond Setting in White Gold 
PART III 
(Continued from issue of April 4) 


HE art of diamond setting has been 

more or less at the same level of effi- 
ciency for many years. The same tools 
and practically the same methods have 
been practised. This, however, cannot 
be said of the jeweler. The great number 
of rings, brooches, bar pins, etc., used 
today are stamped and assembled. With 
the coming years this practice will con- 
tinue in use and like every other pro- 
gressive field, jewelry will become an 
integral part of this modern machine 
age. Whether we like it or not, the same 
fate awaits the diamond setter. From 
all present indications it appears that 
some time will pass before diamonds will 
be set by radically different methods 
than those used today. That it will 
come is inevitable. 

What are some of the future possibili- 
ties in our field? I am at present work- 
ing on an idea, that is, understand, only 
a far fetched idea, where stones will be 
mounted mechanically and will be inter- 
changeable. That is, you may be able 
to take one stone out of its setting and 
replace it with one slightly smaller or 
larger in the presence of the buyer. 
Eventually the thing will work out, but 
it will take time, I am sure. 

Another likely radical change will 
come with the suitable chuck on an elec- 
trical hand drill that will regulate the 
graver by mechanical means. I make 
these suggestions to the readers because 
it is well that we awaken to the realiza- 
tion of what the future holds in store. 
Don’t join the class that constantly says 
it can’t- be done. It not only can be done, 
but it will be done whether we want it 
or not. Adjust yourself to the changing 
conditions and you will never have cause 
to trail the field when the emergency 
arises. Think of possible improvements 
and they are bound to come. Trust not 
to the discouraging remarks of the ineffi- 
cient or the wise who haven’t any re- 
spect for your ideas. 


* * * 


EWELERS who are part of the retail 

trade quite frequently attempt to set 
diamonds for customers that appear to 
be in a hurry to have his, or her, dia- 
mond set. Unless you are fully qualified, 
I believe that you are not only taking a 
great chance with the diamond, but your 
job will not be clean, your diamond per- 
haps not secure, and as a whole you will 
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not be fair to your customer who places 
implicit faith in you. It is my conten- 
tion that a jeweler, unless he has a tre- 
mendous volume of business and can es- 
tablish a modern shop, should not fool 
around with any jewelry work, espe- 
cially fine work. Bear in mind that an 
intelligent explanation to your customer 
regarding time and quality of the work 
will do much to further their faith in 
you. Send your work to an up-to-the- 
minute manufacturer where you can de- 
pend upon prompt and efficient service. 
Supposing your customer does wait a 
few days longer. Will that not appease 
them when the job is returned in excel- 
lent condition? You save in the long 
run. 

Though these articles were intended to 
deal principally with stone setting, the 
foregoing facts are an integral part of 
the whole and it is well that the store- 
keeper realizes that it takes more than 
a blow pipe and a pair of pliers to do 
satisfactory work. 

Unreasonable price cutting on dia- 
mond setting is creating a deplorable 
condition in the industry. Unfortunate- 
ly the retail jeweler and the wholesaler 
as well as some manufacturers attempt 
to economize in their business by hiring 
cheap labor, or sending their work out, 
paying ridiculously low prices for work. 
This is a menace to the trade. There 
are some men who offer their services 
as mechanics when they should be yet 
in their first year of apprenticeship. 
When a manufacturer hires a man like 
that, he obtains his services at a wage 
that is outside the sphere of reason. 
Being inefficient, compels the setter to be 
content with a low wage. The manufac- 
turer attempts to quote the lowest price 
on his work to the retailer. What is the 
ineyitable result? Let us sum it up. 


* * * 


OU are the retailer and let us say 

you have either sold a ring mounting, 
or if fortunate a diamond and mounting. 
Suppose it is a half-carat stone set in 
one of your best mountings. You decide 
to send it to Jones & Co., because they 
will mount it for fifty, sixty or seventy- 
five cents. Instead of a clean job with 
sharp and distinct lines, bright cut, 
beads, etc., you have an_ indifferent 
smeared up piece of work. Your cus- 
tomer may not know the difference when 
the job is a poor one and she or he can’t 
compare it. Nevertheless, send your work 
to Brown & Co., pay them a dollar or a 
dollar and a quarter and what happens? 
Every job is returned -in A-1 shape. 
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Your customer doesn’t seem to know the 
reason but the diamond looks beautiful 
and the whole ring is just gorgeous. 
Why? The twenty or fifty cents enabled 
Brown & Co. to hire a man that de- 
manded a higher wage because he felt 
qualified and knew how to do every job 
right. Cheapen the high standard of 
our trade and what is the result? In- 
competence plus cheap prices equal a 
poor job. No manufacturer will have 
the impudence to charge you a fairly 
good price and offer you anything but 
the best. On the other hand the low 
price man has nothing to offer you in 
workmanship, and he resorts to his only 
hope, Price Cutting. 

Sweat shop competition has never and 
will never benefit anyone. “Cooperation 
is the life of trade and not unreason- 
able competition.”—Fiske. 

Covering chipped stones, breaking 
beads, and rough cutting are some of the 
common faults of the unreasonable price 
cutter. : 

A united effort in an attempt to dis- 
courage such competition would be a 
blessing to all concerned. The consumer 
holds the jewelry industry in high es- 
teem. However, a continuance of cheap 
competition, especially where valuable 
diamonds are concerned, is rank folly. 
For the sake of a few pennies, if you 
please, the stone loses its natural in- 
herent qualities as well as its rightful 
place as the peer of all gems. Why? 
You have the answer. Only minute 
beads hold your diamonds and_ they 
must necessarily be placed right on and 
over the stone. Your mirror, unless it is 
evenly cut, will tend to depreciate the 
beauty of your gem. 

N conclusion, I plead for a better and 

broader view on a cooperative spirit 
by the retailer, to exclude that MEN- 
ACE. You can’t have a diamond set 
like a foil back. The fact that it appears 
in the setting seemingly secure is no as- 
surance that it is set right. 

The writer feels safe in stating that 
THE JEWELERS’ CIRCULAR, the jeweler’s 
best guide, will lend its efforts to assist 
you in making a close study of the 
proper mode of diamond setting. I do 
not believe that a suitable book can be 
found on the market covering the sub- 
ject in detail. At the same time, you can 
write to THE JEWELERS’ CIRCULAR and 
readily receive what information you 
may need through its valuable pages. 
Let us hear some remarks from readers 
along this line. 

[The End.] 
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United States Patents 
Issue of April 23, 1929 


1,709,937. JEWELER’S IMITATION-GEM- 
DISPLAY BOOK. CHARLES EDMUND 
EVERARD, Pasadena, Cal. Filed May 9, 


1927. Serial 189, 934. 4 claims. 

A jeweler’s gem ‘display book having a 
plurality of leaves provided with registering 
openings therethrough, the openings in the 
leaves decreasing in number from the top- 


most leaf downward, and the _ succeeding 

Ss 

‘ae OW rep uaey/ 
(Oo s| Co | 

Go C0 OS © 

600 0 | 8 © © 

At 

Ng 8 0 | € 8 8 

) 

+ 














& 
leaves from the topmost leaf being adapted 
to have stones secured thereto in place of 
the omitted openings, to be exposed to view 
through the openings in the leaves above 
when the leaves are in superposed relation, 
and as each leaf is turned from the topmost 
leaf downward, the stones on all the leaves 
therebeneath as well as on the leaves being 
displayed, will be exposed to view. 

1,709,990. VANITY CASE. ARTHUR N, LuN- 
GREN, Chicago, Ill. Filed Sept. 16, 1927. 
Serial 219,985. 17 claims. 

A vanity case which includes a _ con- 
tainer having a receiving opening at one end 
and a discharge opening at its opposite end, 





and a hinged container-supporting member 

in hinged engagement with the box and in 

supporting engagement with and adapted to 
form a closure for the receiving opening of 
said tubular container. 

1,710,661. VANITY CASE. WILLIAM _J. 
HINES, Hartford, Conn., assignor to The 
Fuller Brush Co., Hartford, Conn. Filed 
July 17, 1926. Serial 123, 179. 1 claim. 

A vanity case including a box, a cover for 
said box, a container in the box comprising 
a plate with a relatively large central de- 
pression with the marginal edge of the plate 





directed downwardly and engaged with the 
side wall and bottom of the box, a cover 
for the central depression having a depend- 
ing marginal flange engaging the bottom 
wall of the depression with the side of the 
flange engaging the side wall of the depres- 
sion defining a powder compartment, the 
cover for the central depression having a 
relatively large central opening therein, and 
said box cover being spaced from the said 
last named cover to provide a compartment 
for a powder puff. 
1,710,130. PEN PENCIL. HERMAN WIESE, 
Monterey Park, Cal. Filed Feb. 8, 1926. 
Serial 86,873. 7 claims. 


78,334. 


THE JEWELERS’ 


=  PATEN\ Sere 
/DPDARTMEN\ = 


A device of the character described com- 
prising a two-part cylindrical tube, a spacer 
securing said parts together, a fountain pen 
in the outer end of one part, a lead guide 
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in the outer end of the other part, a com- 
pressible ink sack mounted within said tube 
and connected to said pen, a rotatable sleeve 
mounted on said tube, and connections actu- 
ated from the rotation of said sleeve for com- 
pressing said sack and for expelling lead 
through said guide. 


DESIGNS 


78,352. FINGER RING OR SIMILAR AR- 
TICLE. Epwarp J. Gross, New Ro- 
chelle, N. Y., assignor to Benjamin & 














Edward J. Gross Co., Inc., New York. 
Filed Feb. 6, 1929. Serial 29,957. Term 
of patent 3% years. 

78,347. BELT BUCKLE. RoBert F. EICHNER, 
Rochester, N. Y., assignor to Hickok 











Mfg. Co., Inec., Rochester, N. Y. Filed 
Feb. 13, 1929. Serial 30,041. Term of 
patent 3% years. 


LIGHTER. HAROLD BRANDES, Chi- 





cago. Filed Feb. 27, 1929. Serial 30,240. 


Term of patent 3% years. 


78,369. BELT BUCKLE. HARoLp C. VAISEY, 
Rochester, N. Y., assignor to Hickok 











Mfg. Co.. Inc., Rochester, N. Y. Filed 
Feb. 8, 1929. Serial 29,976. Term of 
patent 3% years. 
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United States Trade-Marks 
Issue of April 23, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 261,552. CHELSEA CLOCK Co., Chelsea 
and Boston, Mass. Filed Feb. 11, 1928. 

No claim is made apart from the mark 
shown in the drawing for the word “Clocks,” 





the word “Timekeepers,” the representation 

of a clock face, or in this application for the 

word “Chelsea,” that word having been sep- 

arately registered on an earlier application. 
For Clocks. 

wr use since on or about Jan. 24, 


Ser. 271,041. Grmex Co., Newark, N. J. 
Filed Aug. 15, 1928. 

No claim is made for the word “Plate” 

apart from the mark shown in the drawing. 

For Watch Straps and Bands, Including 

Fixtures; Neck and Watch Chains, Cuff 


DURO PLATE 


Links, Bracelets, Scarf Pins, Finger Rings, 
Belt Buckles, Ear and Hair Ornaments, and 
Religious Jewelry, Comprising Catholic 
Medals, Rosaries, and Rosary Cases, All 
Made of or Plated with Silver, Gold, and 
Platinum. 

Claims use since April 26, 1928. 


Ser. 277,305. “ WILLIAM LANGBEIN' BRrROS.,. 
Brooklyn, N. Y. Filed Dec. 28, 1928. 
Applicants disclaim the word ‘“Chrome’” 
apart from the other part of the mark showm 
in the drawing. 


PLAT —CHROME 


For Finger Rings, Bracelets, and Jewelry 
for Personal Wear, Not Including Watches, 
Stick Pins, Earrings, Wristbands. 

Claims use since Oct. 1, 1927. 


PRINTS 
Registered April 23, 1929 


11,713.—Title: THE RETURN OF THE 
DIAMOND TO THE NECKLACE IS 
A MARKED AND INTERESTING 
EVENT. For a Diamond and Peart 
Necklace. BLACK, STARR &. Frost, New 
York. Published March 15, 1929. 











Trade-Mark Registrations Granted 
Issue of April 23, 1929 


255,322. WATCH BRACELETS. GEMEX Co., 
Newark, J. 

Filed Aug. 15, —" ’ 271,042. PUB- 
LISHED JAN. 29, 


255,323. WATCH ieteaiie AND BANDS, 
INCLUDING FIXTURES: NECK AND 
WATCH CHAINS, CUFF LINKS, 


BRACELETS, SCARFPINS, FINGER 
RINGS, BELT BUCKLES, EAR AND 
HAIR ORNAMENTS, AND RELIGIOUS 
JEWELRY COMPRISING CATHOLIC 
MEDALS, ROSARIES, AND ROSARY 
CASES, ALL MADE OF OR PLATED 
WITH SILVER, —. a i PLATI- 
NUM. GBpPMEX Co., N J. 

Filed Aug. 15, 1928. Serial wire ryty PUB- 

LISHED JAN. 29, 1929. 


255,324. WATCH STRAPS AND BANDS, 
INCLUDING mire NECK AND 
WATCH CHAINS, CUFF LINKS, 
BRACELETS, SCARIPINS. FINGER 
RINGS, BELT BUCKLES, EAR AND 
HAIR ORNAMENTS, AND RELIGIOUS 
JEWELRY COMPRISING CATHOLIC 
MEDALS, ROSARIES, AND ROSARY 
CASES, ALL MADE OF OR PLATED 
WITH SILVER, GOLD, ~~ — 
NUM. GrmMeEx Co., Newark, 
Filed Aug. 15, 1928. "Serial 271, 32) * PUB- 
LISHED JAN. 29, 1929. 


255,438. BEADED a ee ON 
MOUNTINGS MADE OF OR PLATED 
WITH PRECIOUS METATS, NECK- 
LACES, BRACELETS, ANKLETS, LAV- 

BUCKLES FOR SHOES. 
HATS, BELTS, AND DRESSES, MADE 
OF OR PLATED WITH PRECIOUS 
METALS, AND FINGER RINGS. CapPi- 
TOL NOVELTY Co., Washington, D. C. 
Filed Oct. 27, 1928. Serial 274,376. PUB- 
LISHED FEB. 5, 1929. 


255,371. WATCH BRACELETS AND 
JEWELRY CONSISTING ag ® + od 
LETS. Gremex Co., Newark, 

Filed Oct. 20, 1928. Serial 274, O47) " PUB- 

LISHED FEB. 5, 1929. 


255,372. WATCH BRACELETS AND 
JEWELRY CONSISTING OF BRACE- 
LETS. GemMeEex Co., Newark, N. J. 
Filed Oct. 20, 1928. "Serial 274, 046. PUB- 
LISHED FEB. 5, 1929. 


255,472. a ROSENHEIM Co., INC., 


Providence, R. 
Filed Dec. 21, FooT. Serial 259,219. PUB- 


LISHED FEB. 5, 1929. 








The Retail Jeweler’s Advertising 
‘(Continued from page 65) 








confronted by a frontier guard garbed 
very much like the figure in the illustra- 
tion only he will have a rifle slung across 
his shoulder and will ask you in a for- 
eign language, “Whither and Why’? 
He is there to prevent smuggling. This 
jeweler has a high appreciation of his 
country for he illustrates its scenic at- 
tractions and a flower resembling edel- 
weiss, which grows in the Alps. The 
flower is obtained only at great risk, so 
the lover who presents one of these to 
his sweetie proves his gallantry by so 
doing and “is loved forever afterwards.” 


Removals 
(Continued from page 96h) 








in business between Jan. 1 and May 1: 


A 


A. D. T. Mfg. Co., manufacturer, from 
Room 709 to Room 1002, Mallers build- 
ing. 

Art Jewelry Co., wholesale, from Room 
611 to Room 1101, Mallers building. 

Associated Jewelers of America, import- 

ers (new), 55 E. Washington St. 
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B 


Bedford Watch Co., importer (new), 55 
E. Washington St. 

Betz Jewelry Co., retail (new), 53rd St. 
and Lake Park Ave. 

Braymen & Co., retail (new), 29 E. 
Madison St. 

Bredel & Co., wholesale, from 337 W. 
Madison St. to 29 E. Madison St. 
Bodenheimer, Henry & Co., diamonds, 
from 31 N. State St. to 55 E. Wash- 

ington St. 
C 

Cahoone, George H., & Co., manufacturer, 
from Room 302 to Room 600, 29 E. 
Madison St. 

Chicago Silver Co., silversmiths, from 
Room 302 to Room 600, 29 E. Madi- 
son St. 

Ciske, Al, & Son, platers, from 58 E. 
Washington St. to 206 S. Wabash 
Ave.; Loop office, 29 E. Madison St. 

Cohen, Reuben, from Room 302 to Room 
600, 29 E. Madison St. 

Crane, Chas. P., & Co., emblems, from 
Room 1501 to Room 1201, 29 E. Madi- 
son St. 

Crane, E. A., Co., engravers, from 5 N. 
Wabash Ave. to 55 E. Washington 
St. 

E 

Englehard, Benj. M., from 31 N. 

St. to 55 E. Washington St. 


F 
Faigin, M., manufacturer, from Room 
1013 to Room 1207, 5 S. Wabash Ave. 


G 

Gendron & Co., retail (new), 3949 North 
Ave. 

Gilbertson & Son, platers (Loop office 
only), from 5 S. Wabash Ave. to 29 
E. Madison St. 

Grant, G. W., watchmaker, from 27 E. 
Monroe St. to 29 E. Madison St. 

Green, Henry, precious stones, from 31 
N. State St. to 55 E. Washington St. 


H 

Hahn, Jacob, & Son, lapidist (new Loop 
office), 55 E. Washington St. 

Haller, Fred, from 31 N. State St. to 
55 E. Washington St. 

Harwood Self-Winding Watch 
29 E. Madison St. 

Haskell Mfg. Co., wholesale, from 309 
S. LaSalle St. to 29 E. Madison St. 


State 


(new), 


‘Holland & Costigane, retail (new), 55 


E. Washington St. 
Holsman & Co., wholesale, from 119 W. 
Madison St. to 5 S. Wabash St. 
K 
Krueger & Co., stones, from 5 N. 
Wabash Ave. to 55 E. Washington St. 


L 

Lauer, Phil J., supplies, from 159 N. 
State St. to 55 E. Washington St. 

Leon, Irving M., retail (new), 3942 N. 
Cicero St. 

Levin & Lang, setters, from 159 N. State 
St. to 5 S. Wabash Ave. 

Lipkin Jewelry Co., wholesale, from 5 
N. Wabash Ave. to 55 E. Washington 
St. 

M 

Madison Jewelry Co., wholesale (new), 

5 S. Wabash Ave. 
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Mayer, Osterwald & Muhlfeld, pearls, 
from 31 N. State St. to 55 E. Wash- 
ington St. 

Meyer, Franklin & Son, diamonds and 
manufacturer, from Room 16014 to 
Room 605, 29 E. Madison St. 

Moore, Ed., from Room 302 to Room 604, 
29 E. Madison St. 


N 


Newburger, A., diamonds, from Room 
802 to Room 600, 29 E. Madison St. 

Noonan, Thos., from 31 N. State St. to 
55 E. Washington St. 


O 


Olsen & Piermattei, supplies, from 7 W. 
Madison St. to 29 E. Madison St. 

Ostby & Barton, from 31 N. State St. 
to 55 E. Washington St. 


y 


Pavillons Watch Co. (new), 29 E. Madi- 
son St. 

Pierce, Marshall & Co., wholesale, from 
Room 1201 to Room 1210, 29 E. Madi- 
son St. 

Pillath, William, Jr., watchmaker, from 
Room 1501 to Room 1201, 29 E. Madi- 
son St. 

Purdy, Charles, from Room 1501 to Room 
1201, 29 E. Madison St. 

Purdy & Crane, emblems, from Room 
1501 to Room 1201, 29 E. Madison St. 


R 


Ringgold, H. B. (new), 29 E. Madison 
St. 

Rogers, Lunt & Bowlen Co., silverware, 
from 5 N. Wabash Ave. to 10 §&. 
Wabash Ave. 

Rubenstein Bros., manufacturer, from 
Room 916 to Room 1206, 5 S. Wabash 
Ave. 


Ss 


Saart Mfg. Co., silverware, from Room 
302 to Room 604, 29 E. Madison St. 

Schuette, Benj., wholesale, from Room 
511 to Room 1210, 5 S. Wabash Ave. 

Simmons, R. F., Co., manufacturer, from 
Room 302 to Room 604, 29 E. Madison 
St. 


T 


Thein, Sig, wholesale, from Room 803 to 
Room 600, 29 E. Madison St. 

Thersleff, C. O., & Co., retail, from 2711 
to 2714 W. North Ave. 

Thomas, Geo. H., from Room 302 to 
Room 604, 29 E. Madison St. 

Thomas, Seth, Clock Co., from 215 W. 
Randolph St. to 111 N. Canal St. 

Trebing, G. Ed., wholesale, from third 
floor to sixth floor, 29 E. Madison St. 


Ww 


Wahl, F. X., & Son, manufacturer, from 
Room 903 to Room 1005, 5 S. Wa- 
bash Ave. 

Western Clock Co., from 10 S. Wabash 
Ave. to 55 E. Washington St. 

Wittgren, Jack, & Co., wholesale, from 
Room 804 to Room 608, 29 E. Madi- 
son St. 

Williams & Anderson Co., manufacturer, 
from Room 1501 to Room 1201, 29 E. 
Madison St. 














